
Q1) A) Fill in the blanks (any Five) : [5]
i) Marketing ________ is a directive process which directs all activities

in marketing.
a) Auditing b) Environment
c) Management d) Control

ii) ________ are depend on use of internet & modern technology.
a) Press media b) Visiual media
c) Social media d) Audio-video media

iii) Analytical study of marketing strategry is done in _______.
a) Marketing audit b) Marketing planning
c) Marketing control d) Marketing organisation

iv) As per 7 ps the process of which transfer raw material into finished
good is called as _________.
a) Product b) Price
c) Place d) Direct supply

v) Under ________ element agreements of buy and sales economical
and business are done.
a) E-mail b) E-filling
c) E-Governance d) E-commerce

vi) It an advertisement there is an element ________ it will be complete.
a) Design b) Advertising media
c) Printing d) Trademark

Total No. of Questions : 4]

[Total No. of Pages : 4

[6439]-325
T.Y. B.Com.

366-H : MARKETING MANAGEMENT - III
(2019 Pattern) (CBCS) (Semester - VI)

Time : 2½ Hours] [Max. Marks : 50
Instructions to the candidates:

1) All questions are compulsory.
2) Figures to the right indicate full marks.

PD-976

SEAT No. :

P.T.O.



[6439]-325 2

B) Match the following : [5]
Group - A Group - B

i) Research & Development a) Industry Group components
ii) Educational services b) Product oriented components
iii) Bank & Insurance services c) Quality oriented components
iv) Expenditure budget d) Principles of Design
v) Shine and movement e) Person oriented components

Q2) Write a short notes (any 2 out of 4) : [10]
a) Process of marketing control.
b) Historical Background of social media.
c) Person oriented components in service marketing.
d) Characteristics of Television Advertisement.

Q3) a) Explain the principles of Design in detail. [8]

b) Explain the social media marketing in detail. [7]

Q4) a) Explain the process of marketing Audit. [8]

b) Explain the features of service marketing. [7]
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àíZ àíZ àíZ àíZ àíZ 1) A) [aH$må`m OmJm ^am (H$moUË`mhr nmM) … [5]
i) {dnUZ .......... {h {dnUZm_Ü ò MmbUmè`m gd© Jmoï>tZm {Xem XoUmar à{H«$`m

Amho.
A) A§Ho$jU ~) n`m©daU
H$) ì`dñWmnZ S>) {Z §̀ÌU

ii) .............. {h B§Q>aZoQ> d AmYw{ZH$ V§ÌkmZmÀ`m dmnamda Adb§y~Z AgVmV.
A) N>mnrb _mÜ`_o ~) ÑH$ _Ü`_o
H$) gm_m{OH$ _mÜ`_o S>) ÑH$lmì` _mÜ`_o

iii) {dnUZ ì ỳhaMZoMm {díbofUmË_H$ Aä`mg ............ _Ü ò Ho$bm OmVmo.
A) {dnUZ A§Ho$jU ~) {dnUZ {Z`moOZ
H$) {dnUZ {Z §̀ÌU S>) {dnUZ g§KQ>Z

iv) 7 ps `m g§H$ënZoZwgma H$À`m _mbmMo nŠŠ`m _mbmV ê$nm§Va H$ê$Z ~mOmanoR>oV
{dH«$sg CnbãY H$aÊ`mMr à{H«$`m ................ `m KQ>H$mV AgVo.
A) dñVw ~) qH$_V
H$) {R>H$mZ S>) àË`j nwamdm

v) ............... `m KQ>H$mV Am°ZbmBZ IaoXr-{dH«$s, Am{W©H$ VgoM ì`mdgm{`H$
H$ama Ho$bo OmVmV.
A) B©-_ob ~) B©-\$m`qbJ
H$) B©-JìhZ©Ýg S>) B©-H$m°_g©
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vi) Om{hamV narnwU© hmoÊ`mgmR>r ............... hm KQ>H$ AmH$f©H$ AgUo _hËdmMo AgVo.
A) AmH¥$Vr ~) Om{hamV _mÜ`_o
H$) _wÐU S>) ì`mnma {MÝho

~) OmoS>çm OwS>dm … [5]
JQ> - A JQ> - ~

i) g§emoYZ Am{U {dH$mg A) CÚmoJg_yh KQ>H$
ii) e¡j{UH$ godm ~) dñVw{df`H$ KQ>H$
iii) ~±H$ Am{U {d_m godm H$) JwUdÎmm / H$m¡eë`{df`H$ KQ>H$
iv) IMm©Mo A§XmOnÌH$ S>) AmH¥$Vr{df`H$ VËdo
v) M_H$ Am{U hmbMmb B©) ì`{º${Zð> KQ>H$

àíZ àíZ àíZ àíZ àíZ 2) {Q>nm {bhm. (Mma n¡H$s H$moUË`mhr XmoZ) [10]

A) {dnUZ {Z`§ÌU à{H«$`m

~) gm_m{OH$ _mÜ`_m§Mr E¡{Vhm{gH$ nmíd©̂ y_r

H$) godm {dnUZmVrb ì`{º${Zð> KQ>H$

S>) XþaXe©ZdarZ Om{hamVrMr d¡{eï>ço

àíZ àíZ àíZ àíZ àíZ 3) A) AmH¥$Vr{df`H$ (AmamIS>m) VËdo g{dñVa ñnï> H$am. [8]

~) {dnUZ{df`H$ gm_m{OH$ _mÜ`_o g{dñVa ñnï> H$am. [7]

àíZ àíZ àíZ àíZ àíZ 4) A) {dnUZ A§Ho$jU àH«$s`m ñnï> H$am. [8]

~) godm {dnUZmMr d¡{eï>ço ñnï> H$am. [7]
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