
Q1) Fill in the blanks by suitable choice (Any 6) : [6]
i) Which of the following factors affecting the International marketing?

a) Social factors b) Economic factors
c) Political factors d) All of the above

ii) Market Segmentation Means _______
a) Dividing the selling staff in small size
b) Dividing the territory in small size
c) To divide the target group in small size
d) All of the above

iii) The present distribution system includes _____
a) Trade on NET b) Advertisement on NET
c) Trade through E-Mail d) All of the above

iv) Establishment of RBI
a) 1935 b) 1936
c) 1937 d) 1938

v) Which of the following is not an important document in foreign trade
a) A check for the value of goods
b) A draft
c) Bill of lading
d) A letter of credit
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vi) A documents that contains a precise description of the goods is known
as a _______
a) Weight list b) Packing list
c) Commercial invoice d) All of the above

vii) What is a key debate in International Marketing?
a) Product development or product acquisition
b) Market development or market share
c) Standardization or adoptation
d) Market research and market testing

viii) How do the vast majority of services enter a foreign market?
a) Exporting b) Importing
c) Brokers d) Licensing or Franchising

Q2) What is International Marketing? Explain the scope and objectives of
International Marketing. [14]

Q3) Explain the various factors affecting to the International Marketing Environment?
[14]

Q4) Explain in detail the concepts International pricing policy, International pricing
planning and International pricing mix. [14]

Q5) Discuss the Foreign Exchange facilities provided by RBI and EXIM Bank?[14]

Q6) Write short note (Any two) [12]
a) Political Environment.
b) Challenges of International marketing.
c) EXIM Bank.
d) International Distribution system.
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doi : 3 Vmg]                      [EHy$U JwU : 60

gyMZm : 1) àíZ H«$. 1 Am{U àíZ H«$.  6 A{Zdm ©̀ Amho.

2) àíZ H«$. 2 Vo àíZ H«$. 5 n¡H$s H$moUVohr VrZ àíZ gmoS>{dUo.

3) COdrH$S>rb A§H$ nyU© JwU Xe©{dVmV.

àíZ  1) Imbrb n`m©̀ mn¡H$s EH$ n`m©̀  {ZdS>m. (H$moUVohr ghm) [6]

i) Imbrbn¡H$s H$moUVo KQ>H$ Am§Vaamï´>r` {dnUZmg à^m{dV H$aVmV?

A) gm_m{OH$ KQ>H$ ~) Am{W©H$ KQ>H$

H$) amOH$s` KQ>H$ S>) darb gd©

ii) ~mOma {d^mOZ åhUOo ............

A) {dH«$s H$_©Mmè`m§Mo {d^mOZ bhmZ AmH$mamV {d^mJUo

~) àXoemMo {d^mOZ bhmZ AmH$mamV {d^mJUo

H$) bú` JQ> bhmZ AmH$mamV {d^mJUo

S>) darb gd©

iii) gÜ`mÀ`m {dVaU àUmbr_Ü ò ........... g_m{dï> Amho.

A) NET da ì`mnma ~) NET da Om{hamV

H$) B©-_obX²dmao ì`mnma S>) d[ab gd©

iv) Ama.~r.Am` Mr ñWmnZm H$Yr Pmbr?

A) 1935 ~) 1936

H$) 1937 S>) 1938
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v) Imbrbn¡H$s H$moUVm {dXoer ì`mnmamVrb _hÎdmMm XñVEodO Zmhr?

A) dñVy§À`m qH$_VrMr VnmgUr ~) _gwXm

H$) {~b Am°\$ b°qS>J S>) H«o${S>Q>Mo nÌ

vi) _mbmMo AMyH$ dU©Z Agbobo XñVEodO ........... åhUyZ AmoiIbo OmVo.

A) dOZ `mXr ~) n°qH$J `mXr

H$) ì`mdgm{`H$ MbZ S>) d[ab gd©

vii) Am§Vaamï´>r` {dnUZm_Ü ò _w»` _wX²Xm H$m` Amho?

A) CËnmXZ {dH$mg qH$dm CËnmXZ g§nmXZ

~) ~mOma {dH$mg qH$dm ~mOmamVrb dmQ>m

H$) _mZH$sH$aU qH$dm AZwHy$bZ

S>) ~mOma g§emoYZ Am{U ~mOma MmMUr

viii) ~hþg§»` godm naXoer ~mOmanoR>oV H$em àdoe H$aVmV?

A) {Z`m©V H$aUo ~) Am`mV H$aUo

H$) Xbmb S>) nadmZm qH$dm \§«o$Mm`qPJ

àíZ  2) Am§Vaamï´>r` {dnUZ åhUOo H$m`? Am§Vaamï´>r` {dnUZmMr ì`már Am{U CpX²Xï>o ñnï> H$am.[14]

àíZ  3) Am§Vaamï´>r` {dnUZ n`m©daUmda n[aUm_ H$aUmao {d{dY KQ>H$ ñnï> H$am. [14]

àíZ  4) Am§Vaamï´>r` {dnUZmMo qH$_V YmoaU, qH$_V {Z`moOZ Am{U qH$_V {_l g{dñVa ñnï> H$am.[14]

àíZ  5) [aPìh© ~±H$ Am{U EŠPr_ ~±Ho$Zo àXmZ Ho$boë`m naH$s` MbZ gw{dYm ~X²Xb MMm© H$am. [14]

àíZ  6) WmoS>Š`mV {Q>nm {bhm. (H$moUVohr XmoZ) [12]
A) amOH$s` n`m©daU.

~) Am§Vaamï´>r` {dnUZmMr AmìhmZo.

H$) Am`mV {Z`m©V ~±H$.

S>) Am§Vaamï´>r` {dVaU àUmbr.




