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I nstructions to the candidates:

All questions are compulsory.

Figures to the right indicate full marks.

1)
2)

Ql) A)

Fill in the blanks (any 5) : [5]
)  Inservicemarketing Hotel, Cinema- Hall, Bank - Insurancetravel,
gym etc are part of elements.
a Product oriented b)  Person oriented
c) Quality oriented d) Industry group

i

Vi)

As per 7 isthe process of which transfer raw material into finished
good is caled as
a Product b) Price
c) Pace d) Directsupply

ison elective mediain modern marketing.
a AdvertisingonTeevision
b) Directseling
c) Socia mediamarketing
d) RadioAdvertising

objective of marketing control is to observe progress
as per decided planning.

a Primary b) Secondary

c) Find d) Interium

From persons can understand and get particular message
and it also provides same message to society.

a Dedgn b) Artwork

c) Tread mark d) Printmedia

Analytical study of marketing strategy isdonein :

a MarketingAudit b) Marketing planning

c) Marketing control d) Marketingorganisation

PT.O.



B) Match the following :

[S]

Column A Column B
)  Kirtan & sermon a Techniquesof marketing
control
i) Sowc & varianceAnaysis | b) Principlesof design
i) Facebook & whats-up c) Quality oriented components
IV)  Rythm, music & colour d) Historical socia media
Combination
V) Legal & medical services e) Socia media
Q2) Writea short notes (any 2 out of 4) : [10]
d Featuresof socia mediamarketing.
b) Characteristicsof Television Advertisement.
c) Objectivesof marketing Audit.
d) Product oriented component's in service marketing.
Q3) @ Explainthesocia mediamarketingin detail. [8]
b) Explaintheprinciplesof designin detail. [7]
Q4) @ Explainthefeaturesof service marketing. [8]
b) DefinemarketingAudit & Explainit'sobjectives. [7]
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Yo fauuETa giee, BnTe, e, o, Tant arades, S Sard dar
AN ... I UCHMAEA hedl AT,

H)  THENTE q) SAhES
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i Sucresr seam=h ufekam ........... 1 UghTd AEA.

AHN) T ) forma

%) fewm 8) e g
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) SIH q)  HATRN

F) URRRE g) oo A

ferum SIEtEHn fRvewuTeeE S AL HeAT AT
H) Foum ke q) feuum FEsE

%) feoom s g) fouum weea
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F) e Jeea.

[5]

e A e T
) fewda sufor ga=m H) Touum Femom=h &
i) water snfur gEy favemo q) 3R foweres a
i) U anfuT ieds™ F) TUTEE /e fovaes geH
iV) o, Tfta, TR ) et amtees qem
V)  wEQiR e Jeueh wa 3) AT HIgEH
g7 2) fem form. (roremd gm) [10]
)  feouETen T TreemE S
q)  GREVHERI! SfRdrel SfoTes.
%) foroum sihemmh Sede
g) wa fouuETde g uew
g7 3) 1) fouum forverer wmfier mem G wWe w0 [8]
F) 3 fawe (3NEET) de Afosr T8 4. [7]
g7 4) 1) Han fauumrh Sfirs we . [8]
F) TouuE siheTuT ARG W TR gEITel TIE . [7]
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