
Q1) A) Fill in the Blanks (any 5) [5]
i) _________ is brand equity.

a) The value of the brand

b) The shareholders’ perception of the brand

c) Relative brand image

d) None of the above

ii) ______ is not an Indian MNC

a) Tech Mahindra b) Unilever

c) Wipro d) All of the above

iii) ______ is the simple and easiest method of forecasting

a) Regression b) Moving average method

c) Extrapolation d) None of the above

iv) Income and Expenditure Account of Non-Profit organization,
generally indicates ________.

a) Surplus / Deficit b) Capital Fund

c) Net Profit / Loss d) All of the above

v) ________ is not a part of the 4 Ps?

a) Product b) People

c) Price d) Place
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vi) Both brand association and brand personality are a part of _____.
a) Brand symbol b) Brand relationship
c) Brand image d) None of the above

B) Match the Pairs. [5]
i) Brand Strategy a) Elastic Demand
ii) Marketing b) Improve the lives of others
iii) Non-Profit Organization c) Target Audience
iv) Branding d) To get people interested
v) Demand e) Type of Marketing

Q2) Write short Notes (Any 2) : [10]

a) Brand Building Strategy

b) The Changing role of Marketing and Markets

c) Need of Marketing of Non-Profit Organization

d) Sales Forecasting Methods

Q3) a) Write importance of Building a Brand Strategy. [8]

b) Write Characteristics of Marketing of Non-Profit Organization. [7]

Q4) a) Explain Types of Demands in Marketing [8]

b) Explain factors affecting on Marketing Organizations. [7]


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àíZ àíZ àíZ àíZ àíZ 1) A) [aH$må`m OmJr `mo½` eãX {bhm (H$moUVohr 5) [5]
i) .......... ~«±S> B{¹$Q>r Amho.

A) ~«±S>Mo _yë` ~) g_^mJYmaH$m§Mr ~«±S>Mr YmaUm

H$) g§~§{YV ~«±S> à{V_m S>) darbn¡H$s H$mhrhr Zmhr

ii) .......... ^maVr` MNC Zmhr.

A) Q>oH$ _qhÐ ~) `w{Zbrda

H$) {dàmo S>) darbn¡H$s H$mhrhr Zmhr

iii) ....... A§XmO bmdÊ`mMr hr gmonr gai nÕV Amho.

A) à{VJ_Z ~) hbdÊ`mMr gamgar nÕV

H$) EŠgQ´>mnmoboeZ S>) darbn¡H$s H$mhrhr Zmhr

iv) Zm-Z\$m g§ñWoMo CËnÞ Am{U IM© ImVo, gmYmaUnUo ........ Xe©dVo.

A) A{Yeof / VyQ> ~) ^m§S>dbr {ZYr

H$) {Zìdi Z\$m / VmoQ>m S>) darb gd©

v) .......... hm 4 Ps Mm ^mJ Zmhr

A) CËnmXZ ~) bmoH$

H$) qH$_V S>) {R>H$mU

vi) ~«±S> Agmo{gEeZ Am{U ~«±S> ì`{º$_Ëd ho XmoÝhr ........ Mm EH$ ^mJ AmhoV.

A) ~«±S> {MÝh ~) ~«±S> g§~§Y

H$) CËnmXZ {MÌ S>) darbn¡H$s H$mhrhr Zmhr

P.T.O.



[6224]-513 4

~) OmoS²>`m Owidm. [5]
i) ~«±S> YmoaU A) bd{MH$ _mJUr

ii) {dnUZ ~) BVam§Mo OrdZ gwYma

iii) {dZm - Z\$m g§ñWm H$) b{jV Xe©H$

iv) ~«±qS>J S>) bmoH$m§Zm ñdmañ` {_iÊ`mgmR>r

v) _mJUr B)  _mH}$qQ>JMm àH$ma

àíZ àíZ àíZ àíZ àíZ 2) {Q>nm {bhm. (H$moUË`mhr XmoZ) [10]
A) ~«±S> {~pëS>¨J YmoaU

~) _mH}$qQ>J Am{U _mH}$Q²>gMr ~XbVr ŷ{_H$m

H$) Zm- Z\$m g§ñWoÀ`m {dnUZmMr JaO

S>) {dH«$s A§XmO nÕVr

àíZ àíZ àíZ àíZ àíZ 3) A) ~«±S> ñQ´>°Q>oOr V`ma H$aÊ`mMo _hÎd {bhm. [8]

~) Zm-Z\$m g§ñWoÀ`m {dnUZmMo d¡{eï²> ò {bhm. [7]

àíZ àíZ àíZ àíZ àíZ 4) A) _mH©o$qQ>J_Yrb _mJÊ`m§Mo àH$ma ñnï> H$am. [8]

~) {dnUZ g§ñWm§da n[aUm_ H$aUmao KQ>H$ ñnï> H$am. [7]




