
Q1) A) Fill in the blank with the most appropriate alternative (any Five):
[5]

i) IT security in any firm or organization is maintained and handled
by ________.

(CEO of the organization, Security Auditor, IT Security Engineer)

ii) Marketing is a process which aims at ________

(Production, Profit making, The satisfaction of customer needs)

iii) __________ is NOT one of the best ways to promote a business
with social media.

(Choosing the right tone, Working with a plan, Deleting negative
comments)

iv) Extension of marketing activities across the globe is called as _____.
(Global Business, Universal Marketing, Global Marketing)

v) AGMARK is related to __________.

(Industry, The Indian Railway, Agricultural goods)

vi) _______ is NOT the problem of Agricultural Marketing.

(Too Many Intermediates, Lack of Financial Resources, Increased
per Capita Income)
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B) Match the following : [5]

   Column A      Column B

i) Competition Act a) 1999
ii) Defects of Agricultural b) Protecting the Technology from

Marketing any kind of threats
iii) Global Marketing c) Offering different markets the

same products and services
iv) Cyber Security d) Lack of Storage Facility
v) Trade Mark Act e) 2002

Q2) Write a short note (any two) : [10]

a) Emergence of Cyber Security Marketing
b) Features of Global Market
c) Consumer Protection Act, 1986
d) Types of Agri-Products

Q3) a) Explain the various functions in Agricultural Marketing System. [8]

b) Explain the importance of Marketing Regulations in Marketing. [7]

Q4) a) Explain the elements of the Global Marketing. [8]

b) Explain the need and importance of Cyber Security Marketing. [7]





Total No. of Questions : 4]

[6439]-313
T.Y. B.Com.

365 H : MARKETING MANAGEMENT - II
(2019 Pattern) (CBCS) (Semester - VI)

(_amR>r ê$nm§Va)
doi : 2½ Vmg     ] [ EHy$U JwU : 50

gyMZm : 1) gd© àíZ A{Zdm¶© AmhoV.

2) COdrH$S>o {Xbobr g§»¶m nyU© JwU Xe©{dVmV.

PD-966

àíZ àíZ àíZ àíZ àíZ 1) A) ¶mo½¶ n¶m©¶ {ZdSy>Z [a³V OmJm ^am. (H$moUË¶mhr nmM) [5]

i) H$moUË¶mhr ’$‘© qH$dm g§ñWo‘Yrb Am¶Q>r gwajm ............. Ûmao amIbr OmVo
Am{U hmVmibr OmVo.

(g§ñWoMo grB©Amo, gwajm boImnarjH$, Am¶Q>r gwajm A{^¶§Vm)

ii) {dnUZ hr EH$ à{H«$¶m Amho Á¶mMm CÔoe ................ Amho.

(CËnmXZ, Z’$m {‘idUo, J«mhH$m§À¶m JaOm nyU© H$aUo)

iii) ............. hm gmoeb ‘r{S>¶mgh ì¶dgm¶mMm àMma H$aÊ¶mMm gdm}Îm‘ ‘mJ© Zmhr.

(¶mo½¶ Q>moZ {ZdS>Uo, ¶moOZm KoD$Z H$m‘ H$aUo, ZH$mamË‘H$ {Q>ßnÊ¶m hQ>dUo)

iv) OJ^amVrb {dnUZ {H«$¶mH$ënmÀ¶m {dñVmambm .......... åhUVmV.

(OmJ{VH$ ì¶dgm¶, ¶w{Zìhg©b ‘mH}$qQ>J, OmJ{VH$ {dnUZ)

v) A°J‘mH©$ ............ er g§~§{YV Amho.

(CÚmoJ, ^maVr¶ aoëdo, H¥$fr ‘mb)

vi) ................. hr H¥$fr {dnUZmMr g‘ñ¶m Zmhr.

(A{YH$ ‘Ü¶ñW, Am{W©H$ g§gmYZm§Mm A^md, dmT>bobo XaS>moB© CËnÝZ)
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~) ¶mo½¶ OmoS>çm Owidm : [5]

   aH$mZm A   aH$mZm A   aH$mZm A   aH$mZm A   aH$mZm A   aH$mZm ~  aH$mZm ~  aH$mZm ~  aH$mZm ~  aH$mZm ~

i) ñnYm© H$m¶Xm A) 1999

ii) H¥$fr {dnUZmVrb Xmof ~) H$moUË¶mhr àH$maÀ¶m Ymo³¶m§nmgyZ
V§ÌkmZmMo g§ajU H$aUo

iii) OmJ{VH$ {dnUZ H$) {d{dY ~mOmanoR>m§‘Ü¶o g‘mZ
CËnmXZo Am{U godm àXmZ H$aUo

iv) gm¶~a gwajm S>) gmR>dU gw{dYoMm A^md

v) ì¶mnma {MÝh H$m¶Xm B) 2002

àíZ àíZ àíZ àíZ àíZ 2) WmoS>³¶mV {Q>nm {bhm. (H$moUË¶mhr XmoZ) [10]

A) gm¶~a gwajm {dnUZmMm CX¶

~) OmJ{VH$ ~mOmanoR>oMr d¡{eï>ço

H$) J«mhH$ g§ajU H$m¶Xm 1986

S>) H¥$fr-CËnmXZm§Mo àH$ma

àíZ àíZ àíZ àíZ àíZ 3) A) H¥$fr {dnUZ ì¶dñWoVrb {d{dY H$m¶} ñnï> H$am. [8]

~) {dnUZm‘Yrb {dnUZ {Z¶‘m§Mo ‘hÎd ñnï> H$am. [7]

àíZ àíZ àíZ àíZ àíZ 4) A) OmJ{VH$ {dnUZmMo KQ>H$ ñnï> H$am. [8]

~) gm¶~a gwajm {dnUZmMr JaO Am{U ‘hÎd ñnï> H$am. [7]




