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Q1) A) Fill in the blanks (any 5) : [5]

i) Analytical study of marketing strategy is done in _________

a) Marketing Audit b) Marketing planning

c) Marketing control c) Marketing organisation

ii) In service marketing after sales service, quality service, business
service, and research and development etc. are part of ________

a) Person oriented components

b) Product oriented components

c) Quality oriented components

d) Industry Group components.

iii) Marketing Audit is done by _______ Auditor.

a) Business Auditor b) Marketing Auditor

b) Financial Auditor d) Cost Auditor

iv) ________ are depend on use of Internet and modern technology

a) Press Media b) Audio-video Media

c) Social Media d) Earned Media
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v) ________ is an effective technique of control of market to establish
business with smoothly procedure.

a) Market cost analysis b) Ratio Analysis

c) Variance Analysis d) SWOC Analysis

vi) ______ is a types of media, in which every person can post
information video or his views on any lecture, this is free at global
level.

a) Media sharing b) Social Publication

c) Discussion forum d) Online Reviews

B) Match the following: [5]
Group A Group B

i) Linking policy and technology a) Person oriented components
ii) Banking and Insurance service b) Desing oriented components
iii) Shine, pattern, movement c) Product oriented components
iv) Transportation services d) Quality oriented components
v) Educational and Technology e) Group of Industry components

services

Q2) Write Short Notes (Any Two) : [10]
a) Person Oriented Components in service marketing.
b) Characteristics of copyright.
c) Features of Social Media Marketing.
d) Process of Marketing control.

Q3) a) Explain the 7Ps Concept of Service marketing. [8]
b) Which elements are used for setting of Advertisement? Explain in detail.

[7]

Q4) a) Explain the social media marketing in detail. [8]
b) Explain the Techniques of Marketing control in detail. [7]
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(‘amR>r ê$nm§Va)

doi : 2½ Vmg] [ EHy$U JwU : 50
gyMZm …- 1) gd© àíZ gmoS>{dUo Amdí¶H$ AmhoV.

2) COdrH$S>rb A§H$ àíZm§Mo nyU© JwU Xe©{dVmV.
3) g§X^m©gmR>r ‘wi B§J«Or àíZn{ÌH$m nhmdr.

à.à.à.à.à.1) A) [aH$må¶m OmJm ^am. (H$moUË¶mhr nmM) [5]

i) {dnUZ ì¶yhaMZoMm {díbofZmË‘H$ Aä¶mg ............... ‘Ü¶o Ho$bm OmVmo.

A) {dnUZ A§Ho$jU ~) {dnUZ {Z¶moOZ

H$) {dnUZ {Z¶§ÌU S>) {dnUZ g§KQ>Z

ii) godm {dnUZmV {dH«$¶moÎma godm, JwUdÎmm godm, ì¶mnmar godm Am{U g§emoYZ d {dH$mg
BË¶mXtMm g‘mdoe ............... ¶m KQ>H$m§‘Ü¶o Ho$bm OmVmo.

A) ì¶{º${Zð> KQ>H$ ~) dñVy{Zð> KQ>H$

H$) JwUdÎmm{df¶H$ KQ>H$ S>) CÚmoJg‘yh KQ>H$

iii) {dnUZ A§Ho$jU ho ........... A§Ho$jH$mÛmao Ho$bo OmVo.

A) ì¶mdgm{¶H$ A§Ho$jH$ ~) {dnUZ A§Ho$jH$

H$) {dÎm A§Ho$jH$ S>) n[aì¶¶ A§Ho$jH$

iv) ............. hr B§Q>aZoQ> d AmYw{ZH$ V§ÌkmZmÀ¶m dmnamda Adb§~yZ AgVmV.

A) N>mnrb ‘mÜ¶‘o ~) ÑH$lmì¶ ‘mÜ¶‘o

H$) gm‘m{OH$ ‘mÜ¶‘o S>) {‘iH$V ‘mÜ¶‘o
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v) ì¶mdgm{¶H$ H$m¶} gwairV nma nmS>Ê¶mgmR>r VgoM {dnUZ {Z¶§ÌU ¶mo½¶ àH$mao àñWm{nV
H$aÊ¶mgmR>r .................. ho à^mdr V§Ì Amho.

A) ~mOma‘yë¶ {díbofU ~) JwUmoÎma {díbofU

H$) g§~§Y {díbofU S>) ñdm°H$ {díbofU

vi) àË¶oH$ ì¶º$s gmoeb nmoï>, ‘mhrVr, pìhS>rAmo qH$dm EImÚm VkmÀ¶m ì¶m»¶mZmda Amnbr
‘Vo, {dMma àX{e©V H$ê$ eH$Umao OmJ{VH$ ñVamda gdmªgmR>rM Iwbo AgUmao ‘mÜ¶‘
åhUOo ............... hmo¶.

A) ‘mÜ¶‘ {d{Z‘¶ ~) gm‘m{OH$ àH$meZ

H$) MMm© ì¶mgnrR> S>) Am°ZbmBZ nwZamdbmoH$Z

~) ¶mo½¶ OmoS>çm Owidm. [5]
JQ> A JQ> ~

i) YmoaU d V§ÌkmZmMr OmoS> A) ì¶{º${Zð> KQ>H$

ii) ~±H$ Am{U {d‘m godm ~) AmH¥${V{df¶H$ KQ>H$

iii) M‘H$, a§Jg§JVr Am{U hmbMmb H$) dñVy{ZîR> KQ>H$

iv) dmhVyH$ Am{U XiUdiU godm S>) JwUdÎmm/H$m¡eë¶{df¶H$ KQ>H$

v) e¡j{UH$ Am{U V§ÌkmZ {df¶H$ godm B) CÚmoJg‘yh KQ>H$

à.à.à.à.à.2) {Q>nm {bhm. (H$moUË¶mhr XmoZ) [10]
A) godm {dnUZmVrb ì¶{º${Zð> KQ>H$

~) H$m°nramB©Q>Mr d¡{eï>ço

H$) {dnUZmÀ¶m gm‘m{OH$ ‘mÜ¶‘m§Mr d¡{eï>ço

S>) {dnUZ {Z¶§ÌU à{H«$¶m

à.à.à.à.à.3) A) godm {dnUZmVrb 7Ps g§H$ënZoVrb KQ>H$ ñnï> H$am. [8]
~) AmH$f©H$ Om{hamV ‘m§S>UrgmR>r H$moUVo KQ>H$ {dMmamV ¿¶mdo bmJVmV? ¶mMo g{dñVa {ddoMZ

H$am. [7]

à.à.à.à.à.4) A) {dnUZ{df¶H$ gm‘m{OH$ ‘mÜ¶‘o g{dñVa ñnï> H$am. [8]
~) {dnUZ {Z¶§ÌU V§Ìo g{dñVa ñnï> H$am. [7]




