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I nstructions to the candidates:

1) All questions are compulsory.

2) Figuresto the right indicate full marks.

Q1) A) Fillintheblank (any Five): [5]
)  E-Advertising are for level.
a Nationd b) Regional
c) Globa d) Loca
i)  According to Mr. Starchadvertisingisan attempt to sell
goods.
a Projected b) Written
c) Artficid d) Naturd
i) Advertisingisa effort.
a)  Written b) Projected
C).. Credtive d) Arificd

iv) “The information that is conveyed to the customers by expressing
what the adviser wantsto say in wards or picturesis called
inthe advertisement.

a Appea b) Message
c) Ethics d) Structure
v) Member of standard council of Advertising in Indiaare related to
a Socid b) Educational
c) Economical d) Advertising
vi) Brand is considered as a symbol of
a Trust b) Quadlity
c) Trustand quality d) None of these
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B) Matchthefollowing: [9]

) EM. Centre ad Negative Emotional Approach
i)  Pop under Advertising b) Brand Development Index
i)  Appealsof fear & anger c) Broad cast media
IvV) Love security greed d) E-Advertising
v) BDI e) Positive Emotional Appeals
Q2) Write ashort notes (any 2 out of 4) : [10]
ad Procedure of E-commerce
b) Positive Emotiona Approach
c) Advertising standards council of India
d) BrandExtension
Q3) @ Explainthefunctionsof Advertisingindetail. [8]
b) Explainindetail how:to create message of advertising. [7]
Q4) @ Explainthe causesof wastein Advertising. [8]
b) Explainthe typesof Brands. [7]
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1) @d g7 qisaut sy .
2) IwEieREieT 37k TYATA gut o7 Feffard.
3) wgwieaTdt gz Fash qvTatie geTa.
g 1) 31) T Swm WL (FiveT@u) ¢ [5]
) S-SR A.... 0.0 T IER =ATeAdTd
#) WA §) Wi
W) SAIaS ) T
ii) _ oft. Ferel uit v, S wguret o feshredt shetet T B
) vafa 7) fofRem
®) T g) Jwfiw
iil) AT heet A E ... T .
) foarem ) wLfua
®) AR ) HHM
iv) SRAAEREn 3 AR 316a, A Veaa fhent femtam s o, @
AR UTgehiudd Uigrelieret! SITd, careirel STeaidie] ... ... |
TEUTT.
) IETEA ) HW
%) it g) T
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V) YR AR JHT0TR UREee TUFG R ..o gt frdia smea
H) TR F) et
®) ImiedeR ¥) iEE
Vi) Wi, I Telieh HHA T,
A) TS F)  TuEE
%) forgama amfor e Z) ARt AT
q) e g [S]
e - A LI
i) U®.UA.hg 3) TR HIah gEehA
i) i 3= SRE ). s foerfom e
iii) TR emfor TEm=R steTER ) TeUuT HIgTH
iv) 9u, TRemT, Oig / oY ) 3-eE
v) @Eem. 3) UhRIcHe: WA SATEEA
gy 2) T femn. (wiore@ ) ¢ [10]

H)  Z-hiaEt HE dgdl

q) HEHRIHE HIE(HH oA
&) YR A THIUTER gRee
g) "o fawr

Ty 3)  37). AN e AfeRer T .

q) IR T HE TR HATAT ATEAGEA Hitgdt foTal.

v 4) ) A STUSIaTE! ShRUN T .
F) e (fogir) 9 &R T =,
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