
Q1) A) Fill in the blanks by selecting suitable choice (Any five) : [5]

i) Marketing is a process which aims at ________.

a) Production

b) Profit-making

c) The Satisfaction of Customer needs

d) Selling products

ii) Marketing is important to _________.

a) economy b) companies

c) consumers d) all of these

iii) What is the name of the practice of setting prices relatively low
when introducing a new product to the market?

a) Predatory pricing b) Skimming pricing

c) Penetration pricing d) Target costing

iv) The Toyata Corporation which produces several different brands
of cars is an example of __________.

a) Mass Marketing b) Segmented Marketing

c) Niche Marketing d) Micro Marketing
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v) Which of the following has a major influence on pricing decisions?

a) Customer Demand

b) Actions of Competitors

c) Costs

d) Political, legal and image-related issues

vi) ____________ is defined as communication with large numbers
of customers at the same time.

a) Personal Selling b) Sales Incentive

c) Mass Selling d) All of the above

B) Match the following : [5]

Group 'A' Group 'B'

i) Brand a) Promotion Mix

ii) Advertising b) Place Concept

iii) Physical Market c) Small Segment

iv) Niche Marketing d) Symbol, Name, Word or
Combination of them

v) Service e) Includes People, Process &
Physical Evidence

Q2) Write Short Notes (Any two) : [10]
a) Importance of Marketing

b) Evolution of Marketing

c) Objectives of Pricing concept

d) Product Life Cycle

Q3) a) What is ‘Marketing’? Distinguish between Selling and Marketing. [8]
b) What is ‘Market Segmentation’? Explain the methods of Market

Segmentation. [7]

Q4) a) Define the term ‘Pricing’. Explain the factors affecting Pricing. [8]

b) Describe in detail Recent Trends in Marketing. [7]
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àíZ àíZ àíZ àíZ àíZ 1) A) `mo½` n`m©̀ mMr {ZdS> H$ê$Z [aH$må`m OmJm ^am. (H$moUË`mhr nmM) … [5]
i) {dnUZ hr EH$ à{H«$`m Amho Á`mMm CÔoe ............ Amho.

A) CËnmXZ H$aUo ~) Z\$m {_idUo
H$) J«mhH$m§À`m JaOm nyU© H$aUo S>) CËnmXZo {dH$Uo

ii) {dnUZ ho .............. gmR>r _hËdmMo Amho.
A) AW©ì`dñWm ~) H§$nÝ`m
H$) J«mhH$ S>) darb gd©

iii) ZdrZ CËnmXZ ~mOmamV AmUVmZm {H$_Vr VwbZooZo H$_r R>odÊ`mÀ`m àWobm H$m`
åhUVmV?
A) bwQ>rÀ`m _mbmMr qH$_V ~) ñH$sq_J qH$_V
H$) àdoe qH$_V S>) bú` IM©

iv) Q>mò mQ>mo H$m°nm}aoeZ Oo doJdoJiçm ~«±S>À`m H$maMo CËnmXZ H$aVo Vo ............... ̀ mMo
CXmhaU Amho.
A) _mg _mH}$qQ>J ~) {d^mJr` {dnUZ
H$) {Ze _mH}$qQ>J S>) gyú_ {dnUZ

v) qH$_VrÀ`m {ZU©̀ mda Imbrbn¡H$s H$moUmMm _moR>m à^md Amho?
A) J«mhH$mMr _mJUr
~) à{VñnÜ`mªÀ`m H¥$Vr
H$) IM©
S>) amOH$s`, H$m`Xoera Am{U à{V^m-g§~§{YV g_ñ`m

3 P.T.O.



[6224]-606 4

vi) ................ EH$mM doir _moR>çm g§» òZo J«mhH$m§er g§dmX åhUyZ n[a^m{fV Ho$bo
OmVo.

A) d¡̀ {º$H$ {dH«$s ~) {dH«$s àmoËgmhZ

H$) _moR>çm à_mUmda {dH«$s S>) darb gd©

~) OmoS>çm bmdm … [5]

JQ> "A' JQ> "~'

i) ì`mnma {MÝhm§H$Z (~«±S>) A) d¥Õr {_l

ii) Om{hamV ~) ñWmZ g§H$ënZm

iii) ^m¡{VH$ ~mOma H$) N>moQ>m {d^mJ

iv) {Ze _mH©o$qQ>J S>) {MÝh, Zmd, eãX qH$dm Ë`m§Mo
g§̀ moOZ

v) godm B) bmoH$, à{H«$`m Am{U àË`j àË``
`m§Mm g_mdoe Amho.

àíZ àíZ àíZ àíZ àíZ 2) {Q>nm {bhm (H$moUË`mhr XmoZ) … [10]

A) {dnUZmMo _hÎd

~) {dnUZmMr CËH«$m§Vr

H$) qH$_V g§H$ënZoMr C{Ôï>ço

S>) CËnmXZ OrdZ MH«$

àíZ àíZ àíZ àíZ àíZ 3) A) "{dnUZ' åhUOo H$m`? {dH«$s Am{U {dnUZ `mVrb \$aH$ ñnï> H$am. [8]

~) "~mOmanoR> {d^mJrH$aU' åhUOo H$m`? ~mOmanoR> {d^mJrH$aUmÀ`m nÕVr ñnï> H$am.
[7]

àíZ àíZ àíZ àíZ àíZ 4) A) "qH$_V' `m g§H$ënZoMr ì`m»`m Úm? qH$_V YmoaUmda n[aUm_ H$aUmao KQ>H$ ñnï> H$am.
[8]

~) {dnUZmVrb gÚH$mbrZ àdmhmMo g{dñVa dU©Z H$am. [7]
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