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I nstructions to the candidates:

1) All questions are compulsory.

2) Figures to the right indicate full marks.

Q1) A) Choose the correct option from the given options and write the

answer (Any 5) : [5]
1) involves Promoting a business product in worldwide
market.
a) Global Marketing b) National Marketing
¢) Local Marketing d) None of the above
1) marketing covers the services involved in moving an
agricultural product.
a) Agriculture b) Global
c) National d) None of the above

ii1) Patent is one of the

a) Prestige b) Property

c) Intellectual Property d) None of the above
iv) - Rights of consumer are protected under

a) Consumer protection 1986

b) Consumer protection 1990

c¢) Consumer protection 1982

d) Consumer protection 1991
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v) Patent Act was passed in the year:
a) 1932 b) 1970
c) 1972 d) 1986
vi) Which of the following is incorrect about digital marketing?
a) Digital marketing can only be done offline
b) Digital marketing cannot be done offline.

c) Digital marketing requires electronic devices for promoting
goods and services.

d) In general, digital marketing can be understood as online
marketing, web marketing, and e-mail marketing.

B) Match the following : [5]
1)  Market Regulation a) National Marketing
i1) Global Marketing Strategy b) Language and cultural barriers
1i1) Cyber security marketing c¢) Control Fraud
1v) Limitations of global strategy d)  Worldwide market
v) Digital Marketing e) Expand a business across the
World
f)  Protects Personal Information
02) Write Short Notes (Any two) : [10]
a) Elements of Global Marketing.

b)
c)

d)
03) a)

b)

04) a)
b)

Need of Cyber Security Marketing.
Competition Act 2002
Agricultural Marketing

Explain the various Functions in the agricultural marketing system.

[8]
Explain the importance of Consumer Protection Act 1986. [7]
Explain the Factors affecting global marketing. [8]

What are the essentials to develop Cyber security marketing strategies?

[7]
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1) @d g9 Tigan smavae 7.

2) SeteRdier 3k qut o7 gvifaar.
3) deulardt g sush TyaliT ugre.

g 1) ) e vatn O 9 va Fagd s o (e ae) ¢ [5]
) B HEA FARTAeh SSTRE SHaETE IeaTeATen SHR Sl SuTiag
TR,
HA) Ik feauE T) i fauuem
&) et famum g) Tl U AT
1) ceereeeieenens fomuT weat i o - 3o SHRUTTE SETen HHIA 2.
A) FH q) Wi
®) WE g) ole Ul AT
i) YRR oo, IR
) HITQ q) s
%) gfgren gt T) Tl O T
1v) SusITh STTERRE TRET0T ... THIFE TR hell AT
) IuHE GRET 1986 ) SuMiRl wRemt 1990
&) IR e 1982 ) SUHiH e 1991
v) uZe arfefiem e st auia JER ST,
) 1932 ) 1970
*) 1972 g) 1986
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vi) Wreiicideht shivrd faem fefsee arekfen fawht srma amg e
1) fefes arhidn weh ATwHeTEa Shelt SIS Irehd.
) fefres ukRn sitwemga st 1S veRa T,
%) fefree arhimamd soraeie fesgeam amo W o,
T) TMWa: fEfiee AehieTen JATeIEA Wiehiet, 99 Hieh{en, AT
3—US HTch{eT TgUA HHS] ITehal.

T TS Toba : [3]
i) =R e ) g fouom

i) <t froum g q) AT ST AR AU
iii) HTEER FRen fauuE ®) EEUh EE

iv) mifdeR SiRUTEA Hiet ) I SERUS

v) ferea amkfdn 3)  STTHIG S fOaR

W) Sbftheh Hifgdel GRETOT &hid

yyq 2) fom formn (wivredt gm) ¢ [10]
HA) Ak fUUE geeh
q) AR GReT FuuHTE WS
®) et wEer 2002
g) ot fuum
yy7 3) 1) HE fOUUH Ugdidtet oty s T w6 [8]
9) UTgeh W0 HhEal 1986 © A TWE . [7]
v 4) 1) T frauETer ufumm FRuR gew T w5 . [8]
F) O TRen fuuE Rt Tkt shuaTes STayhal 9. [7]
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