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Instructions to the candidates:

1) Question No.1 and question No.6 are compulsory.

2) Solve any three questions from question No.2 to question No.5.

3) Figures to the right side indicate full marks.
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Q1) Fill in the blanks by selecting suitable choice (any 6). [6]

a) The term digital marketing was first used in which year.

i) 1910 ii) 1920

iii) 1990 iv) 1991

b) Poverty has an_________effect on the environment and sustainable
development.

i) Adverse ii) Directionless

iii) Variable iv) Friendly

c) WWW. Filpkart. Com is example of ________.

i) C2C, E-Commerce, E-Business model

ii) B2C, E-Commerce, E-Business model

iii) C2B, E-Commerce, E-Business model

iv) B2G, E-Commerce, E-Business model

d) Marketing is a process which aims at_________.

i) Production

ii) Profit making

iii) The Satisfication of customer needs

iv) Selling Products

P.T.O.
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e) _______is not a types of marketing concept.
i) The production concept
ii) The selling concept
iii) The social marketing concept
iv) The supplier concept

f) ______ strategy has the goal of increasing sales.
i) Marketing ii) Purchasing
iii) Promoting iv) Advertising

g) The_______approach focus on competitive advantage, customer needs
and expectations, creativity and flexibility
i) Competitive ii) Institutional
iii) Organisational iv) Strategic

h) _______is a sustainable business approach adopted to create business,
better interests & a better world.
i) Sustainable marketing
ii) Marketing mixed
iii) Sustainable development
iv) Sustainable procedure

Q2) What do you mean by marketing strategy? Explain the various types of
marketing strategy. [14]

Q3) What do you mean by sustainable marketing? Explain in detail importance and
problems of sustainable marketing. [14]

Q4) Define term digital marketing? Explain the problems and prospects of digital
marketing. [14]

Q5) Explain types of customer defined standard and Development of customer
defined standard. [14]

Q6) Write short notes (Any 2). [12]
a) Difference between Global and local marketing strategy.

b) Current examples of corporate sustainability Endeavors.

c) Artificial intelligence.

d) Role of Customers in service delivery.





3[5805]-411

Total No. of Questions : 6]

[5805]-411

M.Com. - II

RECENT ADVANCES IN MARKETING

437 : Advanced Marketing - VII

(2019 Pattern) (Semester - IV) (CBCS)

(‘amR>r ê$nm§Va)

doi : 3 Vmg] [ EHy$U JwU : 60

gyMZm …- 1) àíZ H«$. 1 Am{U àíZ H«$. 6 gmoS>{dUo A{Zdm ©̀ Amho.
2) àíZ H«$. 2 Vo àíZ H«$. 5 `m àíZm§n¡H$s H$moUVohr 3 àíZ gmoS>{dUo.
3) COdrH$S>rb A§H$ àíZm§Mo EHw$U JwU Xe©{dVmV.
4) g§X^m©gmR>r _wi B§J«Or àíZn{ÌHo$Mm dmna H$amdm.
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à.à.à.à.à.1) Imbrb n`m©̀ mn¡H$s EH$ n`m©̀  {ZdS>m. (H$moUVohr 6) [6]

A) {S>{OQ>b _mH}$qQ>J {h g§km gd©àW_ H$moUË`m dfu dmnaÊ`mV Ambr ..........

i) 1910 ii) 1920

iii) 1990 iv) 1991

~) J[a~rMm n`m©daUmda Am{U emídV {dH$mgmda .............. n[aUm_ hmoVmo.

i) à{VHw$b ii) {XemhrZ

iii) n[adV©Z{eb iv) _¡ÌrnyU©

H$) WWW. Flipkart.Com ho H$emMo CXmhaU Amho.

i) gr Qy> gr B©-H$m°_g©, B-{~PZog _m°S>ob

ii) ~r Qy> gr B©-H$m°_g©, B-{~PZog _m°S>ob

iii) gr Qy> ~r B©-H$m°_g©, B-{~PZog _m°S>ob

iv) ~r Qy> Or B©-H$m°_g©, B-{~PZog _m°S>ob

S>) {dnUZ {h EH$ à{H«$`m Amho Á`mMo CÔrï> ............ Amho.

i) CËnmXZ ii) Z\$m {_i{dUo

iii) J«mhH$m§À`m JaOm§Mo g_mYmZ iv) CËnmXZ {dH«$s

B) ........... hm {dnUZ g§H$ënZoMm àH$ma Zmhr.

i) CËnmXZ g§H$ënZm ii) {dH«$s g§H$ënZm

iii) gm_m{OH$ {dnUZ g§H$ënZm iv) nwadR>mXma g§H$ënZm
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\$) ............. YmoaUmV {dH«$s dmT>{dÊ`mMo CÔrï> Amho.

i) {dnUZ ii) IaoXr

iii) àMma iv) Om{hamV

`) .............. Ñï>rH$moUmÛmao ñnYm©Ë_H$ bm^, J«mhH$m§À`m JaOm Am{U Anojm, gO}Z{ebVm Am{U
bd{MH$Vm `mda bj H|o${ÐV H$aÊ`mV Ambo.

i) ñnYm©Ë_H$ ii) g§ñWmË_H$

iii) g§KQ>mË_H$ iv) ì`whaMZmË_H$

a) ............ åhUOo ì`dgm` CÎm_ {hVg§~§Y Am{U EH$ Mm§Jbo OJ {Z_m©U H$aÊ`mgmR>r ñdrH$mabobr
emídV ì`dgm` H$m ©̀nÕVr hmò .

i) emídV {dnUZ ii) {dnUZ {_l

iii) emídV {dH$mg iv) emídV H$m ©̀nÕVr

à.à.à.à.à.2) {dnUZ YmoaU, ì ẁhaMZm åhUOo H$m`? {dnUZ YmoaUmMo, ì ẁhaMZoMo {d{dY àH$ma ñnï> H$am. [14]

à.à.à.à.à.3) emídV {dnUZ åhUOo H$m`? emídV {dnUZmMo _hËd Am{U g_ñ`m g{dñVa ñnï> H$am. [14]

à.à.à.à.à.4) {S>OrQ>b {dnUZmMr ì`m»`m XoD$Z {S>OrQ>b {dnUZmÀ`m g_ñ`m Am{U àJVr / g§̂ mì`Vm ñnï> H$am.
[14]

à.à.à.à.à.5) n[a^m{fV godm _mZH$m§_Ü ò J«mhH$m§Mo àH$ma Am{U J«mhH$m§Mm {dH$mg n[a^m{fV godm _mZHo$ ñnï> H$am.
[14]

à.à.à.à.à.6) {Q>nm {bhm. (H$moUË¶mhr 2) [12]

A) OmJ{VH$ {dnUZ ì ẁhaMZm Am{U ñWm{ZH$ {dnUZ ì ẁhaMZm `mVrb \$aH$ ñnï> H$am.

~) H$mnm}aoQ> emídVVoÀ`m à`ËZm§Mr gÜ`…H$mbrZ CXmhaUo.

H$) H¥$Ìr_ ~wÕr_Îmm.

S>) godm {dVaUmV J«mhH$m§Mr ŵ{_H$m.




