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Instructions to the candidates:

01)

Q2)

1)

All questions are compulsory.

2) Figures to the'right indicate full marks.
3) Includg examplesswherever necessary.

4)

Draw'néat & labelled diagrams wherever necessary.

Solve any five,

a)
b)
C)
d)
e)
f)

g

h)

. . . ®
Explain the concept of goods & service continuii.

What is service encounter? Give CXAL) ples:
LY

)
The impact of service failure. S,

4

Enlist bases for segmenta_ﬁi&n of services

N
Automation with refréaCe’to service marketing

7/
Explain need for study. of sérvice marketing

Meaning & conceptof service blue print

Enlist service quality models.

Solve any two.

a)

b)

C)

Explain the characteristics of service with exatnple:

Explain the demand & capacity concept.

[Max. Marks : 50

[5x2=10]

[10]

Explain the various services marketing-opportunities available in

20" century.

PTO.



03) Solve any one. Ogb [10]
‘V

a) Demonstrate the bases of segmen\(étlon strategy will real example.

b) Explain the services Marketicl)l)@/[ix.
QS
Q4) Solve any one. -
oY K

a) Explain the @cal &ience with significance? Describe the elements

also. ™
N
b) Elabor he Aég}{mation & New Technologies in service.
2\

05) Solve a e. qc})

[10]

[10]
o

> V;
a) Explaiﬁ‘\?ﬁe importance of service Recoyery. Also ‘draft the service
Recoa@sf strategies for online education Acadamf&\

b) &ﬁss the applications of service Marketin@ Health Care Sector.
o O
Q. &

&

2
&
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