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Instructions to the candidates :

1) All questions are compulsory.

2) Figures to the right side indicate full marks.

Q1) A) Fillinthe Blanks by selecting suitable choice (Any five) : [S]
1)  Marketing is a process which aims at
a) Production
b) Profit-making
c) The Satisfaction of Customer needs
d) Selling products
i) Market in which gold and silver are sold
a) Commodity Market b) Produce Market

c) Bullion Market d) None of these

i)  Which P is not included in the 7 P’s of Marketing Mix?
a) People b) Purpose
c) Promotion d) Price

iv) Buying and Selling of mass consumer goods and services comes
under which of the following markets?

a)  Business Markets b) Global Markets
c) Consumer Markets d) Government Markets

v)  What is the name of the practice of setting prices relatively low
when introducing a new product to the market?

a) Predatory pricing b) Skimming pricing
c) Penetration pricing d) Targetpricing

vi) Green marketing is a part of
a) Social Marketing b) Service Marketing
c) Relationship Marketing d) Rural Marketing
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B) Match the following. [5]

Group A Group B
1)  Brand Equity a) YouTube
i) Mass Marketing b) Greater Customer Loyalty
i) Print Media Advertising c) Magazines & Journals
iv) E-Marketing d) Large Scale Production &
Distribution
v)  Video Marketing e) Internet Promotion
02) Write short notes (Any two) [10]

a) Evolution of Marketing
b) Advantages of Mass Marketing
c) Product Life Cycle

d) Video Marketing

03) a) Whatis ‘Marketing’? Distinguish between Selling and Marketing.  [8]

b) Whatis ‘Marketing Mix’? Explain in detail 7 P’s of Marketing. [7]

04) a) Define the term ‘Pricing’ Explain the factors affecting Pricing. [8]

b) =~ Whatis ‘Advertising’? Explain the importance and Scope of Advertising.
[7]
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