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Instructions to the candidates:
1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q1) A) Fillinthe Blanks (Attempt any 5) [5]

1)  According to Mr. Starch advertisingisan attempt to sell goods.
a) Artificial b) Natural
c) Written d) Projected

1))  Member of standard council of Advertising in India are relatedto
a) Social b) Economic
c) Political d) Advertising

i) According to webster ‘“Advertising of goods or services to inform
the publicis
a) News b) Information
c) Advertising d) Publicity

iv) BDI means
a) Brand DecisionIndex b) Brand Development India
c) BrandDecisionIndia  d) Brand Development Index

V) Advertising on computer screen or textiscalled ~ advertisement.
a) Hesitant b) Pop-up
c) Pop-under d) Floating

vi) The Head office of standard council of Advertising in India is
in_ .
a) Delhi b) Kolkatta
c) Mumbai d) Chennai

PTO.



B)

Match the following. [5]
Group - A Group - B
1)  Wallpaper Advertising a) Positive Emotional Approach

1)  Advertising standards

council of India b) 1915
i) Appeals of anger and Fear c¢) 1985
iv) Begining of Radio Broad

cost in India d) Negative emotional Approach

v)  Love security Greed e) E-Advertising

02) Write short notes (Any two)

a)
b)
c)
d)

03) a)
b)

04) a)
b)

Procedure of E-commerce
Advertising standards council of India
Role of Advertising in modern era

Negative emotional approach

Explain the meaning and Importance of advertising message.

Explain the objectives of advertising in detail.

Explain the types of Brand and it’s importance.

Explain the causes of waste in advertising.
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