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Instructions to the cand asté's %, i

1) Draw neat l@;‘fﬂled dtﬁgrams whenmer nece, @

2) Fzgures to. f
3) '
4) : :
5) All 4 ,iuesizoms c:m v equal marks.

[Max. 114ar4 5

‘ 01) Solve any Fi\fé of the followi ay” [10]

a) LLST: the sources {)f Ieration
b) A(n)

K eds custcm& tanons
i)  Strateg o
i ‘

1ii) ed
4 ipated

s.product Vs stand.

¢}

ist components of product Mix.

Draw a diagram of G@st & service continuum.
f)  Enumerate classmcatlon of Product
g)  Recall Marketing Audlt

h)  Define skimming Pricing.

02) Solve any Two of the following. e [10]
a)  Describe parameters of Annual plan eﬁnirol, ™
b)  Explain the factors influencing pricing decision.

¢) Describe Booz Allen & Hamilton classification scheme for new product.

DT £



03) a)

b)

05) a)

{ OR (
| A0EUb) | Design a distribution channel for online offering ofa so beverages.

£ oond

You as a marketing manager of Beauty product company. Design bl
distribution channel for a company. _[10]

O

»

a Marketing Manager in Mr. Amit’s companyy, devglop a suitable Integrated

Mr. Amit 1splaﬁnmg to start a detective se@ TT platform. You as
Communication (IMC) Pl # new project. [10]

ﬁ%velop:‘an Integrated Mar communication (IMC) for new Learning
portal of certification cousses Tor management students.

Or a company steéi?iing 5G Mobile Network

Désign a marketin @
Services. - \ "
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