
Q1) A) Fill in the Blanks (Attempt any 5 out of 7) [5]
i) Variable cost of package tour changes as per ______

a) Number of Package
b) Change in climatic condition
c) Number of Package, Change in climatic condition

ii) In terms of a destination, what do attractions do _____
a) Generate the visit to a destination
b) Inform local residents of the benefits of tourism
c) support visitors at the destination

iii) VISA which is issued to skilled and qualified professionals are __
a) Tourist VISA b) Employment VISA
c) Transit VISA

iv) _______ provide emergency assistance to citizens in distress.
a) Embassy b) Agent
c) Tour operator

v) A _______ is “a book of information about a place designed for
the use of visitors or tourists”
a) guide b) agent
c) guide book

vi) The process of selling of a product through publicity is called
______
a) Direct mail b) Indirect mail
c) Promotion mail

vii) In tourism marketing “Destination facilities” consider to be an
element of ________
a) Core benefit b) Generic product
c) Expected product
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B) Match the following : [5]
i) Independent tours a) Service of trained tour manager
ii) Escorted tour b) Travel independently.
iii) Hosted tour c) Visit to religious destinations
iv) Freedom tours d) Agency utilizes the services of

another agency
v) Pilgrim Tour e) Designed as per the choice of

tourists

Q2) Write short notes (Any 2 out of 4) : [10]
a) Types of tour package
b) Tour brochure
c) Travel documents
d) Handling emergencies

Q3) a) Explain in detail Factor Affecting the Tour Package Formulation [8]
b) Explain Tourist buying behaviour and the role of tour operators.  [7]

Q4) a) Discuss about Tour booking and administration.  [8]

b) State the Need of quality and customer satisfaction.  [7]

♦♦♦
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(_amR>r ê$nm§Va)
doi : 2½ Vmg ]                      [EHy$U JwU : 50
gyMZm : 1) gd© àíZ gmoS>{dUo Amdí`H$ Amho.

2) COdrH$S>rb A§H$ nyU© JwU Xe©{dVmV.

àíZ 1) A) [aH$må`m OmJm ^am. (7 n¡H$s H$moUVohr 5 gmoS>dm) [5]
i) ........... Zwgma n°Ho$O ghbtÀ`m {H$_Vr ~XbVmV.

A) gm_mZmMr g§»`m
~) hdm_mZ pñWVrV ~Xb
H$) gm_mZmMr g§»`m, hdm_mZ pñWVrV ~Xb

ii) J§Vì`ñWmZmV qH$dm _wŠH$m_mÀ`m {R>H$mUr, AmH$f©Uo ......... AgVmV
A) EImX²̀ m J§Vì`ñWmZmg ôQ> XoUo
~) ñWm{ZH$ a{hdmem§Zm n ©̀Q>ZmÀ`m \$m`X²̀ m§{df`r _m{hVr XoUo
H$) J§Vì`ñWmZmda Aä`mJVm§Mo g_W©Z H$aUo

iii) Hw$eb Am{U nmÌ ì`mdgm{`H$m§Zm XoÊ`mV Ambobm ...... pìhgm Amho
A) àdmgr pìhgm ~) amoOJma pìhgm
H$) g§H«$_U pìhgm

iv) g§H$Q>mV Agboë`m ZmJ[aH$m§Zm AmnËH$mbrZ _XV ......... XoVo.
A) XÿVmdmg ~) EO§Q>
H$) Qy>a Am°naoQ>a

v) ............ ho ""Aä`mJV qH$dm n ©̀Q>H$m§À`m dmnamgmR>r {S>PmBZ Ho$boë`m ñWmZm~ÔbMr
_m{hVr nwñVH$'' Amho.
A) _mJ©Xe©Z ~) EO§Q>
H$) _mJ©X{e©H$m

vi) à{gÕrX²dmao EImX²̀ m CËnmXZmMr {dH«$s H$aÊ`mÀ`m à{H«$ òg ......... åhUVmV.
A) WoQ> _ob ~) AàË`j _ob
H$) Om{hamV _ob

vii) n ©̀Q>Z {dnUZ _Ü ò ""J§Vì` gw{dYm'' `mMm EH$ KQ>H$ _mZVmV
A) H$moa \$m`Xm ~) gm_mÝ` CËnmXZ
H$) Ano{jV CËnmXZ
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~) `mo½` OmoS²>` Owidm : [5]
i) ñdV§Ì Xm¡ao A) à{e{jV Qy>a _°ZoOaMr godm
ii) EñH$m°Q>}S> n`©Q>Z ~) ñdV§Ì àdmg
iii) hmoñQ> Ho$bobo n ©̀Q>Z H$) Ym{_©H$ ñWim§Zm ôQ> XoUo
iv) \«$sS>_ n ©̀Q>Z S>) EOÝgr Xÿgè`m EOÝgrÀ`m godm§Mm

dmna H$aVo
v) `mÌoH$ê$ ghb B) n ©̀Q>H$m§À`m AmdS>rZwgma {S>PmBZ

Ho$bobo

àíZ 2) {Q>nm {bhm (4 n¡H$s H$moUVohr 2) [10]
A) n ©̀Q>Z n°Ho$OMo àH$ma
~) n ©̀Q>Z _m{hVrnÌH$
H$) {ZJ©_Znyd© ~¡R>H$
S>) n ©̀Q>ZmZ§VaMo CnH«$_

àíZ 3) A) Qy>a n°Ho$O gyÌrH$aUmda n[aUm_ H$aUmè`m KQ>H$m§Mo Vnerbdma dU©Z H$am. [8]
~) n ©̀Q>H$ IaoXrMo dV©Z Am{U Qy>a Am°naoQ>aMr ŷ{_H$m ñnï> H$am. [7]

àíZ 4) A) Qy>a ~wqH$J Am{U àemgZm{df`r MMm© H$am. [8]
~) JwUdËVm Am{U J«mhH$m§À`m g_mYmZmMr JaO gm§Jm. [7]

♦♦♦


