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Q1) A) Fill in the blanks with the most appropriate alternative. (Any five): [5]
i) Aggressive selling is a characteristic of ______ concept of

marketing.
a) Production
b) Marketing
c) Selling

ii) ______ provides fast and accurate marketing information.
a) Marketing information system
b) Management information system
c) Maintenance information system

iii) _____ is a function of physical supply.
a) Financing
b) Transportation
c) Risk Bearing

iv) Stock Exchange of Mumbai is an example for ______
a) Perfect market
b) Regulated market
c) Manufacture market

v) The most basic level of a product is called the ______
a) Core Product
b) Central Product
c) Fundamental Product

vi) ______ product exceeds customer expectations.
a) Strategic
b) Superior
c) Augmented
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B) Match the following : [5]

Column A Column B

i) Marketing a) Derived from Latin word
Marcatus

ii) Insurance b) Means to reduce risk

iii) Bread and milk c) Identifies the product or brand

iv) Label d) Convenience products

v) Market e) Art and Science

Q2) Write a short note (any two) [10]

a) Features of Marketing

b) Steps in Market Segmentation

c) Product Life Cycle

d) Internet Marketing

Q3) a) Explain the various functions of Marketing. [8]

b) Explain the factors afecting Pricing. [7]

Q4) a) Explain factors affecting to the marketing mix. [8]

b) Define the term advertising. Explain the types of advertising Media. [7]
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doi : 2½ Vmg] [ EHy$U JwU : 50
gyMZm …- 1) gd© àíZ gmoS>{dUo Amdí¶H$ AmhoV.

2) COdrH$S>rb A§H$ àíZm§Mo nyU© JwU Xe©{dVmV.
3) g§X^m©gmR>r ‘wi B§J«Or àíZn{ÌH$m nhmdr.
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à.à.à.à.à.1) A) [aH$må¶m OmJm ^am. (H$moUË¶mhr nmM) [5]
i) AmH«$‘H$ {dH«$s ho ................ Mo d¡{eï>ç Amho. {dnUZ g§H$ënZm

A) CËnmXZ
~) {dnUZ
H$) {dH«$s

ii) ............. ObX Am{U AMyH$ {dnUZ ‘m{hVr àXmZ H$aVo.
A) ‘mH}$qQ>J ‘m{hVr àUmbr
~) ì¶dñWmnZ ‘m{hVr àUmbr
H$) XoI^mb ‘m{hVr àUmbr

iii) ................ ^m¡{VH$ nwadR>çmMo H$m¶© Amho.
A) {dÎmnwadR>m
~) dmhVyH$
H$) OmoIr‘ nËH$aUo

iv) ‘w§~B©Mo ñQ>m°H$ E³gM|O ho ............... Mo CXmhaU Amho.
A) na’o$³Q> ‘mH}$Q>
~) ao½¶wboQ>oS> ‘mH}$Q>
H$) ‘°Ý¶w’°$³Ma ‘mH}$Q>

v) CËnmXZmÀ¶m gdm©V ‘wb ŷV ñVambm .............. åhUVmV.
A) ‘w»¶ CËnmXZ
~) H|$Ðr¶ CËnmXZ
H$) ‘wb ŷV CËnmXZ

vi) ................... CËnmXZ J«mhH$m§À¶m Anojm§nojm OmñV Amho.
A) aUZrVr
~) loð>
H$) g§d{Y©V



4[6032]-606

~) Imbrb OmoS>çm Owidm : [5]

aH$mZm "A' aH$mZm "~'

i) {dnUZ A) b°{Q>Z eãX Marcatus nmgyZ ì¶wËnÞ

ii) {d‘m ~) åhUOo OmoIr‘ H$‘r H$aUo

iii) ~o«S> Am{U XÿY H$) CËnmXZ qH$dm ~±«S> AmoiIVmo

iv) bo~b S>) gw{dYm CËnmXZo

v) ~mOma B) H$bm Am{U {dkmZ

à.à.à.à.à.2) WmoS>³¶mV {Q>nm {bhm. (H$moUË¶mhr XmoZ) [10]

A) {dnUZmMr d¡{eï>ço

~) ~mOma {d^mOZmÀ¶m nm¶è¶m

H$) dñVy OrdZ-MH«$

S>) B§Q>aZoQ> ‘mH}$qQ>J

à.à.à.à.à.3) A) {dnUZmMr {d{dY H$m¶©o ñnîQ> H$am. [8]

~) qH$‘V {ZYm©aUmda n[aUm‘ H$aUmao KQ>H$ ñnï> H$am. [7]

à.à.à.à.à.4) A) {dnUZ {‘lmda n[aUm‘ H$aUmao KQ>H$ ñnï> H$am. [8]

~) Om{hamV åhUOo H$m¶? Om{hamV ‘mÜ¶‘m§Mo àH$ma ñnï> H$am. [7]




