
Q1) A) Choose the correct option from the given options and write the
answer (Any 5) : [5]

i) __________ involves Promoting a business product in worldwide
market.

a) Global Marketing b) National Marketing

c) Local Marketing d) None of the above

ii) _________ marketing covers the services involved in moving an
agricultural product.

a) Agriculture b) Global

c) National d) None of the above

iii) Patent is one of the ________.

a) Prestige b) Property

c) Intellectual Property d) None of the above

iv) Rights of consumer are protected under _________.

a) Consumer protection 1986

b) Consumer protection 1990

c) Consumer protection 1982

d) Consumer protection 1991
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v) Patent Act was passed in the year:
a) 1932 b) 1970
c) 1972 d) 1986

vi) Which of the following is incorrect about digital marketing?
a) Digital marketing can only be done offline
b) Digital marketing cannot be done offline.
c) Digital marketing requires electronic devices for promoting

goods and services.
d) In general, digital marketing can be understood as online

marketing, web marketing, and e-mail marketing.
B) Match the following : [5]

i) Market Regulation a) National Marketing
ii) Global Marketing Strategy b) Language and cultural barriers
iii) Cyber security marketing c) Control Fraud
iv) Limitations of global strategy d) Worldwide market
v) Digital Marketing e) Expand a business across the

World
f) Protects Personal Information

Q2) Write Short Notes (Any two) : [10]
a) Elements of Global Marketing.
b) Need of Cyber Security Marketing.
c) Competition Act 2002
d) Agricultural Marketing

Q3) a) Explain the various Functions in the agricultural marketing system.
[8]

b) Explain the importance of Consumer Protection Act 1986. [7]

Q4) a) Explain the Factors affecting global marketing. [8]
b) What are the essentials to develop Cyber security marketing strategies?

[7]





Total No. of Questions : 4]

[6224]-613
T.Y. B.Com.

365(h) : MARKETING MANAGEMENT - II
(2019 Pattern) (CBCS) (Semester - VI) (Paper - II)

(_amR>r ê$nm§Va)

doi : 2½ Vmg     ] [ EHy$U JwU : 50
gyMZm : 1) gd© àíZ gmoS>dUo Amdí`H$ Amho.

2) COdrH$S>rb A§H$ nyU© JwU Xe©{dVmV.
3) g§X^m©gmR>r _yi B§J«Or àíZn{ÌH$m nhmdr.

PB-1388

àíZ àíZ àíZ àíZ àíZ 1) A) {Xboë`m n`m©̀ m n¡H$s `mo½` n`m©̀  {ZdSy>Z CÎma {bhm. (H$moUË`mhr nmM) … [5]

i) .............. _Ü ò OmJ{VH$ ~mOmamV ì`dgm` CËnmXZmMm àgma H$aUo g_m{dï>
Amho.

A) OmJ{VH$ {dnUZ ~) amï´>r` {dnUZ

H$) ñWm{ZH$ {dnUZ S>) darb n¡H$s Zmhr

ii) ................. {dnUZm _Ü ò H¥${f dñVy Zo-AmU H$aUmè`m godm§Mm g_mdoe hmoVmo.

A) H¥$fr ~) OmJ{VH$

H$) amï´>r` S>) darb n¡H$s Zmhr

iii) noQ>§Q> ho EH$ .................. Amho.

A) _`m©Xm ~) _mb_Îmm

H$) ~w{Õ_Îmm g§nÎmr S>) darb n¡H$s Zmhr

iv) Cn^moº$m A{YH$mam§Mr g§ajUo ................ H$m`Úm A§VJ©V Ho$br OmVo.

A) Cn^moº$m g§ajU 1986 ~) Cn^moº$m g§ajU 1990

H$) Cn^moº$m g§ajU 1982 S>) Cn^moº$m g§ajU 1991

v) noQ>§Q> A{Y{Z`_ H$m`Xm H$moUË`m dfmªV Omhra Pmbm.

A) 1932 ~) 1970

H$) 1972 S>) 1986
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vi) Imbrbn¡H$s H$moUVo {dYmZ {S>{OQ>b _mH}$qQ>J {df`r A`mo½` Amho?

A) {S>{OQ>b _mH}$qQ>J \$º$ Am°\$bmBZ Ho$br OmD$ eH$Vo.

~) {S>{OQ>b _mH}$qQ>J Am°\$bmBZ Ho$br OmD$ eH$V Zmhr.

H$) {S>{OQ>b _mH}$qQ>JgmR>r BboŠQ´>m°{ZH$ {S>ìhmBgog dmnaUo JaOoMo Amho.

S>) gm_mÝ`V… {S>{OQ>b _mH}$qQ>Jbm Am°ZbmBZ _mH}$qQ>J, do~ _mH}$qQ>J, Am{U
B©-_ob _mH}$qQ>J åhUyZ g_Oy eH$Vm.

~) `mo½` OmoS>çm Owidm … [5]

i) ~mOma {Z`_Z A) amï´>r` {dnUZ

ii) OmJ{VH$ {dnUZ YmoaU ~) ^mfm Am{U gm§ñH¥${VH$ AS>Wio

iii) gm`~a gwajm {dnUZ H$) \$gdUyH$ {Z §̀ÌU

iv) OmJ{VH$ YmoaUmÀ`m _`m©Xm S>) OJ^amVrb ~mOmanoR>

v) {S>{OQ>b _mH}$qQ>J B) OJ^amV ì`dgm`mMm {dñVma H$am

\$) d¡̀ {º$H$ _m{hVrMo g§ajU H$aVo

àíZ àíZ àíZ àíZ àíZ 2) {Q>nm {bhm (H$moUË`mhr XmoZ) … [10]

A) OmJ{VH$ {dnUZmMo KQ>H$

~) gm`~a gwajm {dnUZmMr JaO

H$) ñnYm© H$m`Xm 2002

S>) H¥$fr {dnUZ

àíZ àíZ àíZ àíZ àíZ 3) A) H¥$fr {dnUZ nÕVrVrb {d{dY H$m ©̀ ñnï> H$am. [8]

~) J«mhH$ g§ajU H$m`Xm 1986 Mo _hËd ñnï> H$am. [7]

àíZ àíZ àíZ àíZ àíZ 4) A) OmJ{VH$ {dnUZmda n[aUm_ H$aUmao KQ>H$ ñnï> H$am. [8]

~) gm`~a gwajm {dnUZ YmoaU {dH${gV H$aÊ`mÀ`m Amdí`H$Vm gm§Jm. [7]




