
Q1) A) Fill in the Blanks (Attempt any 5). [5]
i) A bonafide certificate is issued to the people who travel to _____

and _______.
a) Nepal and China
b) Nepal and Bhutan
c) Nepal and Bangladesh

ii) ________ provide emergency assistance to citizens in distress.
a) Embassy
b) Agent
c) Tour operator

iii) Indian Government is marketing India as a tourist destination through
the _______ advertisement campaign.
a) Credible India
b) Incredible India
c) Getway to backwater

iv) ________ means a pre arrangement, prepaid trip that combines
two or more travel components like airfare, airport transfer,
accommodation and other services.
a) Tour management
b) Tour Development
c) Tour Package
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v) A small, local restaurant has decided to advertise its elegant
atmosphere and qualified wait staff. This approach is example of
_______ marketing.
a) Service
b) Product
c) Development

vi) The process of selling of a product through publicity is called
________.
a) Direct mail
b) Indirect mail
c) Promotion

B) Match the Following : [5]
i) Circle Itinerary a) Ends in different places
ii) Open-jaw itinerary b) Brings travellers back to their

starting point.
iii) Hub-and-spoke itinerary c) Pay for their own meals.
iv) Accommodations d) Base at a hotel in one city
v) Meals e) Parking for the motor coach

Q2) Write Short notes (Any 2). [10]
a) Significance of tour package
b) Distribution system
c) Pre-departure meeting
d) Post-tour activities

Q3) a) Describe components of tour package. [8]
b) Explain market segmentation and target market. [7]

Q4) a) State the significance of Tour manager briefing. [8]
b) Explain in detail Arrival procedure. [7]


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àíZ àíZ àíZ àíZ àíZ 1) A) [aH$må¶m OmJr `mo½` eãX {bhm. (H$moUVohr nmM) [5]
i) ...... Am{U ........ R>rH$mUr àdmg H$aUmè`m§Zm ~moZm\$mB©S> à_mUnÌ {Xbo OmVo.

A) Zonmi Am{U MrZ
~) Zonmi> Am{U ŵVmZ
H$) Zonmi Am{U ~m§JbmXoe

ii) g§H$Q>mV Agboë`m ZmJarH$m§Zm AmnËH$mbrZ _XV .......... XoVo.
A) XþVmdmg
~) EO§Q>
H$) Qy>a Am°naoQ>a

iii) ^maV gaH$ma ....... Om{hamV _mo{h_oÛmao n ©̀Q>ZñWi åhUyZ ^maVmMo _mH}$qQ>J H$arV
Amho.
A) {dídmgmh© ^maV
~) A{dídgZr` ̂ maV
H$) ~°H$dm°Q>a JoQ>do

iv) ........... åhUOo AmJmD$ {Z`moOZ, àrnoS> {Q´>n Á`m_Ü ò XmoZ qH$dm A{YH$ àdmgr
KQ>H$ Ogo H$s {d_mZ ^mS>o, {d_mUVi hñVm§VaU, {Zdmg Am{U BVa godm EH${ÌV
Ho$ë`m OmVmV.
A) ghbrMr ì`dñWm
~) Xm¡am /Qw>a {dH$mg
H$) Qy>a n°Ho$O
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v) EH$m bhmU ñWm{ZH$ aoñQ>m°a§Q>Zo Amnë`m _mohH$ dmVmdaUmMr Am{U nmÌ àVrjm
H$_©Mmè`m§Mr OmhramV H$aÊ`mMm {ZU©̀  KoVbm Amho. hm Ñï>rH$moZ ....... {dnUZmMo
EH$ CXmhaU Amho.
A) godm
~) CËnmXZ
H$) {dH$mg

vi) à{gÕrÛmao EImÚm CËnmXZmMr {dH«$s H$aÊ`mÀ`m à{H«$ òg ......... åhUVmV.
A) WoQ> _ob
~) AàË`j _ob
H$) OmhramV

~) `mo½` OmoS>çm Owidm. [5]
i) dVw©i àdmg H$m ©̀H«$_ A) doJdoù`m {R>H$mUr g_má hmoVmo
ii) AmonZ-Om° àdmg H$m ©̀H«$_ ~) àdmem§Zm Ë`m§À`m àma§̂  q~Xÿda àíV AmUVo
iii) h~ Am{U ñnmoH$ àdmgmMm H$) ñdV…À`m OodUmgmR>r n¡go Xçm

H$m`©H«$_
iv) amhÊ`mMr gmò S>) EH$mM ehamVrb hm°Q>obMm AmYma
v) OodU B©) _moQ>ma JmS>rgmR>r nm{Hª$J

àíZ àíZ àíZ àíZ àíZ 2) Q>rnm {bhm (H$moUVohr XmoZ) [10]
A) Qw>a n°Ho$OMo _hËd
~) {dVaU àUmbr
H$) {ZJ©_Znwd© ~¡R>H$
S>) n ©̀Q>ZmZ§VaMo CnH«$_

àíZ àíZ àíZ àíZ àíZ 3) A) Qy>a n°Ho$OÀ`m KQ>H$m§Mo dU©Z H$am. [8]
~) ~mOma {d^mOZ Am{U bj ~mOma ñnï> H$am. [7]

àíZ àíZ àíZ àíZ àíZ 4) A) Qy>a _°ZoOa ~«rq\$JMo _hËd gm§Jm. [8]
~) AmJ_Z à{H«$ òMo Vnerbdma dU©Z H$am. [7]




