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I nstructions to the candidates:

1) All questions are compulsory.

2) Figuresto theright indicate full marks.

Q1) A) Fill inthe blanks (Attempt any 5 out of 6) [9]
1)  Consumers are educated about goods and services by
a Market b) Distribution
c) Advertisng d) Sadesmanship
i)  Themotivation that |eads consumersto purchase goods and services
is called
a SdesMotivation b) Consumption Motivation

c) PurchaseMotivation d) Product Motivation
i)

it appeals to customers with focus.
a) Customer oriented apped b) Use oriented appeal
c) Product comparison gpped d)  Production oriented apeal
Iv) An advertisement that stands the true test of readlity in the eyes of

coNsSuMers is
a Unethica b) Forgery
c) Online d) Ethica

v) A calculated percentage of how familiar the customer base is with
your brand or product organization is

a Brand Promise b) Brand Name
c) Brandldentity d) BrandAwareness

PT.O.



vi) A particular type of picture or image created by a manufacturing
company to identify goods and servicesis called

a Trademark b) Logo
c) Sogan d) Graphics
B) Matchthefollowing. [9]
Group A Group B
i)  Advertisng d New Goods of Uniform Brand
i)  Newspapers b) Important Factor in Distribution
Cost
i)  AdvertisngMessage c) Information Conveyed by
Advertisement
Iv)  Advertisng Expenditure d) PrintMedia
v)  Product Line Extension e) Promotion of Goods and
Sarvices
Q2) Write short noteson (Any 2) : [10]
a E-Advetisng
b) Concept of adverising appeal
c) EthicsinAdvertising
d) AdvertisngandBranding
Q3) @ WhatisAdvertisement? Explainthevaiousfunctionsof advertisement.[8]
b) Expaintheimportance of various appealsin advertisement. [7]
Q4) @ Explainthe concept of truth in advertisement in detail. [8]
b) What isBranding? Explain the types of branding. [7]
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