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Q1) A) Fill in the Blanks (Attempt any 5) [5]
i) According to Mr. Starch advertising is an _____attempt to sell goods.

a) Artificial b) Natural
c) Written d) Projected

ii) Member of standard council of Advertising in India are related to____
a) Social b) Economic
c) Political d) Advertising

iii) According to webster “Advertising of goods or services to inform
the public is_____
a) News b) Information
c) Advertising d) Publicity

iv) BDI means______
a) Brand Decision Index b) Brand Development India
c) Brand Decision India d) Brand Development Index

v) Advertising on computer screen or text is called _____ advertisement.
a) Hesitant b) Pop-up
c) Pop-under d) Floating

vi) The Head office of standard council of Advertising in India is
in _______.
a) Delhi b) Kolkatta
c) Mumbai d) Chennai
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B) Match the following. [5]

Group - A Group - B

i) Wallpaper Advertising a) Positive Emotional Approach

ii) Advertising standards

council of India b) 1915

iii) Appeals of anger and Fear c) 1985

iv) Begining  of Radio Broad

cost in India d) Negative emotional Approach

v) Love security Greed e) E-Advertising

Q2) Write short notes (Any two)  [10]

a) Procedure of E-commerce

b) Advertising standards council of India

c) Role of Advertising in modern era

d) Negative emotional approach

Q3) a) Explain the meaning and Importance of advertising message. [8]

b) Explain the objectives of advertising in detail. [7]

Q4) a) Explain the types of Brand and it’s importance. [8]

b) Explain the causes of waste in advertising. [7]
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(‘amR>r ê$nm§Va)
doi : 2½ Vmg] [ EHy$U JwU : 50
gyMZm …- 1)  gd© àíZ gmoS>{dUo A{Zdm¶© AmhoV.

2) COdrH$S>rb A§H$ àíZm§Mo nyU© JwU Xe©{dVmV.

à.à.à.à.à.1) A) [aH$må¶m OmJm ^am. (H$moUË¶mhr nmM) [5]

i) lr. ñQ>mM© ¶m§Mo ‘Vo - ""Om{hamV åhUOo dñVy {dH«$sgmR>r Ho$bobm ............. à¶ËZ hmo¶.''

A) H¥$Ìr‘ ~) Z¡g{J©H$

H$) {b{IV S>) àjo{nV

ii) ^maVr¶ Om{hamV à‘mUH$ n[afXoMo g^mgX ho .................. joÌmer {ZJS>rV AmhoV.

A) gm‘m{OH$ ~) Am{W©H$

H$) amOH$s¶ S>) Om{hamV

iii) do~ñQ>a ¶m§Mo ‘Vo - ""Om{hamV åhUOo bmoH$m§Zm ‘mhrVr H$ê$Z XoÊ¶mgmR>r dñVy d godoMr
Ho$bobr ................ hmo¶.''

A) ~mV‘r ~) ‘mhrVr

H$) Om{hamV S>) à{gÕr

iv) BDI åhUOo ..............

A) ~«±S> {ZU©¶ {ZX}em§H$ ~) ~«±S> S>oìhbn‘|Q> B§S>r¶m

H$) ~«±S> {ZU©¶ ^maV S>) ~«±S> S>oìhbn‘|Q> B§S>o³g

v) g§JUH$mÀ¶m nS>Xçmdê$Z qH$dm ‘OHy$amdê$Z {’$aUmè¶m Om{hamVrbm ............ Om{hamV
Ago åhUVmV.

A) g§H$moMj‘ ~) nm°n-An

H$) nm°n-A§S>a S>) Va§JUmar

vi) ^maVr¶ Om{hamV à‘mUH$ n[afXoMo ‘w»¶ H$m¶m©b¶ ............... ¶oWo Amho.

A) {X„r ~) H$mobH$Îmm

H$) ‘w§~B© S>) MoÞB©
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~) OmoS>çm Owidm. [5]

JQ>-A JQ>-~

i) dm°bnona Om{hamV A) gH$mamË‘H$ ^md{ZH$ Ñï>rH$moZ

ii) ^maVr¶ Om{hamV à‘mUH$ n[afX ñWmnZm ~) 1915

iii) {^Vr d amJmMr AmdmhZo H$) 1985

iv) ^maVmVrb aoS>rAmo àgmaU gwê$dmV S>) ZH$mamË‘H$ ^md{ZH$ Ñï>rH$moZ

v) ào‘, g§ajU, ‘moh bm^ B) B©-Om{hamV

à.à.à.à.à.2) {Q>nm {bhm. (H$moUË¶mhr XmoZ) [10]

A) B©-H$m°‘g©Mr H$m¶©nÕVr

~) ^maVr¶ Om{hamV à‘mUH$ n[afX

H$) AmYw{ZH$ H$mimV Om{hamVrMr ŷ{‘H$m

S>) ZH$mamË‘H$ ^md{ZH$ Ñï>rH$moZ

à.à.à.à.à.3) A) "Om{hamV g§Xoe' AW© d ‘hËd ñnï> H$am. [8]

~) Om{hamVrMr CÔrï>ço g{dñVa ñnï> H$am. [7]

à.à.à.à.à.4) A) ~«±S>Mo àH$ma Am{U Ë¶m§Mo ‘hËd g{dñVa ñnï> H$am. [8]

~) Om{hamVrVrb Anì¶¶mMr H$maUo ñnï> H$am. [7]




