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Q1) Fill in the Blanks by selecting suitable choice (Any 6) [6]
i) A common problem in international marketing research is the availability

of ______.
a) Primary Data
b) Research Speciality
c) Secondary Data
d) Consumers willing to answer survey

ii) Marketing Research is related to______.
a) Finance Process
b) Marketing Process
c) Business Process
d) None of the these

iii) Which ONE of the following is not used in advertising research?
a) Copy testing
b) Pretesting
c) Post Testing
d) Voting Intention

iv) People who gather information especially for marketing research
departments are called.
a) Marketing Research Executive
b) Researcher
c) Above both (a) and (b)
d) None of the above

P.T.O.
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v) The Marketing Information System begins and ends with________
a) Marketing Managers
b) Marketing Intelligence
c) Information Technology
d) Consumers

vi) Marketing Information is supplied by________.
a) Management Information System
b) Marketing Research
c) Both (a) and (b)
d) None of the above

vii) Information collected from online databases is an example of_____data.
a) Primary
b) Secondary
c) Observational
d) Experimental

viii) Interview is an example of_______data.
a) Primary
b) Secondary
c) Both (a) and (b)
d) None of the above

Q2) Define the term “Market Research”? Explain in detail different types of
Marketing Survey? [14]

Q3) What is “Marketing Decision Support System? Explain in detail the Significance,
Characteristics and Components of Marketing Decision Support System?[14]

Q4) Explain in detail Primary data sources and Secondary data sources of collecting
Marketing Information? [14]

Q5) What is Web Based Marketing Research? Explain the importance as well as
merits and demerits of Web Based Marketing Research? [14]

Q6) Write short notes on (any two) [12]
a) Implications of Marketing Research on Marketing Mix (7Ps)
b) Application of Marketing Research
c) Standardized Sources of Collecting Data
d) Marketing Research in Social Media
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gyMZm …- 1) àíZ H«$. 1 d àíZ H«$. 6 A{Zdm¶© AmhoV.

2) àíZ H«$. 2 nmgyZ àíZ H«$. 5 n¶ªVMo H$moUVohr 3 (VrZ) àíZ gmoS>dm.
3) COdrH$S>rb A§H$ nwU© JwU Xe©{dVmV.
4) g§X^m©gmR>r ‘wi B§J«Or àíZn{ÌH$m nhmdr.
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à.à.à.à.à.1) A) ¶mo½¶ n¶m©¶mMr {ZdS> H$ê$Z [aH$må¶m OmJm ^am. (H$moUVohr 6) [6×1=6]
i) Am§Vaamï´>r¶ {dnUZ g§emoYZm‘Yrb gd©M {R>H$mUr AmT>iUmar gm‘m{¶H$ g‘ñ¶m åhUOo

............. hr hmo¶.
A) àmW{‘H$ ‘m{hVr
~) g§emoYZ {d{eï>Vm
H$) Xþæ¶‘ ‘m{hVr
S>) J«mhH$m§Mr gd}jUmbm CÎma X²¶md¶mMr BÀN>m

ii) {dnUZ g§emoYZmMm g§~§Y hm nwT>rbn¡H$s ............... g§~§{YV Amho.
A) {dÎmr¶ à{H«$¶m ~) {dnUZ à{H«$¶m
H$) ì¶mdgm{¶H$ à{H«$¶m S>) darbn¡H$s H$mhrhr Zmhr

iii) nwT>rbn¡H$s H$moUË¶m ~m~tMm g‘mdoe hm Om{hamV g§emoYZm‘Ü¶o Ho$bm OmV Zmhr.
A) ‘OHy$a MmMUr ~) nyd©MmMUr
H$) Z§VaMr MmMUr S>) ‘V hoVy

iv) {dnUZ g§emoYZ {d^mJmgmR>r ‘m{hVr g§J«{hV H$aUmè¶m ì¶º$sbm ............. Ago åhQ>bo
OmVo.
A) {dnUZ g§emoYZ Ep³g³¶wQ>rìh ~) g§emoYH$
H$) darbn¡H$s H$mhrhr Zmhr S>) darb XmoÝhrhr (A) d (~)

v) ~mOmanoR> ‘m{hVr àUmbrMr gwédmV Am{U eodQ> hm ................... er hmoVmo.
A) {dnUZ ì¶dñWmnH$ ~) {dnUZ ~m¡{ÕH$Vm
H$) ‘m{hVr V§ÌkmZ S>) J«mhH$
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vi) {dnUZ ‘m{hVr {h ................... ìXmao nwadbr OmVo.

A) ì¶dñWmnZ ‘m{hVr àUmbr ~) {dnUZ g§emoYZ

H$) XmoÝhrhr (A) Am{U (~) S>) darbn¡H$s H$mhrhr Zmhr
vii) Am°ZbmB©Z S>oQ>m~ogÀ¶m ‘mÜ¶‘mVyZ ‘m{hVrMo Oo g§H$bZ Ho$bo OmVo Vo ............. ¶mMo

CXmhaU Amho.
A) àmW{‘H$ ~) Xþæ¶‘

H$) {ZarjUmË‘H$ S>) àm¶mo{JH$
viii) ‘wbmIV ho H$moUË¶m àH$maÀ¶m ‘m{hVrMo CXmhaU Amho?

A) àmW{‘H$ ~) Xþæ¶‘

H$) XmoÝhrhr (A) Am{U (~) S>) darbn¡H$s H$mhrhr Zmhr

à.à.à.à.à.2) ‘{dnUZ g§emoYZ’ ¶m g§H$ënZoMr ì¶m»¶m Úm. {dnUZ gdo©jUmMo {d{dY àH$ma g{dñVa ñnï> H$am.[14]

à.à.à.à.à.3) ‘{dnUZ {ZU©¶ nmqR>~m ì¶dñWm’ åhUOo H$m¶? {dnUZ {ZU©¶ nmqR>~m ì¶dñWoMo ‘hÎd, d¡{eï>²¶o Am{U
KQ>H$ g{dñVa ñnï> H$am. [14]

à.à.à.à.à.4) {dnUZ ‘m{hVr g§H$bZmMo àmW{‘H$ ‘m{hVr ómoV Am{U Xþæ¶‘ ‘m{hVr ñÌmoV g{dñVa ñnï> H$am. [14]

à.à.à.à.à.5) ‘do~ AmYm[aV {dnUZ g§emoYZ’ åhUOo H$m¶? do~ AmYm[aV (B§Q>aZoQ>) {dnUZ g§emoYZmMo ‘hÎd VgoM
’$m¶Xo, VmoQ>o ñnï> H$am. [14]

à.à.à.à.à.6) WmoS>³¶mV {Q>nm {bhm. (H$moUË¶mhr 2) [2×6=12]

A) {dnUZ {‘lVrb 7Ps Mo {dnUZ g§emoYZmVrb Cn¶moOZ

~) {dnUZ g§emoYZmMo Cn¶moOZ

H$) ‘m{hVr g§H$bZmMo à‘m{UV ñÌmoV

S>) gmoeb ‘r{S>¶mVrb {dnUZ g§emoYZ




