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Instructions to the C

a) Define the term 'price'.
b) Recall the definition of retailer:

of the products that are used with

1i1) Competltwe prwmg

1v) Captlve product rmémg

e) Allofithe followmg are the famous grocery brands i in India EXC
i), D Mart.
ii) Flipkart
111) Reliance smart.
tv) Vijay Sales.
f)  State 'SM' of advertising.
g) State the concept of 'Brand'.
h) Recall the definition of 'Marketing Audlt'

PTO.



02) Solve any Two of the following: [10]

a) Compare & contrast 'Advertisement Vs Sales promotion.,

OR
b) You are appomted as a marketing manager/of.a M@ge mobile handset

mant acturmg company. Design suitable dlstrﬂéutlon channels for the
pmduct '

04) a) Develop an integrated marketi;,ljg comsunication plan (IMC) for
'premier badminton league'. [10]

@f&*
b)  Develop a suitable integrated.ma eting communication plan (IMC) for
launching a new mythole ical TR??‘:Serial like Ramayan and Mahabharat.

05) a) Design a marketmg 'plan fgr a company planning to launch online
estate portal'.

:\rea}

. [10]

b) Designa markeﬁﬂt‘;?lan for a company planning to 1
of 'Herbal tea'.
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