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Q1) A) Fill in the blanks with the most appropriate alternative. (Any five) [5]

i) If an increase in one of the factors affecting the sale of a good also
leads to an increase in the other factor, it is called ___________.

(Category Analysis, Correlation Analysis, Positive Analysis)

ii) In business competition, each _________ tries to establish the brand
of the product in the minds of the consumers.

(Consumers, Buyers, Producers)

iii) Sales budget involves the study of _________.

(Proper selling pricing and planning, distribution outlets, both)

iv) Demand created in the minds of consumers for a product that is not
available in the market is ________.

(Negative Demand, Declining Demand, Latent Demand)

v) An analysis of the strengths, weaknesses, opportunities and threats
of a marketing organization is called _________.

(Production Analysis, SWOT Analysis, Cost Analysis)

vi) The main purpose of _________  is to provide services.
(Professional Organizations, Non-Profit Organizations,
Co-operative Societies)
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B) Match the following. [5]

Column A Column B

i) SEO Marketing a) Short, Medium and Long-term

ii) Event Marketing b) Charitable Organizations

iii) Sales forecast c) Important activity in sales and
marketing

iv) Non Profit Organization d) Search Engine Optimization

v) Demand forecasting e) Personal or Online programs

Q2) Write short notes. (any two) [10]

a) Characteristics of Non-Profit Organization

b) Customer oriented marketing organization

c) Importance of symbol building strategy

d) Delphi method

Q3) a) Explain the importance of sales forecasting. [8]

b) Explain the advantages of operational marketing organization. [7]

Q4) a) Explain the advantages and disadvantages of marketing organization on
geographical basis. [8]

b) Explain the problems/challenges faced by non-profit organizations. [7]


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(‘amR>r ê$nm§Va)
doi : 2½ Vmg] [ EHy$U JwU : 50

gyMZm …- 1) gd© àíZ gmoS>{dUo Amdí¶H$ AmhoV.
2) COdrH$S>rb A§H$ àíZm§Mo nyU© JwU Xe©{dVmV.

à.à.à.à.à.1) A) Imbrb {Xboë`m àíZm§_Ü òo `mo½` n`m©̀  {ZdSy>Z [aº$ OmJm ^am. (H$moUË`mhr nmM) [5]

i) dñVyÀ`m {dH«$sda n[aUm_ H$aUmè`m EH$m KQ>H$m§_Ü ò dmT>> Pmë`mg Xþgè`m KQ>H$mVhr dmT>
hmoV Agob Va Ë`mbm .......... Ago åhUVmV.

(loUr n¥W:ŠH$aU, ghg§~§Y n¥W:ŠH$aU, gH$mamË_H$ n¥W:ŠH$aU)

ii) ì`mdgm{`H$ ñnY}V àË òH$ ............ CËnm{XV dñVyMm ~«±S> J«mhH$m§À`m _ZmV éO{dÊ`mMm
à`ËZ H$aV AgVmV.

(J«mhH$, IaoXrXma, CËnmXH$)

iii) {dH«$sÀ`m A§XmOnÌH$mV .......... Mm Aä`mg g_m{dï> AgVmo.

(`mo½` {dH«$s$ qH$_V d {Z`moOZ, {dVaU AmCQ>boQ²>g, XmoÝhrhr)

iv) ~mOmanoR>oV CnbãY Zgboë`m CËnmXZmgmR>r J«mhH$m§À`m _ZmV {Z_m©U hmoUmar _mJUr åhUOo
.......... hmò .

(ZH$mamË_H$ _mJUr, KQ>Vr _mJUr, gwá _mJUr)

v) {dnUZ g§KQ>ZoMo e{º$ñWmZ, Xþ~©b ñWmZ, CnbãY g§Yr Am{U YmoHo$ `m~m~VrV Ho$boë`m
{dûcofUmg ............ åhUVmV.

(CËnmXZ {dûcofU, ñdm°Q> {dûcofU, qH$_V {dûcofU)

vi) ............... g§ñWm§Mm à_wI CÔoe godm nwa{dUo hm AgVmo.

(ì`mdgm{`H$ g§ñWm, Aì`mdgm{`H$ g§ñWm, ghH$mar g§ñWm)
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~) `mo½` OmoS²>`m Owidm. [5]

aH$mZm ‘A’ aH$mZm ‘~’

i) Eg B Amo _mH}$qQ>J A) Aën, _Ü`_ Am{U XrK©H$mbrZ

ii) Bìh|Q> _mH}$qQ>J ~) Y_©Xm` g§ñWm

iii) {d{H«$ nydm©Zw_mZ H$) {dH«$s Am{U {dnUZm_Yrb _hÎdmMr {H«$`m

iv) Zm°Z àm°{\$Q> Am°J©Zm`PoeZ S>) emoY B§{OZ Am°pßQ>_m`PoeZ

v) _mJUr nydm©Zw_mZ B) d¡̀ {º$H$ qH$dm Am°ZbmB©Z H$m ©̀H«$_

à.à.à.à.à.2) WmoS>Š`mV {Q>nm {bhm. (H$moUË¶mhr XmoZ) [10]

A) Aì`mdgm{`H$ g§KQ>ZoMr d¡{eï²> ò

~) J«mhH$m{^_wI {dnUZ g§KQ>Zm

H$) {MÝhm§H$Z ì ỳhaMZoMo _hÎd

S>) S>oë\$s nÕV

à.à.à.à.à.3) A) {dH«$s nwdm©Zw_mZ åhUOo H$m` Vo gm§JyZ Ë`mMo _hÎd ñnï> H$am. [8]

~) H$m`m©Ym[aV {dnUZ g§KQ>ZoMo \$m`Xo ñnï> H$am. [7]

à.à.à.à.à.4) A) ^m¡Jmo{bH$ AmYmamdarb {dnUZ g§KQ>ZoMo \$m`Xo d VmoQ>o ñnï> H$am. [8]

~) Aì`mdgm{`H$ g§ñWm§g_moarb g_ñ`m/AmìhmZo ñnï> H$am. [7]




