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ii) Flipkart

iii) Reliance smart.

iv) Vijay Sales.

0 State '5M' of advertising.

g) State the concept of 'Brand'.

h) Recall the definition of 'Marketing
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(._ Ql) Solve any.*HVe of the following:
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the term'price'.

Recall the definition of retailer.

Enlist different levels of the

The pricing strategy used

main product is called.
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Q2) Solve any Two of the following:

,"tt'a) Compare & contrast 'Advertiseryjent Vs Sales promotion

b) Compare & 'Branel Vs product'

c) Summarise ved in New product development (NPD).

Q3) a) You are a marketing manager of a large multinational com-
pany. ie channels of distribution for'Nutrition drink'to be

company, t10l

Q4) a) Develop an integrated mar
'premier badminton league'.

l10l

mobile handset

channels for the

cation plan (IMC) for

t10l

{i=

b)

b) Develop a suitable inte communication plan (IMC) for
launching a new erial like Ramayan andMahabharat.
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QS) a) Design a marketing foi,a company planning to launchp

estate portal'. **i*'

of 'Herbal tea'.
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