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Instructions to the dtdatgs
1) All the qu tmn%* are compulsory.
2) Figures, to the. rlght indicate full marks.
3) Draw“(neat Idbeled diagrams wherever necessary.
4) Give s*u,ztable examples wherever necessary.

Q1) Solve aml ﬁve [5 x 2 =10]
a) Deﬁne Marketing strategy.
b)
c)
d)
¢)

f)  Describe Market Nlcherstrategles

g) Describe strategies for declmmg market.
?\3“‘::%} %

h) Enlist the stages in strategic marketing process.

02) Solve any two :
a)  Explain the concept of Marketing Audlt
b) Describe the strategies for mature maket Wlth suitable examples.

¢) Elaborate the concept testing and test marl{,ejkmg techniques of forecasting.

PTO.



[1 % 10 = 10]

03) Solve any one:
a) Demonstrate the use of marketingié‘ffategies for market leader with suitable

examples.

f porter’s five-forces model in strategic

b) Tllustrate the significanc :
marketing. )

04) Solve any on (1% 10 = 10]

a) Apﬁf*&*‘ise the utlhty of BCG matrix in strategic marketing.

b) Illustra‘fe Various positioning strategies with suitable iv‘li‘(amples.

05) Solve any one :

a)

b)



