
Q1) A) Fill in the blank  (any Five) : [5]
i) E-Advertising are for ________ level.

a) National b) Regional
c) Global d) Local

ii) According to Mr. Starch advertising is an ________ attempt to sell
goods.
a) Projected b) Written
c) Artificial d) Natural

iii) Advertising is a __________ effort.
a) Written b) Projected
c) Creative d) Artificial

iv) The information that is conveyed to the customers by expressing
what the adviser wants to say in wards or pictures is called ______
in the advertisement.
a) Appeal b) Message
c) Ethics d) Structure

v) Member of standard council of Advertising in India are related to
a) Social b) Educational
c) Economical d) Advertising

vi) Brand is considered as a symbol of _______.
a) Trust b) Quality
c) Trust and quality d) None of these
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B) Match the following : [5]
i) F.M. Centre a) Negative Emotional Approach

ii) Pop under Advertising b) Brand Development Index

iii) Appeals of fear & anger c) Broad cast media

iv) Love security greed d) E-Advertising

v) BDI e) Positive Emotional Appeals

Q2) Write a short notes (any 2 out of 4) : [10]
a) Procedure of E-commerce

b) Positive Emotional Approach

c) Advertising standards council of India

d) Brand Extension

Q3) a) Explain the functions of Advertising in detail. [8]
b) Explain in detail how to create message of advertising. [7]

Q4) a) Explain the causes of waste in Advertising. [8]
b) Explain the types of Brands. [7]
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àíZ àíZ àíZ àíZ àíZ 1) A) [aH$må`m OmJm ^am. (H$moUË`mhr nmM) … [5]

i) B©-Om{hamVr ̀ m ............. nmVirda MmbVmV.

A) amï´>r` ~) àmXo{eH$

H$) OmJ{VH$ S>) ñWm{ZH$

ii) lr. ñQ>mM© `m§Mo _Vo, Om{hamV åhUOo dñVy {dH«$sgmR>r Ho$bobm .......... à`ËZ hmò .

A) àjo{nV ~) {b{IV

H$) H¥$Ìr_ S>) Z¡gJuH$

iii) Om{hamVrVyZ Ho$bobo AmdmhZ hm ............. à`ËZ AgVmo.

A) {b{IV ~) àjo{nV

H$) g¥OZ{eb S>) H¥$Ìr_

iv) Om{hamVXmambm Oo gm§Jm`Mo AgVo, Vo eãXmVyZ qH$dm {MÌmVyZ ì`ŠV H$ê$Z, Vr
_mhrVr J«mhH$m§n`ªV nmohmoM{dbr OmVo, Ë`mbmM Om{hamVrVrb ............ Ago
åhUVmV.

A) AmdmhZ ~) g§Xoe

H$) {ZVr S>) aMZm
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v) ^maVr` Om{hamV à_mUH$ n[afXoMo g^mgX ho ............. joÌmer {ZJS>rV AmhoV.

A) gm_m{OH$ ~) e¡j{UH$

H$) Am{W©H$ S>) Om{hamV

vi) ~«±S> .............. `mMo àVrH$ _mZbo OmVo.

A) {dídmg ~) JwUdÎmm

H$) {dídmg Am{U JwUdÎmm S>) `mn¡H$s Zmhr

~) OmoS²>`m Owidm … [5]

JQ> - A JQ> - ~

i) E\$.E_.H|$Ð A) ZH$mamË_H$ ^md{ZH$ Ñï>rH$moZ

ii) nm°n A§S>a Om{hamV ~) ~«±S> {dH${gV {ZX}em§H$

iii) {^Vr Am{U amJmMr AmdmhZo H$) àjonU _mÜ`_

iv) ào_, g§ajU, _moh / bmô S>) B©-Om{hamV

v) ~r.S>r.Am`. B) gH$mamË_H$ ^md{ZH$ AmdmhZo

àíZ àíZ àíZ àíZ àíZ 2) {Q>nm [bhm. (H$moUË`mhr XmoZ) … [10]

A) B©-H$m°_g©Mr H$m ©̀ nÕVr

~) gH$mamË_H$ ^md{ZH$ Ñï>rH$moZ

H$) ^maVr` Om{hamV à_mUH$ n[afX

S>) _wÐm {dñVma

àíZ àíZ àíZ àíZ àíZ 3) A) Om{hamVrMr H$m }̀ g{dñVa ñnï> H$am. [8]

~) ""Om{hamV g§Xoe H$gm V`ma H$amd`mMm'' `m~X²Xb _m{hVr {bhm. [7]

àíZ àíZ àíZ àíZ àíZ 4) A) Om{hamVrVrb Anì``mMr H$maUo ñnï> H$am. [8]

~) ~«±S> ({MÝhm§H$Z) Mo àH$ma ñnï> H$am. [7]
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