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Instructions to the candidates:
1) All questions are compulsory.
2) Figures to the right side indicate full marks.

1) A)

Multiple choice questions. (Any five) [S]
1)  Marketing is important to the
a) economy b) companies
Cc) consumers d) allof these
ii) Marketing is a process of converting the potential customers into
a) Actual Customers b)  Prospective customers
c¢) Marketers d) None of these
i) The Toyata Corporation which produces several different brands
of cars is an example of :
a) MassMarketing b) Segmented Marketing
c) NicheMarketing d) Micro Marketing
vy is defined as communication with large number of
customers at the same time.
a)  Personal Selling b) Sales Promotion
c) Mass Selling d) All of the above
v)  Which of the following has a major influence on pricing decisions?
a) Customer; Demand
b) Actions of Competitors
c) Costs
d) Political, legal and image-related issues
vi) Whatis advertising?
a) Non personal b) Sales Promotion

c) PaidInformation d) All of the above
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B) Match the following. [5]
Group A Group B
1)  Brand a)  Promotion Mix
i)  Advertising b)  Place Concept
i) Physical Market c)  Small Segment
iv)  Niche Marketing d) Symbol, Name, Word or
Combination of them
v) Service e) Includes People, Process & Physical
Evidence
02) Write Short Notes (Any two) [10]
a) Importance of Marketing
b) Limitation of Market Segmentation
c) Objective of Pricing
d) Green Marketing
03) a) Whatis ‘Marketing’? What are the functions of Marketing? [8]
b) What is ‘Market Segmentation’? Explain the methods of Market
Segmentation. [7]
Q4) a) Explain in detail various Pricing Methods. [8]
b) Explain in detail Recent Trends in Marketing. [7]
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