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Instructions to the candidates:

1) All questions are compulsory.

2) Figures to the right indicate full marks.

Q1) A) Fillinthe blanks (any 5): [5]
1)  Analytical study of marketing strategy is done in
a) Marketing Audit b) Marketing planning
c) Marketing control c) Marketing organisation

i) In service marketing after sales service, quality service, business
service, and research and development etc. are part of

a) Person oriented components
b) Product oriented components
c) Quality oriented components

d) Industry Group components.

i) Marketing Audit is done by Auditor.
a)  Business Auditor b) Marketing Auditor
b) Financial Auditor d) Cost Auditor
1v) are depend on use of Internet and modern technology
a) Press Media b) Audio-video Media
c) Social Media d) Earned Media

PTO.



B)

V) is an effective technique of control of market to establish
business with smoothly procedure.

a) Market cost analysis b) Ratio Analysis

c) Variance Analysis d) SWOC Analysis

Vi) is a types of media, in which every person can post
information video or his views on any lecture, this is free at global
level.
a) Mediasharing b) Social Publication
c) Discussion forum d) Online Reviews

Match the following: [5]
Group A Group B

1)  Linkingpolicy and technology a) Person oriented components
i)  Banking and Insurance service b)  Desing oriented components
i)  Shine, pattern, movement c) Product oriented components
iv) Transportation services d)  Quality oriented components
v)  Educational and Technology e) Group of Industry components

services
02) Write Short Notes (Any Two) : [10]
a) Person Oriented Components in service marketing.
b) Characteristics of copyright.
c) Features of Social Media Marketing.
d) Process of Marketing control.
03) a) Explain the 7Ps Concept of Service marketing. [8]
b) Which elements are used for setting of Advertisement? Explain in detail.
[7]
04) a) Explain the social media marketing in detail. [8]
b) Explain the Techniques of Marketing control in detail. [7]
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