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I nstructions to the candidates:

1) All questions are compulsory.

2) Figuresto the right indicate full marks.

Q1) A) Fill in the blank with the most appropriate alternative (any Five):
[S]

i) IT security in any firm or organization is maintained and handled
by

(CEO of the organization, Security Auditor, IT Security Engineer)
i)  Marketing is a process which aims at
(Production, Profit making, The satisfaction of customer needs)

Iii) IS NOT one of the best ways to promote a business
with social media

(Choosing the right tone, Working with a plan, Deleting negative
comments)

IvV) Extension of marketing activitiesacrosstheglobeiscalled as
(Global Business, Universal Marketing, Global Marketing)

v) AGMARK isrelated to
(Industry, The Indian Railway, Agricultural goods)
Vi) iISNOT the problem of Agricultural Marketing.

(Too Many Intermediates, Lack of Financial Resources, Increased
per Capita Income)
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B) Match the following : [5]

Column A Column B
1)  Competition Act a 1999
i) Defectsof Agricultural b) Protecting the Technology from
Marketing any kind of threats
i)  Globa Marketing c) Offeringdifferent marketsthe
same products and services
Iv) Cyber Security d) Lack of Storage Facility
v) Trade Mark Act e 2002
(02) Write a short note (any two) : [10]

a Emergenceof Cyber Security Marketing
b) Featuresof Global Market

c) Consumer Protection Act, 1986

d) Types of Agri-Products

03) @ ExplainthevariousfunctionsinAgricultural Marketing System. [8]
b) Explaintheimportance of Marketing Regulationsin Marketing. [7]

04) @ Explaintheelementsof the Globa Marketing. [8]
b) Explainthe need and importance of Cyber Security Marketing. [7]
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