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I nstructions to the candidates:

1) All questions are compulsory.

2) Figures to the right indicate full marks.

Q1) A) Fillintheblanks(any Five) : [9]
)  Under element agreements of buy and sales economical
and business are done.
ad Emal b) Efilling
c) E-Governance d) E-Commerce
1)) exchange is an important measure of given and take
through social media.
a Printing b) Desgn
c) Message d) Medium
i)  Marketing Is systematic planning and policy.
a  Environment b) Control
c) Audit d) News

iv) Customer isaking of market and he will satisfy if he get
a) Customer stetisfaction b)  Customer Loyalty

c) Customer Relation d) Customer Growth
v) Dueto there is a flexibility in daily routine work of a
company.

a Marketing Environment b) Marketing control
c) Marketingplanning d) Marketing organisation

vi) If an advertisement thereisan element it will be complete.
a Dedgn b) Advertising media
c) Printing d) Trademark
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B) Matchthefollowing: [9]
1)  Popular loudspeakar and a) Historical social media
ringing of bells
i)  Credit and Budgetary control b) Principlesof Design

i) You-tube Telegram and c) Industrial e ements
Facebook
Iv)  Shineand movement d) Techniquesof marketing control

v) Technical support & budget € Social media

Q2) Write short notes (any two out of 4) : [10]
ad Historical Bockground of social media.
b) Importance of marketing control.
c) Quality oriented cumponentsin service marketing.
d) Characteristics of copywrite.

Q3) @ Explainthecharacteristicsof social mediamarketing. [8]

b) Explainstrategy of advertising creationindetial. [7]

Q4) @ ExplaintheAppealsof servicemarketingindetail. [8]

b) Explainthetechniquesof marketing control. [7]
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