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Instructions to the candidates:
1) All questions are compulsory.

2)

01) A)

Figures to the right indicate full marks.

Multiple choice questions. (Any 5) [S]

i)

The basic objective of marketing management is to maintain, increase
and satisfy__

a) Vendors b) Producers
c¢) Customers d) Mediator

Motivations that lead a consumer to purchase goods are called

a) Purchase motivation

b) Consumption motivation
c) Psychological motivation
d) Product motivation

Attitude which motivates a person to perform a task is called

a) Training b)  Organization

c) Direction d) Motivation

It is necessary to consider the mind-set of while marketing
planning.

a) Seller b) Customers

c¢) Government d) Employees

Systematic effort to obtain necessary suggestions for solving
marketing problems is called

a) Marketing Management b) Marketing Planning
c¢) Marketing Research d) Sustainable Marketing
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vi) Interview and Observation methods are used to collect and

data.
a) Secondary Information b) Primary Information
¢) Numerical Information d) Commerical Information
B) Match the following pairs. [S]
Group A Group B
1)  Motivation, Habits, a)  Determining Marketing Mix
Learning, Beliefs
1) Maslow b)  Government Publications
) Marketing Strategy c) Long Term Precise Planning of
Marketing
1v) Secondary Information d) Theory of Needs
v)  Marketing Program e) Psychological Factors of Consumer
Planning Behaviour
(Q2) Write short notes (any two) [10]
a) Philosophy of marketing management
b) Importance of marketing strategy
¢) Importance of marketing planning
d) Role of marketing research
03) a) What is Marketing Management? Explain the nature and scope of
marketing management. [8]
b) Whatis Marketing Strategy? Explain the design/structure of structure of
marketing strategy. [7]
04) a) Whatis Marketing Planning? Explain the main components of marketing
Planning. [8]
b) Explain the objectives of marketing research. [7]
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