Total No. of Questions: 4] SEAT No. :
PD954 [Total No. of Pages: 2
[6439]-234
T.Y.B.Com. (Vocational)

356 BVOC : ADVERTISING, SALES
PROMOTION & SALESMANAGEMENT-II
Marketing
(2019 Pattern) (Semester - V) (Paper-Vl)

Time: 2%2Hours) [Max. Marks: 50
Instructions to the candidates:

1) All questions are compulsory.

2) Figuresto theright indicate full marks.

Q1) A) Multiple Choice Questions. [9]
a) Itisasystematic study of problems related to marketing of goods
and services.
1)  Product knowledge i) SaesManagement
i)  Marketing Research Ilv) Basicresearch

b) Followingisnot step in marketing research

)  ProblemIdentification ii) FieldWork

i) Dataanalysis Iv) Marketing Management
c) FestivalsinCountry ispartof

1)  Political environment i)  Cultura environment
i) Competitors Iv) Salespolicy
d) Itismarketing of productsthat are presumed to be environmentally
safe.
1)  Greenmarketing i)  NicheMarketing
i)  Bluemarketing v) CPM

€) Itisbasic advantage of digital marketingis
1)  To Capture market i)  Global reach
i)  Local market Iv) District wholesaler
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B) Matchthepairs [9]

a) Digita marketing I)  Promotion of product
b) Greenmarketing i)  Widecoverage
c) Affiliatemarketing i) Environment Friendly products
d) Marketing environment Iv)  Establishing connection
through blogs
€) Promotion manager v)  Economical and political factors
Q2) Write short noteon (Any 2) [10]
a) Importance of green marketing
b) Roleof marketing research analyst
c) Functionsof promotional manager
d) Trendsinmarketing Environment
Q3) Answer thefollowing (any 4) [20]
a) Objectivesof marketing research
b) Functionsof marketing manager
c) Roleof Product Manager
d) Affiliatemarketing
e) Digitd Marketing
f)  Techniques of marketing research
Q4) Answer thefollowing (any 1) [10]
a) Stateand explain meaning, need and importance of marketing environment.
b) Writeadetail note on social mediamarketing.
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