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Q1) A) Fill in the blanks (Any 5): [5]

i) Efforts, planning, aims and evaluation of human resource is called
as marketing _________.

a) Control b) Auditing

c) Environment d) Management

ii) In service marketing after sales service, quality service, business
service and research development etc, are part of __________.

a) Product oriented components

b) Person oriented components

c) Quality oriented components

d) Industry group components

iii) ________ is a soul of advertisement.

a) Media b) Design

c) Message d) Printing Art

iv) Marketing __________ is a directive process which directs all
activities in marketing.

a) Auditing b) Environment

c) Management d) Control

v) ________ are depent on use of internet and modern technology.

a) Press media b) Magazines

c) Social media d) Website

vi) Some of social media, which give platform to earn more money
independently are called as ___________.

a) Self media b) Income media

c) Print media d) Exchange media

P.T.O.



2[5801]-625

B) Match the following: [5]

i) Beauty Parlor & Jim services a) Social media

ii) Centre of Attraction & Balance b) Techniques of marketing
control

iii) Twitter, Instagram c) Person oriented components

iv) Ratio & market costing analysis d) Principles of Design

v) Role of beasts and animals e) Historical social media

Q2) Write short note (any 2) : [10]

a) Person oriented components in service marketing.

b) Characteristics of message.

c) Social media marketing - A Profession.

d) Process of marketing control.

Q3) a) Explain the 7 Ps concept of service marketing. [8]

b) Which elements are used for setting of advertisement? Explain in detail.[7]

Q4) a) Explain the importance of social media in detail. [8]

b) Explain the process of marketing audit. [7]
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gyMZm …- 1) gd© àíZ gmoS>{dUo A{Zdm¶© Amho.
2) COdrH$S>rb A§H$ àíZm§Mo nyU© JwU Xe©{dVmV.
3) g§X^m©gmR>r ‘wi B§J«Or àíZn{ÌH$m nhmdr.
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à.à.à.à.à.1) A) [aH$må¶m OmJm ^am. (H$moUË¶mhr nmM) [5]

i) ‘mH}$Q>tJgmR>r Ho$bo OmUmao à¶ËZ, ¶moOZm, Ü¶o¶o Am{U ‘Zwî¶~i ¶m§Mo n[ajU åhUOo
{dnUZ ........... hmo¶.

A) {Z¶§ÌU ~) A§Ho$jU
H$) n¶m©daU S>) ì¶dñWmnZ

ii) godm {dnUZmV {dH«$¶moÎma godm, JwUdÎmm godm, ì¶mnmar godm Am{U g§emoYZ d {dH$mg
BË¶mXtMm g‘mdoe ........... ¶m KQ>H$m§‘Ü¶o Ho$bm OmVmo.

A) dñVy {df¶H$ KQ>H$ ~) ì¶{º$ {df¶H$ KQ>H$
H$) JwUdÎmm {df¶H$ KQ>H$ S>) CÚmoJ g‘yh KQ>H$

iii) Om{hamVrMm AmË‘m åhUOo ............. hmo¶.

A) ‘mÜ¶‘o ~) AmH¥$Vr
H$) g§Xoe S>) ‘wÐUH$bm

iv) {dnUZ ........... {h {dnUZm‘Ü¶o MmbUmè¶m gd© Jmoï>tZm {Xem XoUmar à{H«$¶m Amho.

A) A§Ho$jU ~) n¶m©daU
H$) ì¶dñWmnZ S>) {Z¶§ÌU

v) ........... {h B§Q>aZoQ> d AmYw{ZH$ V§ÌkmZmÀ¶m dmnamda Adb§~yZ AgVmV.

A) N>mnrb ‘mÜ¶‘o ~) {Z¶VH$m{bHo$
H$) gm‘m{OH$ ‘mÜ¶‘o S>) do~gmB©Q>

vi) gm‘m{OH$ ‘mÜ¶‘m§n¡H$s H$mhr ‘mÜ¶‘o ì¶mdgm{¶H$ g§ñWm§Zm qH$dm ì¶º$s¨Zm OmñVrV OmñV
n¡go {‘i{dÊ¶mMo ñdV§Ì ì¶mgnrR> CnbãY H$ê$Z XoVmV. Ë¶m§Zm ............ Ago åhUVmV.

A) ñd-{Z{‘©V ‘mÜ¶‘o ~) {‘iH$V ‘mÜ¶‘o
H$) N>mnrb ‘mÜ¶‘o S>) XodmZ-KodmZ ‘mÜ¶‘o
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~) OmoS>çm Owidm. [5]

i) ã¶yQ>r nmb©a d Or‘ godm A) gm‘m{OH$ ‘mÜ¶‘o

ii) ‘Ü¶dVu AmH$f©Z, pñWaVm ~) {dnUZ {Z¶§ÌU V§Ìo

iii) {Q‰>Q>a, BÝñQ>mJ«m‘ H$) ì¶{º${Zð> KQ>H$

iv) JwUmoÎma d ~mOma‘wë¶ {díbofU S>) AmH¥$Vr{df¶H$ KQ>H$

v) newnjr d àmÊ¶m§Mr ŷ{‘H$m B) E¡{VhmgrH$ gm‘m{OH$ ‘mÜ¶‘o

à.à.à.à.à.2) {Q>nm {bhm. (H$moUË¶mhr XmoZ) [10]

A) godm {dnUZmVrb ì¶{º${Zð> KQ>H$.

~) g§XoemMr d¡{eï>¶o.

H$) gm‘m{OH$ ‘mÜ¶‘ {dnUZ- EH$ noem.

S>) {dnUZ {Z¶§ÌU à{H«$¶m.

à.à.à.à.à.3) A) godm {dnUZmVrb 7 Ps g§H$ënZoVrb KQ>H$ ñnï> H$am. [8]

~) AmH$f©H$ Om{hamV ‘m§S>UrgmR>r H$moUVo KQ>H$ {dMmamV ¿¶mdo bmJVmV? ¶mMo g{dñVa {ddoMZ
H$am. [7]

à.à.à.à.à.4) A) gm‘m{OH$ ‘mÜ¶‘m§Mo ‘hÎd g{dñVa ñnï> H$am. [8]

~) {dnUZ A§Ho$jU à{H«$¶m ñnï> H$am. [7]




