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I nstructions to the gandidates:

1) All guestions-are compulsory.

2) Dtaw neaidabelled diagram wherever necessary.

Q1) Solve any Five. [10]
a) DBefine marketing research and itsprimary purpose.
b) “bdentify the primary sourcesof daiain marketing research.

c) Name the different types of sampling-techniques used in marketing
research.

d) Nameany two types of Resparch Design.

e) Recall thefactorsthat influencedrand perception.

f)  Recall the factorsthatiyifluencé consumer brand loyalty
g) Define brand research and iispurpose in marketing.

02) Attempt any Two. (0]
ad Discussthe recent trends in marketing research.

b) WhatisResearchDesign? Explaintypesof Research Design withsuitable
applications.

c) Whatisconjoint analysis? Discuss applications of‘Conjoint’analysis.

03)@ What sampling design would you select_fef a study to find out the
househol d expenditure on home care productsby yartousincome groups?
Givedetailsof sampling design & metheddyith preper justification. Make
assumptions as required. [10]

OR

b) Assess the effectiveness of multi-dimensional scaling and perceptual
mapping in understanding consumer perceptions.

PT.O.



04) &)

b)

05) &

b)

Propose a research plan to assess cansumer behaviour and preferences
in different cultural contexts towards buying some electronic products
(Assume any electronic products)- [10]

OR

Cluster analysisissaid to-be’a collection of objects. It isused in various
applicationinthérea world. Enumeratethe applicationsof cluster analysis,
indetails.

A company isiptanning to launch a new lTuxury watch brand in the
international \yarket. They want to understand consumer preferences,
devetop effective advertising strategies and determinethe optimal price
poit for their product. [10]

OR

A'start-up company wants to.develop a newcproduct i.e. two wheeler
electric vehicles. Consider yourself &s.a marketing manager and wantsto
Know the customer preferences fer electri¢ vehicles through conjoint
analysis. Construct a conjoint anzlysis pten and determine the important
attributesfor the research witljustificetion.
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