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Q1) Fill in the blanks with appropriate alternatives given (any 6): [6]

a) The promotion P of marketing is also known as __________.

i) Product Differentiation ii) Distribution

iii) Cost iv) Marketing Communication

b) Testing before launching a product is known as _________.

i) Acid Test ii) Concept Testing

iii) Market Test iv) Test Marketing

c) A ______ is an elaborated version of the idea expressed in consumer terms.

i) New Idea ii) Product concept

iii) Product Idea iv) Test Brand

d) NCDC = ____________________.

i) National Cooperative Development Corporation

ii) National Cooperative Dairy Corporation

iii) National Consumer Development Corporation

iv) National Consumers Dairy Cooperative

e) The co-operative credit society’s Act has been passed in _______.

i) 1901 ii) 1902

iii) 1903 iv) 1904

P.T.O.
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f) ____ of the following is note considered as a type of reseller?

i) Wholesaler ii) Retailer

iii) Manufacturer iv) Distributor

g) B.P.O. means _________.

i) Business Process Outsourcing

ii) Business Procurement outsourcing

iii) Business Processing Outcome

iv) Business Process Outstanding

h) SHG means ______________.

i) Self Help Group ii) Self Helping Group

iii) Saving Housing Group iv) Self Housing Group

Q2) What is the meaning of organized Commodity Markets? Explain its advantages
and limitations. [14]

Q3) What do you understand by service sector? Explain the importance and scope
of service sector? [14]

Q4) What do you mean by ‘FDI’? Describe the importance and limitations of
FDI. [14]

Q5) What is the meaning of co-operative marketing? Explain the role of co-operative
marketing in rural development. [14]

Q6) Write a short notes on (any 3): [12]

a) Reliance Mall

b) State Trading corporation (STC)

c) Importance of Regulated Markets

d) Direct marketing for farmers.

e) Role of service sector in India.
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gyMZm …- 1) àíZ H«§$. 1 Am{U àíZ H«§$. 6 gmoS>{dUo A{Zdm¶© Amho.
2) àíZ H«§$. 2 Vo àíZ H«§$. 5 n¡H$s H$moUVohr 3 àíZ gmoS>dm.
3) àíZ H«§$. 2 Vo àíZ H«§$. 5 gd© àíZm§Zm g‘mZ JwU AmhoV.
4) COdrH$S>rb A§H$ nyU© JwU Xe©{dVmV.
5) g§X^m©gmR>r ‘yi B§J«Or àíZn{ÌH$m nhmdr.
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à.à.à.à.à.1) ¶mo½¶ n¶m©¶ {ZdSw>Z [aH$må¶m Om‘m ^am (H$moUVohr ghm) [6]

A) {dnUZmVrb {dH«$¶d¥Õrbm .................. Agohr åhUVmV.

i) dñVw{d{dYVm ii) {dVaU

iii) n[aÊ¶¶ iv) {dnUZg§kmnZ

~) EImXo CËnmXZ ~mOmamV AmUÊ¶mnwdu {VMr MmMUr KoUo Ë¶mg ................. åhUVmV.

i) A°grS> MmMUr ii) g§H$ënZm MmMUr

iii) ~mOmanoR> MmMUr iv) {dnUZ MmMUr

H$) Cn^moº$m ¶m g§H$ënZoVwZ ì¶º$ Ho$bobr ................ hr {dñV¥V Amd¥ÎmrM Amho.

i) Z{dZ H$ënZm ii) dñVw g§H$ënZm

iii) dñVw H$ënZm iv) MmMUr ~«±S>

S>) NCDC = ____________.

i) Z°eZb H$moAm°naoQ>rìh S>oìhbn‘|Q> H$mnm}aoeZ

ii) Z°eZb H$moAm°naoQ>rìh S>oAar H$mnm}aoeZ

iii) Z°eZb H$ÝPw‘a S>oìhbn‘|Q> H$mnm}aoeZ

iv) Z°eZb H$ÝPw‘a S>oAar H$moAm°naoQ>rìh

B) X H$mo-Am°naoQ>rìh H«o$S>rQ> gmogm¶Q>rP A°³Q>-gmbr g§‘V Pmbm.

i) 1901 ii) 1902

iii) 1903 iv) 1904
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¶) Imbrbn¡H$s H$moUVm àH$ma nwZ©{dH«o$Vm ¶m àH$mamV ¶oV Zmhr.

i) KmD$H$ {dH«o$Vm ii) {H$aH$moH$ {dH«o$Vm

iii) CËnmXH$ iv) {dVaH$

a) BPO åhUOo ...................

i) {~PZog àmogog AmD$Q>gmo{gªJ ii) {~PZog àm°³¶wa‘|Q> AmD$Q>gmo{gªJ

iii) {~PZog àmogo{g§J AmD$Q>H$‘ iv) {~PZog àmogog AmD$Q>ñQ>±S>rJ

b) SHG åhUOo ...................

i) goë’$ hoën J«wn ii) goë’$ hoëntJ J«wn

iii) goìhtJ hmD$qgJ J«wn iv) goë’$ hmD$qgJ J«wn

à.à.à.à.à.2) g§KQ>rV dñVw ~mOma åhUOo H$m¶ ? Ë¶mMo ’$m¶Xo Am{U ‘¶m©Xm ñnï> H$am. [14]

à.à.à.à.à.3) godmjoÌmMm AmnUmg H$m¶ AW©~moY hmoVmo? godmjoÌmMo ‘hËd Am{U d¡{eîQ>ço ñnï> H$am. [14]

à.à.à.à.à.4) naH$s¶ WoQ> Jw§VdUwH$ åhUOo H$m¶? Ë¶mMo ‘hËd Am{U C{X²Xï>o {deX H$am. [14]

à.à.à.à.à.5) ghH$mar {dnUZ åhUOo H$m¶? J«m‘rU {dH$mgm‘Ü¶o ghH$mar {dnUZmMr ŷ{‘H$m ñnï> H$am. [14]

à.à.à.à.à.6) WmoS>³¶mV {Q>nm {bhm. (H$moUVohr VrZ) [12]

A) [abm§¶Ýg ‘m°b

~) amÁ¶ ì¶mnmar ‘hm‘§S>i (STC)

H$) {Z¶§{ÌV ~mOmamMo ‘hÎd

S>) eoVH$è¶m§gmR>r WoQ> {dnUZ

B) ^maVmVrb godm joÌmMr ŷ{‘H$m




