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Fill inthe Blanks (any 5) [9]
1) Is brand equity.
a Thevalue of the brand
b) The shareholders perception of the brand
c) Relativebrandimage
d) None of the above
1)) isnot an Indian MNC
a TechMahindra b) Unilever
c) Wipro d) All of theabove
iii) Isthe ssimple and easiest method of forecasting
a Regression b) Moving average method
c) Extrapolation d) None of the above

Iv) Income and Expenditure Account of Non-Profit organization,
generally indicates

a)
c)

a)

Surplus/ Deficit b) Capital Fund

Net Profit / Loss d) All of theabove
Is not a part of the 4 Ps?

Product b) People

Price d) Place

PT.O.



vi) Both brand association and brand personality are a part of

a Brand symbol b) Brandrelationship
c) Brandimage d) None of the above
B) Matchthe Pairs. [9]
1)  Brand Strategy a ElasticDemand
i)  Marketing b) Improvethelives of others
i) Non-Profit Organization c) TargetAudience
Iv) Branding d) To get people interested
v) Demand e) Typeof Marketing
Q2) Write short Notes (Any 2) : [10]
ad BrandBuilding Strategy
b) The Changing role of Marketing and Markets
c) Needof Marketing of Non-Profit Organization
d) Saes Forecasting Methods
Q3) @ Writeimportance of BuildingaBrand Strategy. [8]
b) Write Characteristics of Marketing of Non-Profit Organization. [7]
Q4) @ Explain Typesof Demandsin Marketing [8]
b) Explainfactorsaffecting on Marketing Organizations. [7]
Clolo
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Srgan o, [5]
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