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I nstructions to the€andidates:

1) All(guestioriscarry equal marks.

2) Figuresto theright indicate full marks.

3) Give suitable examples wherever necessary.

Q1) Attempti-any five: [5%x2=10]
ad _Definemarketing strategy. ,
b) V'What is marketing data touch pai rsr;s\
c) Factorsinfluencing choice of tér&tl ngystate.
d) Giveany two examples of market folfowers.
e) Enlist thefour categorie?g ANSOff’s matrix.
f)  What is Bootstroppiragt,
g) DefineBlueprint.
h)  What ispositioning.
K
Q2) Attempt any two.: [23x5 = 10]
a Enumeratestepsin Market Opportunity Analysis.
b) Statethesignificance of Marketing Intelligence.
c) Wiriteanote on strategic wear - out.

Q3) Attempt any one: [1 x 10 = 10]

d What strategies should be adopted by marketer's in adeclining market.
b) Explain the techniques of forecasting baset on past Demand.
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Q4) Attempt any one: "’cpb [1x 10 = 1Q]
ad Discuss marketing strategiesfor a&)ﬁthy launched electric bike.
b) Discussthe utility of BCG mg&for business.

&
Q5) Attempt any one: .Y (oQ [1-%x.10 = 10]
d Prepaream ng p@\ for any company of your choice.

b) Design targetifig s&@égiesfor mass markets and growth markets.
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