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I nstructions to the candidates:

1) All questiongate compuisory.

2) Each questiorrhasarvinternal option.

3) Each question carties 10 marks.

Q1) Attemtany 5. [10]
a) Defineconsumer behaviour. Giveit'stypes.
b) Giyvethe meaning of sub-culture.
c) Wyiteany two functions of consumer attitude:
d) \*What do you mean by brand persanality.
e) Giveany two applications of corisumer_behaviour in marketing.
f)  Write down stepsinvolved {n'gonsLimer buying behaviour.
g Whatissocia class?
h) Givebuyingrolesin @BB.

Q2) Attempt any 2. [10]

a What .is difference, between consumers and customers? Expiain
importance of reference group.

b) ~What do you mean by culture? Explain cultura irifiuenceS on Indian
consumer behaviour.

C). Givethe difference between store and non stor&purchasng.

Q3) @  How do you measure social classes in ‘lndia Lisig socio-Economic

Classes (SEC) in urban and Rural market? [10]
OR
b) “Organizational purchase decision is mare rational than emotional?
comment.
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Q4) @ Give meaning of attitude. How does,consumer attitude determine the
consumer behaviour? Explain withiith example. [10]

QR

b) Discuss in detail.the impaet of the changing patterns of consumer
behaviour in the Cantext 0f the evol ving eyoning economy.

Q5) @ Discuss theemerding trends in Indian market with special reference to
changirig«consumer behaviour. Explain the application of understanding
consumer behaviour in marketing decisions. [10]

OR

b) What-arethe factorsinvolved in buying situationqhat result in extended
search for prepurchase information by consuitier? Based on factors
identified by you, what kind of information search behaviour you expect
in case of purchase electric two whegler.
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