
Q1) A) Fill in the Blanks. (Any Five) [5]
i) The ______ Established in 1958 has been playing an important

role in the development of cooperative marketing in India.
a) National Agricultural Cooperative Marketing Federation
b) National Agricultural and Fisheries Marketing Federation
c) National Association of Fisheries Marketing

ii) Given from following ______ is one of the characteristics of Primary
Co operatives.
a) Owned and controlled by consumer members
b) Provide financial services to the public
c) Governed by elected representatives

iii) _______ is owned and controlled by Consumer member
a) Consumer Cooperatives b) Producer Cooperatives
c) Service Cooperatives

iv) _____ strategy involves setting prices based on competitor’s prices.
a) Competitive pricing b) Co-operative pricing
c) Cost plus pricing

v) Primary Societies are formed at ______ level.
a) District b) State
c) Village

vi) ______ of the following is a key advantage of e-marketing for
cooperatives.
a) Limited reach to a global audience

b) Reduced cost of Marketing Activities

c) Dependence on physical infrastructure
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B) Match the follwing : [5]
A B

i) Co-operative Marketing a) State Co-operative
Federation

ii) NAFED b) Dairy Co-operatives
iii) Wholesale Co-operative Stores c) 1958
iv) Operation Flood programme d) Price stability
v) State Co-operative Marketing e) Bulk Purchasing

Q2) Write short notes. (any two) : [10]
a) Recent Trends in Co-operative Marketing
b) District Co- operative Marketing Society
c) National Co-operative Consumer Federation
d) Cotton Processing Pricing Strategies

Q3) a) Define Marketing. Explain in detail the importance of Marketing. [8]
b) Define Co-operative Marketing. Explain the structure of Co-operative

Marketing [7]

Q4) a) What is Primary Co-operative Consumer Stores? Explain the importance
of Primary Cooperative Consumer Stores [8]

b) State the problems of Poultry Co-operative Society. [7]

♦♦♦
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(_amR>r ê$nm§Va)
doi : 2½ Vmg ]                      [EHy$U JwU : 50
gyMZm : 1) gd© àíZ gmoS>{dUo Amdí¶H$ Amho.

2) COdrH$S>rb A§H$ nyU© JwU Xe©{dVmV.

àíZ 1) A) [aH$må`m OmJm ^am. (H$moUVohr nm°M) [5]
i) ^maVmV 1958 _Ü ò ñWmnZ Pmbobm ......... hm ghH$mar {dnUZmÀ`m {dH$mgmV

_hÎdmMr ŷ{_H$m ~OmdV Amho.

A) amï´>r` H¥$fr ghH$mar {dnUZ _hmg§K

~) amï´>r` H¥$fr Am{U _Ëñ`{dnUZ H$hmg§K

H$) amï´>r` _Ëñ` nmbZ {dnUZ g§KQ>Zm

ii) Imbr {Xboë`m n¡H$s ......... ho àmW{_H$ ghH$mar g§ñWm§Mo EH$ d¡{eï²>` Amho.

A) J«mhH$ gXñ`m§À`m _mbH$sMo Am{U {Z §̀{ÌV

~) OZVobm Am{W©H$ godm nwa{dUo

H$) {ZdSy>Z Aboë`m bmoH$à{V{ZYtÛmao em{gV

iii) .......... hr J«hH$ gXñ`m§À`m _mbH$sMr Am{U Ë`m§À`mÛmao {Z §̀{ÌV Amho.

A) J«mhH$ ghH$mar g§ñWm

~) CËnmXH$ ghH$mar g§ñWm

H$) godm ghH$mar g§ñWm

iv) ........... YmoaUmV ñnY©H$mÀ`m qH$_Vtda AmYm[aV qH$_Vr {Z{üV H$aUo g_m{dï>
Amho.

A) ñnYm©Ë_H$ qH$_V

~) ghH$mar qH$_V

H$) IMm©{YH$ qH$_V
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v) àmW{_H$ g§ñWm ....... ñVamda ñWm{nV Ho$ë`m OmVmV.
A) {Oëhm

~) amÁ`
H$) Jmd

vi) Imbrbn¡H$s ........... hm ghH$mar g§ñWm§gmR>r B©-{dnUZmMm _hÎdmMm \$m`Xm
Amho.
A) OmJ{VH$ àojH$m§n ª̀V _`mª{XV nmohmoM

~) {dnUZ CnH«$_m§Mm IM© H$_r H$aUo
H$) ^m¡{VH$ nm`m ŷV gw{dYm§da Adb§~yZ amhUo

~) Imbrb OmoS>`m Owidm. [5]
"A' "~'

i) ghH$mar {dnUZ A) amÁ` ghH$mar _hmg§K
ii) Zm\o$S> (NAFED) ~) Xw½Y ghH$mar g§ñWm

iii) KmD$H$ ghH$mar ^m§S>ma H$) 1958
iv) Am°naoeZ âbS> àmoJ«m_ S>) qH$_V pñWaVm
v) amÁ` ghH$mar {dnUZ B) KmD$H$ IaoXr

àíZ 2) WmoS>Š`mV {Q>nm {bhm. (H$moUVohr XmoZ) [10]
A) ghH$mar {dnUZmVrb AmYw{ZH$ àdmh
~) {Oëhm ghH$mar {dnUZ g§ñWm

H$) amï´>r` ghH$mar J«mhH$ _hmg§K
S>) H$mnyg à{H«$`m _yë` {ZYm©aU ì ỳhaMZm

àíZ 3) A) {dnUZmMr ì`m»`m gm§JyZ, {dnUZmMo _hÎd g{dñVa ñnï> H$am. [8]
~) ghH$mar {dnUZmMr ì`m»`m gm§JyZ ghH$mar {dnUZmMr g§aMZm ñnï> H$am. [7]

àíZ 4) A) àmW{_H$ ghH$mar J«mhH$ ̂ m§S>ma ̀ mnmgyZ AmnUmg H$m` AW© ~moY hmoVmo? àmW{_H$ ghH$mar
J«mhH$ ^m§S>maMo _hÎd ñnï> H$am. [8]

~) nmoëQ´>r ghH$mar g§ñWoÀ`m g_ñ`m gm§Jm. [7]

♦♦♦


