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a)

h)

n\vJ

d)

e)
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s)

of rnarket segmentation in

Protection Act

t of'consumer

Describe the changing patterres

'List the organizational

J.{ame t}re types of
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rru'J
consryier
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behavior.

List the impact of in betravior.

Qfl Answer a&y 2 (5 marks eacti

a) Explain Brand in detaitr with the hetrp of suitabtrety

b) Elaborate the of attitude and its irnpact

c) Discuss the crganrzationaLbuying roles.

SJI turswer any 1

a) "Soeial Ctrass and Group influences play
tsehaviour". Showcase tXre application

Consun'rer Euying
with suitable example "

go throu txa'the buying process for
F{ow dc the st&ges vary for
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b) Deeribe tile stages peoPle
high - involvement decisions
low- invclvement decisions?
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Q4) Answer any 1. t10l
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.a) Analyze the Social Classes
Ctrasses (SEC) in {.lrban and

in In#"ia with the help of Social Economic
Rur6l Market.;i

.t + i Considering yourself as

Sharnpoo, desi
targeting the B

Q"fl Answer any

a) The

Manager of company producing
mlx variables for a new shampoo product
in India.

buying process is more fonnal than the consumer
Justify tire statement with the help of suitable example.

Engel Blackweil - Miniard Model witffiampleb)
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