
Total No. of Questions : 4]

[6315]-325
T.Y.B.Com.

356H : MARKETING MANAGEMENT - III
(2019 Pattern) (Semester - V)

Time : 2½ Hours] [Max. Marks : 50
Instructions to the candidates:

1) All questions are compulsory.
2) Figures to the right side indicate full marks.

PC1060 [Total No. of Pages : 4
SEAT No. :

Q1) A) Multiple choice questions (Attempt any 5 out of 6) [5]
i) Information about various substitute goods is obtained by ______

a) Publicity b) Advertising
c) Public Relations d) Sales Promotion

ii) Promotion of goods and services through electronic and digital media
means ––––––––
a)  Advertising b) E- Advertising
c) E- Publicity d) E- Commerce

iii) The motivation that leads consumers to purchase goods and services
is called –––––––
a) Sales Motivation
b) Consumption Motivation
c) Purchase Motivation
d) Product Motivation

iv) ______Advertising increases the demand for goods in large
quantities.
a) Long Term b) Short Term
c) Online d) Direct

v) ______ means the dominance of a particular producer or seller
over the entire market.
a) Decentralization b) Market Strategy
c) Monopoly d) Dictatorship
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vi) Warranty given by the manufacturing organization about the brand
of the product means ______
a) Brand Promise
b) Brand Name
c) Brand Identity
d) Brand Awareness

B) Match the following. [5]
Group-A Group-B

i) Advertisement a) Broadcast Media

ii) Radio b) Appearance, Reputation and
Standard of Living

iii) Emotional Motivational    c) Protection of Consumer Interest and
Purchase Motivational Rights

iv) Consumer Protection d) Intellectual Property Protecting
Brands

v) Trademarks e) Art of Creating Demand for Goods
and Services

Q2) Write short notes on (Any Two) [10]
a) Role of advertisement in modern business.
b) Positive affective approach in advertising.
c) Advertising Standards Council of India.
d) Challenges regarding new branding.

Q3) a) What is Advertising Media? Explain the characteristics of advertising media
by classifying them. [8]

b) Explain the relationship between advertising appeals and purchase
motivation. [7]

Q4) a) What is Branding? Explain the features of branding. [8]
b) Explain various social aspects of advertisement in detail. [7]
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(‘amR>r ê$nm§Va)
doi : 2½ Vmg] [ EHy$U JwU : 50
gyMZm …- 1) gd© àíZ gmoS>{dUo Amdí¶H$ AmhoV.

2) COdrH$S>rb A§H$ àíZm§Mo nyU© JwU Xe©{dVmV.
3) g§X^m©gmR>r ‘yi B§J«Or n«íZn{ÌH$m nhmdr.

à.à.à.à.à.1) A) ~hþn¶m©¶r àíZ. (H$moUË¶mhr nmM) [5]
i) {d{dY n¶m©¶r dñVy§{df¶r ‘m{hVr ............ ‘wio àmá hmoVo.

A) à{gÜXr
~) Om{hamV
H$) OZg§nH©$
S>) {dH«$¶d¥ÜXr

ii) Bbo³Q´>m°{ZH$ d {S>{OQ>b ‘mÜ¶‘m§À¶m ghmæ¶mZo dñVy d godm§Mr Om{hamVrÛmao H$ê$Z {Xbobr
AmoiI åhUOo ............ hmo¶.
A) Om{hamV
~) B© - Om{hamV
H$) B© - à{gÜXr
S>) B© - H$m°‘g©

iii) Á¶m àoaUo‘wio J«mhH$ dñVy d godm IaoXr H$aÊ¶mg àd¥Îm hmoVmV Ë¶mbm ........... Ago
åhUVmV.
A) {dH«$s à«oaUm
~) Cn^moJ àoaUm
H$) IaoXr àoaUm
S>) dñVy àoaUm

iv) ............ Om{hamVr‘wio dñVy§Zm ‘moR>çm à‘mUmV ‘mJUr dmT>Vo.
A) XrK©H$mi
~) AënH$mi
H) Am°ZbmBZ
S>) àË¶j
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v) ............. åhUOo g§nyU© ~mOmanoR>oda EImÚm {d{eï> CËnmXH$mMo qH$dm {dH«o$Ë¶mMo dM©ñd
{Z‘m©U H$aUo hmo¶.
A) {dH|$ÐrH$aU
~) ~mOmanoR> ì¶yhaMZm
H$) ‘ºo$Xmar
S>) hþHw$‘emhr

vi) CËnmXZ g§ñWoÛmao dñVyÀ¶m ~±«S>{df¶r {Xbobr h‘r åhUOo ............. hmo¶.
A) ~±«S> dMZ
~) ~±«S Zmd
H$) ~±«S AmoiI
S>) ~±«S> OmJê$H$Vm

~) OmoS²>¶m Owidm. [5]
JQ>-A JQ>-~

i) Om{hamV A) àgmaU ‘mÜ¶‘
ii) AmH$medmUr ~) dñVyMo ~møê$n, à{Vð>m d amhUr‘mZ
iii$) ^mdZmË‘H$ àmoñVmhZna IaoXr àoaUm H$) J«mhH$m§À¶m {hVmMo d h¸$m§Mo g§ajU
iv>) J«mhH$ g§ajU S>) ~±«S>Mo g§ajU H$aUmar ~m¡pÜXH$ g§nXm
v) Q´>oS>‘mH©$ B) dñVy d godogmR>r ‘mJUr {Z‘m©U H$aÊ¶mMr

H$bm

à.à.à.à.à.2) {Q>nm {bhm. (H$moUË¶mhr XmoZ) [10]
A) AmYw{ZH$ ì¶dgm¶mV Om{hamVrMr ŷ{‘H$m
~) Om{hamVrVrb gH$mamË‘H$ ^md{ZH$ Ñï>rH$moZ
H$) ^maVr¶ Om{hamV ‘mZH$ n[afX
S>) ZdrZ {MÝhm§H$Zm~m~V AmìhmZo

à.à.à.à.à.3) A) Om{hamV ‘mÜ¶‘o åhUOo H$m¶? Om{hamV ‘mÜ¶‘m§Mo dJuH$aU H$ê$Z d¡{eîQ>ço ñnï> H$am. [8]
~) Om{hamV AmdmhZo Am{U IaoXr àoaUm ¶mVrb g§~§Y ñnï> H$am. [7]

à.à.à.à.à.4 A) {MÝhm§H$Z åhUOo H$m¶? {MÝhm§H$ZmMr d¡{eîQ>ço ñnï> H$am. [8]

~) Om{hamVrMo {d{dY gm‘m{OH$ n¡by g{dñVa ñnï> H$am. [7]




