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Instructions to tlw»r(mdldazcs

1) Al qu,gsnons are compulsory.

2) ngres tg< the right indicate full marks.

[Max. Marks : 50

Q1) A) Fill&ﬁ{fi"fhe blank with the most appropriate alternative (any Five) :
% 5]

i) The purpose of non-profit organizations is to

L]

(provide services, earning, income; making a profit)

oy,

ii) Identification of source.-of product is important to the

(Employee, Consumer, Government)

1i1) is the process of estimating a company’s sales revenue
for a specific time period, commonly a month, quarter, or year.

(Market demand;Sales forecasting, Marketing)

iv) a characteristic of this orzamzatlonaLstmctun is that it
is done on two or more bases.

(Geographical, Matrix, Functional)

V) are concerned with creating a lasting impression
among consumers, improving produci-sales and market share.

(Brand Manager, Consumer, Manufacturcr)

vi) All the try to impress the brand of their product in the
mind of the consumer.

(Manufacturer, Purchaser, Customer)

PTO.




Colamn A Column B
Irregular Demand a) Sales Forecasting
Delphi Technique | b) Seasonal Goods

il _‘
iii) Governmen{ Schemes ¢) Same brand same item ‘

d) Digital India

iv) Functienal Marketing

Organization

v} Line Marketing Strategy i e) Simple and common type

02) Write a short note (any two) : [10]
a) Determinants of Demand
b) Non-Profit Organization
¢)  Customer Oriented Marketing Oigamzatmn
d) Umbrella Brand Strategy = ‘

o,

03) a)  Elaborate the technique"s’f_;’)fSaléé“forecasting. (8]

by Explain the problems of the, Non-Profit Organization. (7]
04) a)  Explain the factors affacting on Marketing Organization. 18]
b) Explain the various types of Brand Building Strategies. [7}
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