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Q1) A) Fill in the blanks (Attempt any 5 out of 6) [5]

i) Consumers are educated about goods and services by –––––– .

a) Market b) Distribution

c) Advertising d) Salesmanship

ii) The motivation that leads consumers to purchase goods and services
is called –––––– .

a) Sales Motivation b) Consumption Motivation

c) Purchase Motivation d) Product Motivation

iii) –––––– it appeals to customers with focus.

a) Customer oriented appeal b) Use oriented appeal

c) Product comparison appeal d) Production oriented apeal

iv) An advertisement that stands the true test of reality in the eyes of
consumers is –––––– .

a) Unethical b) Forgery

c) Online d) Ethical
v) A calculated percentage of how familiar the customer base is with

your brand or product organization is –––––– .

a) Brand Promise b) Brand Name

c) Brand Identity d) Brand Awareness
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vi) A particular type of picture or image created by a manufacturing
company to identify goods and services is called –––––– .

a) Trademark b) Logo

c) Slogan d) Graphics

B) Match the following. [5]

Group A Group B

i) Advertising a) New Goods of Uniform Brand

ii) Newspapers b) Important Factor in Distribution
Cost

iii) Advertising Message c) Information Conveyed by
Advertisement

iv) Advertising Expenditure d) Print Media

v) Product Line Extension e) Promotion of Goods and
Services

Q2) Write short notes on (Any 2) : [10]

a) E-Advertising

b) Concept of adverising appeal

c) Ethics in Advertising

d) Advertising and Branding

Q3) a) What is Advertisement? Explain the vaious functions of advertisement.[8]

b) Expain the importance of various appeals in advertisement. [7]

Q4) a) Explain the concept of truth in advertisement in detail. [8]

b) What is Branding? Explain the types of branding. [7]


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gyMZm …- 1) gd© àíZ gmoS>{dUo Amdí¶H$ AmhoV.
2) COdrH$S>rb A§H$ àíZm§Mo nyU© JwU Xe©{dVmV.
3) g§X^m©gmR>r ‘yi B§J«Or àíZn{ÌH$m nhmdr.

à.à.à.à.à.1) A) [aH$må¶m OmJm ^am. (H$moUË¶mhr nmM) [5]

i) ........... Ûmao J«mhH$m§Zm dñVy d godo{df¶r {ejU {Xbo OmVo.

A) ~mOmanoR> ~) {dVaU

H$) Om{hamV S>) {dH«$¶H$bm

ii) Á¶m àoaUo‘wio J«mhH$ dñVy d godm IaoXr H$aÊ¶mg àd¥Îm hmoVmV Ë¶mbm ............ Ago
åhUVmV.

A) {dH«$s àoaUm ~) Cn^moJ àoaUm

H$) IaoXr àoaUm S>) dñVy àoaUm

iii) ............ ¶m‘Ü¶o J«mhH$m§da bj H|${ÐV H$éZ AmdmhZ Ho$bo OmVo.

A) J«mhH$m{^‘wI AmdmhZ ~) Cn¶wº$Vm AmdmhZ

H$) dñVy VwbZm AmdmhZ S>) CËnmXZ{df¶H$ AmdmhZ

iv) J«mhH$m§À¶m Ñï>rZo dmñVd Iè¶m H$gmoQ>rbm C‘Q>Umar Om{hamV ............. AgVo.

A) AZ¡{VH$ ~) ~ZmdQ>

H$) Am°ZbmBZ S>) Z¡{VH$

v) J«mhH$dJ© Amnë¶m ~±«S>{df¶r qH$dm CËnmXZ g§ñWo{df¶r {H$VnV n[a{MV Amho ¶mMr H$mT>bobr
Q> o̧$dmar åhUOo ............. hmo¶.

A) ~±«S> dMZ ~) ~±«S> Zmd

H$) ~±«S> AmoiI S>) ~±«S> OmJéH$Vm
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vi) dñVy d godm AmoiIÊ¶mgmR>r CËnmXZ H§$nZr EH$ {d{eï> àH$maMo {MÌ qH$dm à{V‘m V¶ma
H$aVo Ë¶mbmM .............. Ago åhUVmV.

A) Q´>oS>‘mH©$ ~) bmoJmo

H$) Kmofdm³¶ S>) J«m{’$³g

~) OmoS>çm Owidm. [5]

JQ>-A JQ>-~

i) Om{hamV A) EH$g‘mZ ~«±S>À¶m ZdrZ dñVy

ii) dV©‘mZnÌo ~) {dVaU IMm©Vrb ‘hËdmMm KQ>H$

iii) Om{hamV g§Xoe H$) Om{hamVrÛmao XoÊ¶mV ¶oUmar ‘m{hVr

iv) Om{hamV IM© S>) N>mnrb ‘mÜ¶‘

v) dñVwaofm {dñVma B) dñVy d godm§Mr à{gÜXr

à.à.à.à.à.2) {Q>nm {bhm. (H$moUË¶mhr XmoZ) [10]

A) B©-Om{hamV

~) Om{hamV AmdmhZ g§H$ënZm

H$) Om{hamVr‘Yrb Z¡{VH$Vm

S>) Om{hamV d {MÝhm§H$Z

à.à.à.à.à.3) A) Om{hamV åhUOo H$m¶? Om{hamVrMr {d{dY H$m¶©o ñnï> H$am. [8]

~) Om{hamVr‘Yrb {d{dY AmdmhmZm§Mo ‘hËd ñnîQ> H$am. [7]

à.à.à.à.à.4) A) Om{hamVr‘Yrb gË¶Vm hr g§H$ënZm g{dñVa ñnï> H$am. [8]

~) {MÝhm§H$Z åhUOo H$m¶? {MÝhm§H$ZmMo àH$ma ñnï> H$am. [7]




