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Q1) A) Multiple choice questions. (Any 5) [5]

i) The basic objective of marketing management is to maintain, increase
and satisfy__________.

a) Vendors b) Producers

c) Customers d) Mediator

ii) Motivations that lead a consumer to purchase goods are called
_______.

a) Purchase motivation

b) Consumption motivation

c) Psychological motivation

d) Product motivation

iii) Attitude which motivates a person to perform a task is called
_______.

a) Training b) Organization

c) Direction d) Motivation

iv) It is necessary to consider the mind-set of _______ while marketing
planning.

a) Seller b) Customers

c) Government d) Employees

v) Systematic effort to obtain necessary suggestions for solving
marketing problems is called _______.

a) Marketing Management b) Marketing Planning

c) Marketing Research d) Sustainable Marketing
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vi) Interview and Observation methods are used to collect ______ and
data.

a) Secondary Information b) Primary Information

c) Numerical Information d) Commerical Information

B) Match the following pairs. [5]

Group A Group B

i) Motivation, Habits, a) Determining Marketing Mix

Learning, Beliefs

ii) Maslow b) Government Publications

iii) Marketing Strategy c) Long Term Precise Planning of
Marketing

iv) Secondary Information d) Theory of Needs

v) Marketing Program e) Psychological Factors of Consumer

Planning Behaviour

Q2) Write short notes (any two) [10]

a) Philosophy of marketing management

b) Importance of marketing strategy

c) Importance of marketing planning

d) Role of marketing research

Q3) a) What is Marketing Management? Explain the nature and scope of
marketing management. [8]

b) What is Marketing Strategy? Explain the design/structure of structure of
marketing strategy.  [7]

Q4) a) What is Marketing Planning? Explain the main components of marketing
Planning. [8]

b) Explain the objectives of marketing research. [7]
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gyMZm …- 1) gd© àíZ gmoS>{dUo Amdí¶H$ AmhoV.
2) COdrH$S>rb A§H$ àíZm§Mo nyU© JwU Xe©{dVmV.
3) g§X^m©gmR>r _yi B§J«Or àûZn{ÌH$m nhmdr.

à.à.à.à.à.1) A) ~hþn`m©̀ r àíZ. (H$moUVohr nmM) [5]

i) {dnUZ ì`dñWmnZmMm _wi CÔoe .............. {Q>H${dUo, dmT>{dUo d Vo g_mYmZr R>odUo hm
Amho

A) {dH«o$Vo ~) CËnmXH$

H$) J«mhH$ S>) _Ü`ñW

ii) Á`m àoaUo_wio J«mhH$ dñVy§Mr IaoXr H$aÊ`mg àd¥Îm hmoVmoo Ë`m§Zm .......... Ago åhUVmV.

A) H«$`/IaoXr àoaUm ~) Cn^moJ àoaUm

H$) _mZ{gH$ àoaUm S>) dñVy àoaUm

iii) EImÚm ì`º$sbm EImXo H$m ©̀ nma nmS>Ê`mgmR>r àd¥Îm H$aUmè`m d¥Îmrbm .......... Ago
åhUVmV.

A) à{ejU ~) g§KQ>Z

H$) {ZX}eZ S>) àoaUm

iv) {dnUZ {Z`moOZ H$aVmZm .......... _mZ{gH$VoMm {dMma H$aUo JaOoMo AgVo.

A) {dH«o$Vm ~) J«mhH$

H$) gaH$ma S>) H$_©Mmar

v) {dnUZ g_ñ`m Xÿa ìhmì`mV `mÑï>rZo Amdí`H$ gyMZm§À`m àmárgmR>r Ho$bobm nÕVera
à`ËZ åhUOo ............. hmo`.

A) {dnUZ ì`dñWmnZ ~) {dnUZ {Z`moOZ

H$) {dnUZ g§emoYZ S>) emœV {dnUZ
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vi) ........... Am{U AmH$S>odmar Jmoim H$aÊ`mgmR>r _wbmIV d {ZarjU nÕVrMm dmna Ho$bm
OmVmo.

A) Xþæ`_ _m{hVr ~) àmW{_H$ _m{hVr

H$) g§»`mË_H$ _m{hVr S>) ì`mdgm{`H$ _m{hVr

~) Imbrb OmoS>²̀ m bmdm. [5]

JQ> - A JQ - ~

i) àoaUm, gd`r, Aä`mg, {dœmg A) {dnUZ {_l R>a{dUo

ii) _°ñbmo ~) gaH$mar àH$meZo

iii) {dnUZ ì ỳhaMZm H$) {dnUZmMo XrK©H$mbrZ H$mQ>oH$moa {Z`moOZ

iv) Xþæ`_ _m{hVr S>) JaOm§Mm {gÕm§V

v) {dnUZ H$m ©̀H«$_ {Z`moOZ B) J«mhH$ dV©UwH$sMo _mZgemór` KQ>H$

à.à.à.à.à.2) {Q>nm {bhm. (H$moUË¶mhr XmoZ) [10]

A) {dnUZ ì`dñWmnZmMo VÎdkmZ

~) {dnUZ ì ỳhaMZoMo _hÎd

H$) {dnUZ {Z`moOZmMo _hÎd

S>) {dnUZ g§emoYZmMr ŷ{_H$m

à.à.à.à.à.3) A) {dnUZ ì`dñWmnZ åhUOo H$m`? {dnUZ ì`dñWmnZmMo ñdén d ì`már ñnï> H$am. [8]

~) {dnUZ ì ỳhaMZm åhUOo H$m`? {dnUZ ì ỳhaMZoMr AmIUr/aMZm ñnï> H$am. [7]

à.à.à.à.à.4) A) {dnUZ {Z`moOZ åhUOo H$m`? {dnUZ {Z`moOZmMo _w»` KQ>H$ ñnï> H$am. [8]

~) {dnUZ g§emoYZmMo CÔoe ñnï> H$am. [7]




