
Q1) A) Fill in the blanks (any Five) : [5]
i) Under ________ element agreements of buy and sales economical

and business are done.
a) E-mail b) E-filling
c) E-Governance d) E-Commerce

ii) ________ exchange is an important measure of given and take
through social media.
a) Printing b) Design
c) Message d) Medium

iii) Marketing ________ is systematic planning and policy.
a) Environment b) Control
c) Audit d) News

iv) Customer is a king of market and he will satisfy if he get ______.
a) Customer statisfaction b) Customer Loyalty
c) Customer Relation d) Customer Growth

v) Due to _______ there is a flexibility in daily routine work of a
company.
a) Marketing Environment b) Marketing control
c) Marketing planning d) Marketing organisation

vi) If an advertisement there is an element ______ it will be complete.
a) Design b) Advertising media
c) Printing d) Trademark
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B) Match the following : [5]
i) Popular loudspeakar and a) Historical social media

ringing of bells
ii) Credit and Budgetary control b) Principles of Design
iii) You-tube Telegram and c) Industrial elements

Facebook
iv) Shine and movement d) Techniques of marketing control
v) Technical support & budget e) Social media

Q2) Write short notes (any two out of 4) : [10]
a) Historical Bockground of social media.
b) Importance of marketing control.
c) Quality oriented cumponents in service marketing.
d) Characteristics of copywrite.

Q3) a) Explain the characteristics of social media marketing. [8]

b) Explain strategy of advertising creation in detial. [7]

Q4) a) Explain the Appeals of service marketing in detail. [8]

b) Explain the techniques of marketing control. [7]
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àíZ àíZ àíZ àíZ àíZ 1) A) [aH$må`m OmJm ^am (H$moUË`mhr nmM) [5]
i) ............. `m KQ>H$mV Am°ZbmB©Z IaoXr - {dH«$sMo, Am{W©H$ VgoM ì`mdgm{`H$

H$ama Ho$bo OVmV.
A) B©-_ob ~) B©-\$m`qbJ
H$) B©-JìhZ©Ýg S>) B©-H$m°_g©

ii) ................ {d{Z_` ho gm_m{OH$ _mÜ`_mÛmao XodmU-KodmU H$aÊ`mMo EH$-
_hËdmMo gmYZ åhUyZ AmoiIbo OmVo.
A) _wÐU ~) AmH¥$Vr
H$) g§Xoe S>) _mÜ`_

iii) _mH}$qQ>JÀ`m ̀ moOZm d YmoaUm§Mm nÕVeranUo AmT>mdm åhUOo {dnUZ ..............
hmò .
A) n`m©daU ~) {Z §̀ÌU
H$) A§Ho$jU S>) g_mMma

iv) J«mhH$ hm ~mOmanoR>oMm amOm Amho, Ë`m_wio J«mhH$m§Zm Ano{jV godm {Xë`mg ..........
àmá hmoVo.
A) J«mhH$ g_mYmZ ~) J«mhH${Zð>m
H$) J«mhH$g§~§Y S>) J«mhH$ d¥Õr
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v) H§$nZrÀ`m X¡Z§XrZ H$m_H$mOm_Ü ò .............. _wio bd{MH$Vm àmá hmoVo.
A) {dnUZ n`m©daU ~) {dnUZ {Z §̀ÌU
H$) {dnUZ {Z`moOZ S>) {dnUZ g§KQ>Z

vi) Om{hamV n[anwU© hmoÊ`mgmR>r ............ hm KQ>H$ AmH$f©H$ AgUo _hËdmMo AgVo.
A) AmH¥$Vr ~) Om{hamV _mÜ`_o
H$) _wÐU S>) ì`mnma {MÝho

~) OmoS>çm OwS>dm … [5]
A (JQ>) ~ (JQ>)

i) bmoH${à` K§Q>mZmX d ^m|Jo A) Eo{Vhm{gH$ gm_m{OH$ _mÜ`_o
ii) nV{df`H$ Am{U A§XmOnÌH$ {Z §̀ÌZ ~) AmH¥$Vr{df`H$ VËdo
iii) ỳ-Q>çy~, Q>o{bJ«m_ Am{U \o$g~wH$ H$) CÚmoJg_yh KQ>H$
iv) M_H$ Am{U hmbMmb S>) {dnUZ {Z §̀ÌU V§Ìo
v) V§ÌkmZmMr OmoS d IMm©Mo A§XmOnÌH$§§   B) gm_m{OH$ _mÜ`_o

àíZ àíZ àíZ àíZ àíZ 2) {Q>nm {bhm. (H$moUË`mhr XmoZ) … [10]

A) gm_m{OH$ _mÜ`_m§Mr Eo{Vhm{gH$ nmíd©̂ y_r

~) à^mdr {dnUZ {Z §̀ÌU nÕVrMo _hÎd

H$) godm {dnUZmVrb JwUdÎmm / H$m¡eë` {df`H$ KQ>H$

S>) H$m°nramB©Q>Mr d¡{eï>ço

àíZ àíZ àíZ àíZ àíZ 3) A) gm_m{OH$ _mÜ`_ {dnUH$mMr d¡{eï>ço ñnï> H$am. [8]

~) Om{hamV {Z{_©Vr ì ỳhaMZoMo Q>ßno g{dñVa ñnï> H$am. [7]

àíZ àíZ àíZ àíZ àíZ 4) A) godm {dnUZmg_moarb AmìhmZo g{dñVa ñnï> H$am. [8]

~) {dnUZ {Z`§ÌU V§Ìo ñnï> H$am. [7]
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