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I nstructions to the gandidates:

1) All guestions are compulsory.

2) Figures td-te right indicate full marks.

Q1) SolveanyFive: ® [5 x2=10]
a Wiy Omni channel marketing isimportant?
b) \SWhat isbrand Affinity marketing2y
c) Whatiscontent marketing Strategy;}
d) What do you mean by PAR &G BAR?
e WhatisMarketing4.0? N )
f)  What is Industry Arcpgiyﬂ&?
g Giveany threeinfluential digital subcultures?
h)  What is brand-centric stfategy?
p
02) Solveany two': [2x.5 =10]
ad Explainthe evolution of Marketing 4.0.
b) Explainthe characteristics of consumer 4.0.
c) Will digital marketing replacethetraditiona naarketing?

03) Solveany one: [1x10=10]

d Businessmust organisefor compelling Customer experience by applying
effective contextual marketing comment.

b) Explain about the Negative Advocacy, Positive Advocacy and Prompted
Advocacy.

PT.O.



04) Solveany one: [1 x 10 = 10]

d How social CRM and MobileAppsare supporting organi sationsto engage
the customers?

b) What arethe benefits of Gamification in Digital Marketing?

05) Solveany one: [1%x10=10]

a How brandscan adopt the Human Qualities to attract more customersin
Human€entriceraof Marketing 4.0?

b) Inthéeerdof thedigital society istherestill scopefor traditional marketing?
Comivientwiih details.
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