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Instructions to the candidates :

1) All questions are compulsory.

2) Figures to the right indicate full marks.

Q1) A) Fill in the blanks with the most appropriate alternative (Any five):  [5]

1) is the organization focuses on personal or online programs
to Promote non-profit organization.

(Social Media Marketing, Event Marketing, Email Marketing)

1) A formal plan used by a business to create a specific image of itself
in the minds of current and potential customers is

(Sign Strategy, Sign Development, Sign Plan)

1) this process is the basic basis for estimating the sales
revenue for a particular period, mainly monthly, quarterly, half-yearly
or yearly.

(Sales Forecasting, Market Demand, Marketing)

1v) means the information stored by the customer about the
product or service in their memory.

(cognitive dissonance, product research, product rehabilitation)

v)  When companies combine an existing mark with a new mark, the
mark is called

(Original symbol, symbol extension, supplementary symbol)

Vi) this organization is the process of measuring the value
and authenticity of a product or service.

(price, mark, reputation)

PTO.



B)

Match the correct paris. [5]
Column A Column B
1)  Sales forecasting method a) Primary step of strategy
formulation
1)  Allocation of tasks to other b) Very large market
employees

) Will backed by economic power c¢) Departmentalization

iv) Marketing organization on d) Ratio Analysis
geographical basis
v)  Symbol Development e)  Demand
02) Write short notes (Any two) [10]
a) Changing role of the marketer
b) Major problems of Non-Professional Organization
c) Importance of creating a brand strategy
d) Use of sales forecasting
03) a) What is sales budget? Explain the important elements of sales budget.
8]
b) Explain the characteristics of the concept of symbol construction strategy.
[7]
04) a) State the factors affecting modern marketing organization. [8]
b) Explain the structure of marketing organization. [7]
VOV
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