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Instructions to the candidates:

1) All questions are compulsory.

2) Figuresto theright side indicate full marks.
Q1) A) Multiple choice questions (Attempt any 5 out of 6) [5]

1) Information about various substitute goods is obtained by

i

a) Publicity b) Advetisng
c) PublicRelations d) SalesPromotion
Promotion of goodsand servicesthrough electronic and digital media
means
a Advertisng b)  E-Advertising
c) E-Publicity d) E- Commerce
The motivation that |eads consumersto purchase goods and services
is called
a SalesMotivation
b) Consumption Motivation
c) PurchaseMotivation
d) Product Motivation
Advertising increases the demand for goods in large

quantities.

a Long Term b) Short Term
c) Online d) Direct

means the dominance of a particular producer or seller

over theentire market.

a) Decentrdization b) Market Strategy
c) Monopoly d) Dictatorship

PT.O.



vi) Warranty given by the manufacturing organization about the brand
of the product means
d Brand Promise
b) BrandName
c) Brandldentity
d) BrandAwareness

B) Matchthefollowing. [9]
Group-A Group-B
1)  Advertisement ad Broadcast Media
i) Radio b) Appearance, Reputation and
Standard of Living
i)  Emotiona Motivational c¢)  Protection of Consumer Interest and
Purchase M otivational Rights
Iv) Consumer Protection  d) Intellectual Property Protecting
Brands
v) Trademarks e)  Art of Creating Demand for Goods
and Services
Q2) Write short notes on (Any Two) [10]
ad Roleof advertisement in modern business.
b) Positive affective approach in advertising.
c) Advertising Standards Council of India.
d) Chalengesregarding new branding.
Q3) @ WhatisAdvertisng Media? Explainthe characteristicsof advertisng media
by classifying them. [8]
b) Explain the relationship between advertising appeals and purchase
motivation. [7]
Q4) & WhatisBranding? Explain thefeaturesof branding. [8]
b) Explainvarioussocia aspects of advertisement in detail. [7]
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¥.1)31) wguar . (R o) [5]
) Tt v aegaw wEd ... e UTH gid.
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i) fEm )  TENUT HIEAH
i)  ameRTITETOR F) T Ay, Siast 9 TEuieE
i) TS TRATEAR TS WO ) UTgehieA fZara o el SReu
V) TR TRETUT g) i EReIUT HUTHI Sifedeh Tual
V) U 3) % d SIS "Rl i et

g.2) fem forn. (shorerd@ gm) [10]
) INYh TEHE AL HHRT
F) IS HRRIHS WA g
®) R A AHE uReg
g) e g steem

¥.3) 31) e Wiean wguTel SR ? SRR WISTHTS SRRl e afvTeest wg . [§]

q) TG STETER ST TR SRUT AT Heidl T . [7]

T.4 3) Fozre o & ? R afres e w0 [8]

T) Wt fafay armfse e afoer e w0 [7]
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