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Instructionsto the candidates :
1) All questions are compulsory.

2) Figures to the right indicate full marks.

Q1) A) Fill in the blank with the most appropriate alternative (any Five) : [5]

1)  Marketing is a process which aims at

a)

b)

c)
ii)

a)

b)

c)

Production
Profit-making
The satisfaction of customer needs
is the father of Modern Marketing.
Abraham Maslow
Philip Kotler

Peter Drucker

iii)) Want for a specific product backed by an ability to pay is called

a)

b)

c)
1v)

a)

b)

c)

Demand
Need
Want
is not a type of Marketing Concept.
production concept
supplier concept
selling concept
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V) is a combination of quality, service & price
a) Marketing Triad
b) Customer Value Triad

c) Service Quality Triad

vi) is the major objective of any marketing activity in
the world.

a) Production

b) Selling
c) Assembling
B) Match the following : [5]
Column A Column B
1)  Product a) Confectionery
i1) Retailer b). - Cost plus pricing
1i1)) Markup pricing c) . Standardized grade name for
agricultural products
iv) ISI d) Sells to the ultimate customer
v) Customary Pricing e) Bundle of utilities
Q2) Write a short note (any two) : [10]
a) Objectives of Marketing
b) Limitations of Market Segmentation
c) Brand Loyalty
d) ~Types of Advertising Media
03) a) Explain the scope and objectives of Marketing. [8]
b)  Explain the concept of Advertising and explain the different types of
Advertising Media. [7]
Q4) a) State the advantages and disadvantages of market segmentation. [8]
b) Explain concept of product life cycle. [7]
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