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Instructiotts to tlt*alyn did.ptis :

l) All qu.estiony:ure compulsorl'.
2) Figu;es ry rhe ilght indicare full marks.

Ql) L\ Filliifi"the blank with the most appropriate aiternative (anv Five) :

-.r t5l

it The purpose of non-protit organizatkrns is ro _.
(provide services, .u.ni*ffio*aj making a profit)

. ''n
ii) Identilicarion of soqrs#jn-f pr.oduct is inrportanr ro rhe_--

',.*..' ","'
(Empioyee,Con=surtrer, ernment)

iii) is tttp- pioce-ss of estinrating a company,s sales reve nue
for a specific time-period, commonll, u *onih, quarter, or year.

(Market demand, Sales forecasring, Markerin.e.)

iv) a characteristic of this organizauonal stiucturc is thar it
is done on f\e'o or more bases. ,,.- ,.

v) are concerned with crea,lin-v a la_sting impression
amons consumers, improving produe,r.sales and n-rarket share.

(Brand Manaser. Consumer, U*rir.tonO
vi) All the try to impress the brand of their product in the

mind of the consumer. 
-

(Manufacturer. purchaser, Customer)
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Detsiaiinants of Dernand .;.i'
Non-Frofit Organization '\. ,..i":-

F\ ._ ;{,
Customer Oriented Marketing Q5g;adizatmn

Unrbrella Brand'Suateg, .*f' li"
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Elabsrate the techniqueffi:)Sa*Siorecasting'

Expl ain the problenrsY thg"i{ o n-Profi t Organization'
. ,q._, 
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Explain the t'actors x,bs'iltlng on Marketing Organizatiou'

Exptain the various types of Brand Building Strategieq
\-'

G.o -^alg
db dt rtt

l\",.\,
\si5\

q. s'

.\,,L

i.q''\ *L.'Trr' '{.",
c i.:r

1i.vq' \*l'
,' .!' *1'

''a"

a'
\,",

161421-s13

CoM A

-iir DcfDhi Techdque :';

Column B

a) Sales Forecasting

b) Seasonal Goods

.-\,
iii) CrcvernmqntS"EPt c) Same brand same item

d)

e)

Digital India

SimPle and common tYPe
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v) I-:6"W4$eting SrategY
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