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404MKT: S MARKE,TING STRATEGY

(Semester - IV)

compulsory.

indicute full marks.

diagrams wherever necessary.

suilcbi le examples wherever necesssry.
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a) Define Marketing strategy.

b) Enlist any four forecasting

c) Define USP with suitable

Describe marketing
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List the factors infl
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chpice of target market.
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Describe Market '.. -;
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Descri be strategies fuitleclining market.

Enlist the stages in strategic marketing process.
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examples.

techniques of forecasting.



p3) Solve any one:

a) Demonstrate the use of

examPles.

b) Illustrate
marketing

Q4) SoWe any
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marketingr$trategies for market leader with suitable

porter's five-tbrces model in strategtc
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b) 11lus

rFb;utility of BCG matrix in strategic marketing'

positioning strate gi e s wi th suitable'examples'
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Q5l Solve any one :

a) Discuss the use of

examPles'

b) Design a marketing
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