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Instructions to the candidates:

1) All questions are compulsory.

2) Figures to the right side indicate full marks.

01) A)

Fill in the blanks with the most appropriate alternative. (Any five) [S]

)

vi)

If an increase in one of the factors affecting the sale of a good also
leads to an increase in the other factor, it is called

(Category Analysis, Correlation Analysis, Positive Analysis)

In business competition, each tries to establish the brand
of the product in the minds of the consumers.

(Consumers, Buyers, Producers)
Sales budget involves the study of
(Proper selling pricing and planning, distribution outlets, both)

Demand created in the minds of consumers for a product that is not
available in the market is

(Negative Demand, Declining Demand, Latent Demand)

An analysis of the strengths, weaknesses, opportunities and threats
of a marketing organization is called

(Production Analysis, SWOT Analysis, Cost Analysis)

The main purpose of 1s to provide services.

(Professional Organizations, Non-Profit Organizations,
Co-operative Societies)

PTO.



B) Match the following. [5]

Column A Column B
1)  SEO Marketing a)  Short, Medium and Long-term
i)  Event Marketing b)  Charitable Organizations
i) Sales forecast c¢) Important activity in sales and
marketing

iv) Non Profit Organization d)  Search Engine Optimization

v)  Demand forecasting e) Personal or Online programs

(Q2) Write short notes. (any two) [10]
a) Characteristics of Non-Profit Organization
b) Customer oriented marketing organization

c¢) Importance of symbol building strategy

d) Delphi method

Q3) a) Explain the importance of sales forecasting. [8]

b) Explain the advantages of operational marketing organization. [7]

Q4) a) Explain the advantages and disadvantages of marketing organization on
geographical basis. [8]

b) Explain the problems/challenges faced by non-profit organizations. [7]
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i)

Vi)
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q) A g oA [S]
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