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I nstructions to the‘candidates”

1) All theguestionsarecompulsory.

2) Figures to tne right indicate full marks.

3) Draw neatiabelled diagrams wherever necessary.

4)  Give suifable examples wherever necessary.

Q1) Solve any five: [5 % 2 =10]
ad Definetheterm strategy.
b) Describetheterm Marketing.Strategy.
c) Recall the stepsfor the precess of M arketing Audit.
d) Describetheterm Marketing I riteiligence with suitable example.
e) DefineMarket Forecasiing:
f)  Describe Product user Rositioning with suitable example.

g) Recal thefivedimensionsonwhich an organization may differentiateits
market offerings?

h)  Enumerateany four strategiesfor Market Challengér.

Q2) Solve any two : [2 x5 =10]
a) Differentiate between Strategy & Tacticswith relevant examples.
b) Explainthe criteria's to assess Business.Opportunities by Marketers.

c) Discussthe challenges of aMature market@or a FMCG Company.

P.T.O.



Q3) Solve any one: [1x10=1Q]
ad Demonstrate the use of Porters five/torce Model for aRetall Industry.

b) Construct aBCG Product PORTFOLIO Matrix for a Soft drink provider
(Coca Cola).

Q4) Solve any one: [1x10=1Q]

ad Classify the organizational specific strategies in details support your
answerswith rel evarit examples.

b) Formuiate Marketing databases for Super Market Retailers.

Q5) Solve any one: [1x10=1Q]
a DevelgpaVertica Integration Strategy for I-Phone:

b) Designafive step processfor choosing attractive'market segmentsfor a
clothing brand.
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