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I nstructions to theé candidafes”:

1) All guestions-are compulsory.
2) Al guestiens carry equal marks.

Q1) Attempt’/Any Five: [10]

a) Explainthesignificance of marketi Ing researeliin Modern times.

b) “Mention the major components (5Fproposal in Marketing Research.

c) Whatisqualitativeresearch? ’f\

d) Enlist various Stepsin I\/Laszgtfng Résearch Process.

e) Mentiondifferent types of probabl lity sampling methods,

f)  What is brand reﬁearsh’?

g) Describe Datacollectioninstruments.

h)  Which marketing ressarch toolsare extensively used for salesforecasting.
Q2) Attempt Any Two : [10]

a _Demonstrate with example any application of-pricing+esearch for anew

product advertisement.
b) Describethe recent trendsin Marketing ¢esearch.
c) Describe data collection methods for researen.

PT.O.



Q3) Solve any One: [10]
a What is multi-dimensional scale? Discuss at least two applications in
Marketing Research.
b) Explaintheapplication of clustefanalysisin Marketing for the purpose of
customer segmentation

Q4) Solve any One: [10]
a How will you ¢arry put'conjoint analysisfor cold drink brandwishing to
launch a newyariant/on the basis of following data.

Brand A B C
Sze 1Liter | 2Liter | 330ml Can
Price 75- 125/- 25/-
Caifeine% | Regular | Low High

b) CreateResearch designfor International Marketing Research for product
of yeur choice from Aviation Industry.

Q5) Solve any One: LNy [10]
a) VDefine test marketing. Create apprdpriate test marketing procedure for
automatic dish washer. ("

b) Designaquestionnaireto stucﬁ? @nlipebuying behavior of consumersfor
furnitureusing appropriat’e\ udingl'scale.
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