Total No. of Questions : 4] SEAT No. :

PC-1044 [Total No. of Pages : 4
[6315]-309

T.Y. B.Com.
355 D : CO- OPERATION AND RURAL DEVELOPMENT - II

(2019 Pattern) (CBCYS) (Semester - V) (Special Paper - 1)

Time: 2%2Hours] [Max. Marks: 50
I nstructions to the candidates:

1) All questions are compulsory.

2) Figuresto the right indicate full marks.

Q1) A) Fill in the Blanks. (Any Five) [9]
) The Established in 1958 has been playing an important
rolein the development of cooperative marketing in India.
a Nationa Agricultural Cooperative Marketing Federation
b) National Agricultural and Fisheries Marketing Federation
c) National Association of FisheriesMarketing
i)  Givenfromfollowing isone of the characteristicsof Primary
Co operatives.
a Owned and controlled by consumer members
b) Providefinancial servicesto the public
c) Governed by elected representatives

Iii) is owned and controlled by Consumer member
a Consumer Cooperatives b) Producer Cooperatives
c) Service Cooperatives

V) strategy invol ves setting prices based on competitor’s prices.
a Competitivepricing b) Co-operativepricing
c) Cost plus pricing

v)  Primary Societies are formed at level.
a  Didrict b) State
c) Village

Vi) of the following is a key advantage of e-marketing for
cooperatives.

ad Limitedreachtoaglobal audience
b) Reduced cost of Marketing Activities

c) Dependenceon physical infrastructure
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Matchthefollwing: [5]
A B

i)  Co-operative Marketing a State Co-operative

Federation

i)  NAFED b) Dairy Co-operatives

i)  Wholesale Co-operative Stores | ¢) 1958

Iv) Operation Flood programme d) Pricegtability

v) State Co-operative Marketing €) Bulk Purchasing

Q2) Write short notes. (any two) : [10]
a Recent Trendsin Co-operative Marketing
b) District Co- operative Marketing Society
c) Nationa Co-operative Consumer Federation
d) Cotton Processing Pricing Strategies
Q3) @ DefineMarketing. Explainin detail theimportance of Marketing. [8]
b) Define Co-operative Marketing. Explain the structure of Co-operative
Marketing [7]
Q4) & WhatisPrimary Co-operative Consumer Stores? Explain theimportance
of Primary Cooperative Consumer Stores [8]
b) State the problems of Poultry Co-operative Society. [7]
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Vi) el ... 21 Rl TEATETE 3-ferquETn AEamn wEen

q)  EIele SEE Jodl. [5]
- -
) ogwEd fomum ) T AEHN HgEg
i) ke (NAFED) F) U TR TqEA
i) =TS TEEN WIER *) 1958
V) IR WS TR g) T fera
V) T" wged faaue 3) O T
g7 2) oiesma few forgr. (Fomag 9F) [10]
) TEHEN fuuETe syl yar
) freg vl fooum Twen
®) TEE FEhRN UEeh HEEH
T) Y™ UThA Hed MUt =gt
gy7 3) ) fouuEArh swemn aiE, v e afeR W w0 [8]
F) AEhN fuuERER SEE TR HEeil faauETh S T . [7]
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