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Q1) A) Fill in the Blank (Any 5) [5]
i) Advertising on a computer screen or text is called ____________

advertisement.
a) Pop-under b) Pop-up
c) Floating d) Hefitart

ii) ______ Advertisement which is made to motivate customers to
buy.
a) Direct b) Indirect
c) Written d) Oral

iii) The _______ in advertising is the explanation given through
advertisements for customers to buy goods or serries by inspiring
customers motivations.
a) Message b) Structure
c) Appeal d) Ethics

iv) Durability of an item is an important ________ motivation to buy
an item.
a) Logical b) Mental
c) Physics d) Economical

v) The main/Head office of standard council of Advertising in India is
in ________.
a) Delhi b) Colcutta
c) Chennai d) Mumbai

vi) A product is registered under trade and merchantise Act _______.

a) 1956 b) 1957

c) 1958 d) 1959
P.T.O.
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B) Match the following. [5]

i) Radio a) Negative Emotional
Approach

ii) Wallpaper Advertising b) Wastage of time

iii) Appeols of sorrow & guilt c) Audio media

iv) Prestige & propriter rights d) E-Advertising

v) Wrong time of selection of e) Positive Emotional Appeals

advertising

Q2) Write Short Notes (any 2 out of 4) [10]

a) Role of Advertising in modern era ?

b) Negative Emotional Approach.

c) Advertising and cultural values.

d) Brand Identity.

Q3) a) Explain the objectives of Advertising in detail. [8]

b) Explain the meaning and Importance of Advertising message. [7]

Q4) a) What is wastage in Advertising? Explain the types of wastage in
advertising? [8]

b) Explain the process of Branding in detail. [7]


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gyMZm …- 1) gd© àíZ gmoS>{dUo Amdí¶H$ Amho.
2) COdrH$S>rb A§H$ àíZm§Mo nwU© JwU Xe©{dVmV.
3) g§X^m©gmR>r ‘wi B§J«Or àíZ n{ÌH$m nhmdr.
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à.à.à.à.à.1) A) [aH$må¶m OmJm ^am. (H$moUË¶mhr nmM) [5]
i) g§JUH$mÀ¶m nS>X²¶mdê$Z qH$dm ‘OHy$amdê$Z {’$aUmè¶m Om{hamVrbm .............. Om{hamV

åhUVmV.
A) nm°n-A§S>a ~) nm°n-An
H$) Va§JUmar S>) g§H$moMj‘

ii) J«mhH$m§Zm ËdarV dñVy IaoXr H$aÊ¶mgmR>r, àoarV H$aÊ¶mgmR>r H$aÊ¶mV Ambobr Om{hamV
åhUOo ............. Om{hamV hmo¶.
A) àË¶j ~) AàË¶j
H$) {b{IV S>) Vm|S>r

iii) J«mhH$m§Zm àoarV H$ê$Z J«mhH$m§Zm dñVy qH$dm godm IaoXr H$aÊ¶mgmR>r Om{hamVt‘YyZ H$aÊ¶mV
Ambobo ñnï>rH$aU åhUOoM Om{hamVrVrb ........... hmo¶.
A) g§Xoe ~) aMZm
H$) AmdmhZ S>) {ZVr

iv) dñVy§Mm {Q>H$mD$nUm {h dñVw {dH$V KoÊ¶mMr ‘hËdmMr ............ àoaUm Amho.
A) Vm{H©$H$ ~) ‘mZ{gH$
H$) ^m¡{VH$ S>) Am{W©H$

v) ^maVr¶ Om{hamV à‘mUH$ n[afXoMo ‘w»¶ H$m¶m©b¶ ................ ¶oWo Amho.
A) {X„r ~) H$mobH$Îmm
H$) MoÞB© S>) ‘w§~B©

vi) CËnmXZmMo n§OrH$aU Q´>oS> A°ÊS> ‘Hª$Q>mB©O A°³Q>> ................. ¶m H$m¶X²¶mZwgma hmoVo.
A) 1956 ~) 1957
H$) 1958 S>) 1959
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~) OmoS>ç  Owidm. [5]
JQ> ‘A’ JQ> ‘~’

i) AmH$medmUr A) ZH$mamË‘H$ ^md{ZH$ Ñï>rH$moU

ii) dm°bnona Om{hamV ~) doioMm Anì¶¶

iii) Xþ…I d AnamYr AmdmhZo H$) lmì¶ ‘mÜ¶‘

iv) à{Vð>m d ‘mbH$s h¸$ S>) B©-Om{hamV

v) Om{hamVrgmR>r {ZdS>bobr MwH$sMr doi B) gH$mamË‘H$ ^md{ZH$ AmdmhZo

à.à.à.à.à.2) {Q>nm {bhm. (H$moUË¶mhr XmoZ) [10]

A) AmYw{ZH$ H$mimV Om{hamVrMr ŷ{‘H$m

~) ZH$mamË‘H$ ^md{ZH$ Ñï>rH$moZ

H$) Om{hamV Am{U gm§ñH¥${VH$ ‘wë¶o

S>) ‘wÐm AmoiI

à.à.à.à.à.3) A) Om{hamVrMr CX²XrîQ>ço g{dñVa ñnï> H$am. [8]

~) ‘Om{hamV g§Xoe’ AW© Am{U ‘hËd ñnï> H$am. [7]

à.à.à.à.à.4) A) ‘Om{hamVrVrb Anì¶¶’ åhUOo H$m¶? Om{hamVrVrb Anì¶¶mMo àH$ma g{dñVa ñnï> H$am.
[8]

~) ‘wÐm§H$ZmMr à{H«$¶m g{dñVa ñnï> H$am. [7]




