
Total No. of Questions : 4]

[6439]-306
T.Y. B.Com.

BUSINESS ADMINISTRATION - II
365 (a) : Marketing

(2019 Pattern) (Semester - VI)

Time : 2½ Hours] [Max. Marks : 50
Instructions to the candidates :

1) All questions are compulsory.
2) Figures to the right side indicate full marks.

PD959 [Total No. of Pages : 4
SEAT No. :

Q1) A) Fill in the Blanks by selecting suitable choice (Any five) : [5]
i) Marketing is a process which aims at _________.

a) Production
b) Profit-making
c) The Satisfaction of Customer needs
d) Selling products

ii) Market in which gold and silver are sold _______.
a) Commodity Market b) Produce Market
c) Bullion Market d) None of these

iii) Which P is not included in the 7 P’s of Marketing Mix?
a) People b) Purpose
c) Promotion d) Price

iv) Buying and Selling of mass consumer goods and services comes
under which of the following markets?
a) Business Markets b) Global Markets
c) Consumer Markets d) Government Markets

v) What is the name of the practice of setting prices relatively low
when introducing a new product to the market?
a) Predatory pricing b) Skimming pricing
c) Penetration pricing d) Target pricing

vi) Green marketing is a part of ______.
a) Social Marketing b) Service Marketing
c) Relationship Marketing d) Rural Marketing
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B) Match the following. [5]

Group A Group B

i) Brand Equity a) YouTube

ii) Mass Marketing b) Greater Customer Loyalty

iii) Print Media Advertising c) Magazines & Journals

iv) E-Marketing d) Large Scale Production &
Distribution

v) Video Marketing e) Internet Promotion

Q2) Write short notes (Any two) [10]

a) Evolution of Marketing

b) Advantages of Mass Marketing

c) Product Life Cycle

d) Video Marketing

Q3) a) What is ‘Marketing’? Distinguish between Selling and Marketing. [8]

b) What is ‘Marketing Mix’? Explain in detail 7 P’s of Marketing. [7]

Q4) a) Define the term ‘Pricing’ Explain the factors affecting Pricing. [8]

b) What is ‘Advertising’? Explain the importance and Scope of Advertising.
[7]
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(‘amR>r ê$nm§Va)
doi : 2½ Vmg] [ EHy$U JwU : 50
gyMZm …- 1) gd© àíZ gmoS>{dUo Amdí¶H$ Amho.

2) COdrH$S>rb A§H$ àíZm§Mo nyU© JwU Xe©{dVmV.

à.à.à.à.à.1) A) ¶mo½¶ n¶m©¶mMr {ZdS> H$ê$Z [aH$må¶m OmJm ^am. (H$moUË¶mhr nmM) [5]

i) {dnUZ hr EH$ à{H«$¶m Amho Á¶mMm CÔoe ............. Amho.

A) CËnmXZ H$aUo ~) Z’$m {‘idUo

H$) J«mhH$m§À¶m JaOm nyU© H$aUo S>) CËnmXZo {dH$Uo

ii) ................. ¶m ~mOmamV gmoZo Am{U Mm§Xr {dH$br OmVo.

A) dñVy ~mOma ~) CËnmXZmMr ~mOmanoR>

H$) gam’$m ~mOma S>) ¶mn¡H$s H$mhrhr Zmhr

iii) {dnUZ {‘lÀ¶m 7 nr ‘Ü¶o H$moUVm nr g‘m{dï> Zmhr.

A) bmoH$ ~) CÔoe

H$) à{gÕr S>) qH$‘V

iv) ‘moR>çm à‘mUmda Cn m̂o½¶ dñVy Am{U godm§Mr IaoXr {dH«$s Imbrbn¡H$s H$moUË¶m ~mOmam§VJ©V ¶oVo?

A) ì¶mdgm{¶H$ ~mOmanoR>m ~) OmJ{VH$ ~mOmanoR>m

H$) J«mhH$ ~mOmanoR>m S>) gaH$mar ~mOmanoR>m

v) ZdrZ CËnmXZ ~mOmamV AmUVmZm {H$‘Vr VwbZoZo H$‘r R>odÊ¶mÀ¶m àWobm H$m¶ åhUVmV?

A) bwQ>rÀ¶m ‘mbmMr qH$‘V ~) ñH$sq‘J qH$‘V

H$) àdoe qH$‘V S>) bú¶ qH$‘V

vi) h[aV {dnUZ hm ........... Mm EH$ ^mJ Amho.

A) gm‘m{OH$ {dnUZ ~) godm {dnUZ

H$) g§~§YmË‘H$ {dnUZ S>) J«m‘rU {dnUZ
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~) OmoS>çm bmdm. [5]

JQ  A> JQ>  ~

i) ì¶mnma {MÝhm§H$Z ‘yë¶ A) ¶w Q>çy~

ii) ‘mg ‘mH}$qQ>J ~) OmñV J«mhH$ {Zð>m

iii) qàQ> ‘r{S>¶m Om{hamV H$) ‘m{gHo$ Am{U OZ©ëg

iv) B©-‘mH}$qQ>J S>) ‘moR>çm à‘mUmV CËnmXZ Am{U {dVaU

v) pìh{S>Amo ‘mH}$qQ>J B) B§Q>aZoQ> à‘moeZ

à.à.à.à.à.2) {Q>nm {bhm. (H$moUË¶mhr XmoZ) [10]

A) {dnUZmMr CËH«$m§Vr

~) ‘mg ‘mH}$qQ>JMo ’$m¶Xo

H$) CËnmXZ OrdZ MH«$

S>) pìh{S>Amo ‘mH}$qQ>J

à.à.à.à.à.3) A) "{dnUZ' åhUOo H$m¶? {dH«$s Am{U {dnUZ ¶mVrb ’$aH$ ñnï> H$am. [8]

~) "{dnUZ {‘l' åhUOo H$m¶? {dnUZmMo 7 nr (7P’s) ñnï> H$am. [7]

à.à.à.à.à.4) A) qH$‘V ¶m g§H$ënZoMr ì¶m»¶m Xçm. qH$‘V YmoaUmda n[aUm‘ H$aUmao KQ>H$ ñnï> H$am. [8]

~) "Om{hamV' åhUOo H$m¶? Om{hamVrMo ‘hÎd Am{U ì¶már ñnï> H$am. [7]




