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Q1) A) Fill in the blanks (Any 5): [5]

i) ______ objective of marketing control is to observe progress as
per decided planning.

a) Primary b) Secondary

c) Final d) Interium

ii) Marketing audit is done by _____

a) Business Auditor b) Marketing Auditor

c) Account department d) Manager

iii) As per 7 ps the process of which transfer raw material into finished
good is called as______

a) Product b) Price

c) Place d) Direct supply

iv) It is important that the ____ component be attractive for advertising
to be perfect.

a) Design b) Advertising media

c) Printing d) Trademark

v) _______ is an effective media in modern marketing.

a) Advertising on television b) Direct selling

c) Social media marketing d) Radio Advertising

vi) In service marketing Hotel, cinemahall, Bank, Insurance, Travel,
Gym etc are parts of ______ elements.

a) Product oriented components

b) Person oriented components

c) Quality oriented components

d) Industry group components
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B) Match the following: [5]

i) Legal and medical services a) Social Media

ii) Rythm, music colour b) Techniques of marketing
combination control

iii) Facebook, Whatsup c) Quality oriented components

iv) Swoc & variance analysis d) Principles of Design

v) Sermons & prayers e) Historical social media

Q2) Write short note (any two) [10]

a) Product oriented components in service marketing.

b) Characteristics of television advertisement.

c) Features of social media marketing

d) objectives of marketing audit

Q3) a) Explain the features of service marketing in detail. [8]

b) Explain the principles of design in detail. [7]

Q4) a) Explain the social media marketing in detail. [8]

b) Define marketing audit and explain it’s objectives. [7]
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gyMZm …- 1) gd© àíZ gmoS>{dUo Amdí¶H$ AmhoV.
2) COdrH$S>rb A§H$ àíZm§Mo nwU© JwU Xe©{dVmV.
3) g§X^m©gmR>r ‘wi B§J«Or àíZn{ÌH$m nhmdr.
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à.à.à.à.à.1) A) [aH$må¶m OmJm ^am. (H$moUË¶mhr nmM) [5]

i) R>aboë¶m ¶moOZoà‘mUo àJVr hmoV Amho H$s Zmhr ¶mda bj R>odUo, ho {dnUZ {Z¶§ÌUmMo
............... CXX²rð> Amho.
A) àmW{‘H$ ~) Xþæ¶‘
H$) A§{V‘ S>) A§V[a‘

ii) {dnUZ A§Ho$jU ho ................ Ûmao Ho$bo OmVo.
A) ì¶mdgm{¶H$ A§Ho$jH$ ~) {dnUZ A§Ho$jH$
H$) boIm {d^mJ S>) ì¶dñWmnH$

iii) 7ps ¶m g§H$ënZoZwgma H$ƒm ‘mbmMo n³¶m ‘mbmV ê$nm§Va H$ê$Z ~mOmanoR>oV {dH«$sg
CnbãY H$aÊ¶mMr à{H«$¶m ................... ¶m KQ>H$mV AgVo.
A) dñVy ~) qH$‘V
H$) {R>H$mU S>) àË¶j nwadR>m

iv) Om{hamV n[anwU© hmoÊ¶mgmR>r ................... hm KQ>H$ AmH$f©H$ AgUo ‘hÎdmMo AgVo.
A) AmH¥$Vr ~) Om{hamV ‘mÜ¶‘o
H$) ‘wXU S>) ì¶mnma {MÝho

v) AmYw{ZH$ {dnUZmVrb gdm©V à^mdr ‘mÜ¶‘ åhUOo ............... hmo¶.
A) XþaXe©Zmdarb Om{hamVr ~) àË¶j {dH«$s
H$) gm‘m{OH$ ‘mÜ¶‘ {dnUZ S>) aoS>rAmo Om{hamVr

vi) godm {dnUZmV hm°Q>ob, {gZo‘mJ¥h, ~±H$, {d‘m, dmhVyH$, Or‘ B. godm§Mm g‘mdoe
................ ¶m‘Ü¶o Ho$bm OmVmo.
A) dñVy{df¶H$ KQ>H$ ~) ì¶{º${Zð> KQ>H$
H$) JwUdÎmm{df¶H$ KQ>H$ S>) CÚmoJg‘yh KQ>H$
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~) OmoS>çm Owidm : [5]

"A' JQ> "~' JQ>

i) H$m¶Xo{ea d d¡ÚH$s¶ godm A) gm‘m{OH$ ‘mÜ¶‘o

ii) ÜdZr, g§JrV, a§Jg§JVr ~) E¡{Vhm{gH$ gm‘m{OH$ ‘mÜ¶‘o

iii) ’o$g~wH$, ìhm°Q>gAn H$) JwUdÎmm d H$m¡eë¶ {df¶H$ KQ>H$

iv) ñdm°H$ d g§~§Y {díbofU S>) AmH¥$Vr {df¶H$ VÎdo

v) {H$V©Z àdMZ B) {dnUZ {Z¶§ÌU V§Ìo

à.à.à.à.à.2) {Q>nm {bhm. (H$moUË¶mhr XmoZ) [10]

A) godm {dnUZmVrb dñVw{Zð> KQ>H$

~) XþaXe©Zdarb Om{hamVrMr d¡{eï>ço

H$) {dnUZmÀ¶m gm‘m{OH$ ‘mÜ¶‘m§Mr d¡{eï>ço

S>) {dnUZ A§Ho$jUmMr CX²Xrï>ço

à.à.à.à.à.3) A) godm {dnUZmMr d¡{eï>ço g{dñVa ñnï> H$am. [8]

~) AmH¥$Vr{df¶H$ VËdo g{dñVa ñnï> H$am. [7]

à.à.à.à.à.4) A) {dnUZ {df¶H$ gm‘m{OH$ ‘mÜ¶‘o g{dñVa {bhm. [8]

~) {dnUZ A§Ho$jU ì¶m»¶m gm§JyZ Ë¶mMr CX²Xrï>ço ñnï> H$am. [7]




