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Instructions to the candidates :

1) All questions are compulsory.

2) Figures to the right indicate full marks.

Q1) A) Fillinthe blanks (Any five) [5]

)

The word marketing is derived from latin word
a) Marketing
b) Marcatus

c) Mark

Apex society means level society.
a) State

b) Village

c) District

The basic objective of consumer co-operative society is to
eliminate

a) Company
b) Consumers
c) Middleman
Export marketing is for exporting goods .
a) Same Country
b) Other Country
c) Other State
Connecting the link between producer and consumer.
a) Marketing
b) Society
c) Product
Satisfaction of customers is the key object of
a) Management
b) Marketing
c) Producing

PTO.



B)

Match the following.

5]

1)  Co-operative Marketing a) Face to Face marketing
1)  State Government b) Retail Business
i) Global society c) Customer satisfaction
iv) Consumers co-operative d) Controlling Authority
v)  Direct marketing e) Multinational society
02) Write short notes (Any two) [10]

a)
b)
c)
d)

e)

03) a)
b)

04) a)
b)

Importance of Marketing

Structure of co-operative marketing
Problems of consumers societies
Dairy co-operatives

Objectives of pricing

Define marketing? State the elements of marketing.

State the functions of primary co-operatives.

State the need and importance of consumer co-operative society.

State the functions of Poultry co-operatives.
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