
Q1) A) Fill in the blank with the most appropriate alternative (any Five) : [5]

i) Marketing is a process which aims at ____________.

a) Production

b) Profit-making

c) The satisfaction of customer needs

ii) __________ is the father of Modern Marketing.

a) Abraham Maslow

b) Philip Kotler

c) Peter Drucker

iii) Want for a specific product backed by an ability to pay is called
__________.

a) Demand

b) Need

c) Want

iv) __________ is not a type of Marketing Concept.

a) production concept

b) supplier concept

c) selling concept
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v) ___________ is a combination of quality, service & price

a) Marketing Triad

b) Customer Value Triad

c) Service Quality Triad

vi) ___________ is the major objective of any marketing activity in
the world.

a) Production

b) Selling

c) Assembling

B) Match the following : [5]

Column A Column B

i) Product a) Confectionery

ii) Retailer b) Cost plus pricing

iii) Markup pricing c) Standardized grade name for
agricultural products

iv) ISI d) Sells to the ultimate customer

v) Customary Pricing e) Bundle of utilities

Q2) Write a short note (any two) : [10]

a) Objectives of Marketing

b) Limitations of Market Segmentation

c) Brand Loyalty

d) Types of Advertising Media

Q3) a) Explain the scope and objectives of Marketing. [8]

b) Explain the concept of Advertising and explain the different types of
Advertising Media. [7]

Q4) a) State the advantages and disadvantages of market segmentation. [8]

b) Explain concept of product life cycle. [7]
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àíZ àíZ àíZ àíZ àíZ 1) A) [aH$må¶m OmJm ^am. (H$moUË`mhr 5) [5]
i) {dnUZ hr EH$ à{H«$`m Amho Á`mMm CÔoe ................... Amho.

A) CËnmXZ
~) Z\$m {_idUo
H$) J«mhH$m§À`m JaOm nyU© H$aUo

ii) ............... ho AmYw{ZH$ {dnUZmMo OZH$ AmhoV.
A) A~«mh_ _mñbmo
~) {\${bn H$moQ>ba
H$) nrQ>a S´>H$a

iii) Xò  XoÊ`mÀ`m j_VoÛmao g_{W©V {d{eï> CËnmXZmMr BÀN>m åhUOo ...............
A) _mJUr
~) JaO
H$) hdr

iv) ................ hr {dnUZ g§H$ënZoMm àH$ma Zmhr.
A) CËnmXZ g§H$ënZm
~) nwadR>mXma g§H$ënZm
H$) {dH«$s g§H$ënZm

v) ................... ho JwUdÎmoMo, godoMo Am{U qH$_V Mo g§̀ moOZ Amho.
A) _mH}$qQ>J Q´>m`S>
~) H$ñQ>_a ìh°ë ỳ Q´>m`S>
H$) gpìh©g ¹$m{bQ>r Q´>m`S>
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vi) ................ ho OJmVrb H$moUË`mhr {dnUZ {H«$`mH$bmnmMo à_wI C{Ôï> Amho.

A) à_moeZ

~) goqbJ

H$) Ag|~qbJ

~) `mo½` OmoS>çm Owidm. [5]

aH$mZm A aH$mZm ~

i) CËnmXZ A) H$Ý\o$ŠeZar

ii) {H$aH$moi {dH«o$Vm ~) qH$_V A{YH$ qH$_V

iii) _mH©$An qH$_V H$) H¥$fr CËnmXZm§gmR>r à_m{UV loUrMo Zmd

iv) ISI S>) A§{V_ J«mhH$mbm {dH$Vmo

v) àM{bV qH$_V B) Cn ẁº$Vm ~§S>b

àíZ àíZ àíZ àíZ àíZ 2) WmoS>Š`mV {Q>nm {bhm. (H$moUË`mhr 2) [10]

A) {dnUZmMr C{Ôï>ço

~) ~mOmanoR> {d^mOZmÀ`m _`m©Xm

H$) {MÝhm§H$Z {Zð>m

S>) Om{hamV _mÜ`_mMo àH$ma

àíZ àíZ àíZ àíZ àíZ 3) A) {dnUZmMr ì`már Am{U C{Ôï>ço ñnï> H$am. [8]

~) Om{hamV hr g§H$ënZm ñnï> H$ê$Z Om{hamV _mÜ`_m§Mo {d{dY àH$ma ñnï> H$am. [7]

àíZ àíZ àíZ àíZ àíZ 4) A) ~mOma {d^mOZmMo \$m`Xo d VmoQ>o gm§Jm. [8]

~) dñVy OrdZMH«$ hr g§H$ënZm ñnï> H$am. [7]




