
Q1) A) Fill in the blank with the most appropriate alternative (any Five):

[5]

i) The purpose of non-profit organizations is to _________.

(provide services, earning income, making a profit)

ii) ________ is the demand created in the minds of consumers for a
product not available in the market.

(Declining demand, Latent demand, Negative demand)

iii) _________ is the process of estimating a company’s sales revenue
for a specific time period, commonly a month, quarter, or year.

(Market demand, Sales forecasting, Marketing)

iv) __________ is one of the external factors that affect the marketing
organization.

(Distributors, Production process, Top management)

v) __________ are concerned with creating a lasting impression among
consumers, improving product sales and market share.

(Brand Manager, Consumer, Manufacturer)

vi) All the _________ try to impress the brand of their product in the
mind of the consumer.

(Manufacturer, Purchaser, Customer)
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B) Match the following : [5]

          Column A        Column B

i) A desire backed by economic a) Ratio Analysis
power

ii) Non-profit Organization b) Two companies come together
to promote each other

iii) Geographical Marketing c) A very large market
Organizations

iv) Double Brand Strategy d) Charitable Trust
v) Sales Forecasting Method e) Demand

Q2) Write a short note (any two) : [10]

a) Delphi Technique
b) Features of Non-Profit Organization
c) Customer Oriented Marketing Organization
d) Brand Strategy

Q3) a) Explain the types of demands in Marketing. [8]

b) Explain the problems of the Non-Profit Organization. [7]

Q4) a) Explain the factors affecting on Marketing Organization. [8]

b) Explain the importance of Building a Brand Strategy. [7]





Total No. of Questions : 4]

[6032]-513
T.Y. B.Com.

355 H : MARKETING MANAGEMENT - II
(2019 Pattern) (CBCS) (Semester - V)

(_amR>r ê$nm§Va)
doi : 2½ Vmg     ] [ EHy$U JwU : 50

gyMZm : 1) gd© àíZ A{Zdm ©̀ AmhoV.

2) COdrH$S>rb A§H$ àíZm§Mo nyU© JwU Xe©{dVmV.

P-3006

àíZ àíZ àíZ àíZ àíZ 1) A) `mo½` n`m©̀  {ZdSy>Z [aŠV OmJm ^am. (H$moUË`mhr nmM) [5]

i) Aì`dgm{`H$ g§ñWm§Mm CÔoe ............ hm AgVmo.

(godm nwa{dUo, CËnÝZ {_i{dUo, Z\$m {_i{dUo)

ii) ~mOmanoR>oV CnbãY Zgboë`m CËnmXZmgmR>r J«mhH$m§À`m _ZmV {Z_m©U hmoUmar _mJUr
åhUOo .............. hmo`.

(KQ>Vr _mJUr, gwá _mJUr, ZH$mamË_H$ _mJUr)

iii) ............... hr EImÚm {d{eï> H$mbmdYrgmR>r, gm_mÝ`V: EH$ _{hZm, {V_mhr
qH$dm dfm©gmR>r H§$nZrÀ`m {dH«$s CËnÝZmMm A§XmO bmdÊ`mMr à{H«$`m Amho.

(~mOma _mJUr, {dnUZ, {dH«$sA§XmO)

iv) .................. hm {dnUZ g§ñWoda n[aUm_ H$aUmam ~mø KQ>H$ Amho.

({dVaH$, CËnmXZ à{H«$`m, Cƒ ì`dñWmnZ)

v) ................ J«mhH$m§_Ü ò H$m`_ñdê$nr à^md {Z_m©U H$aUo, CËnmXZm§Mr {dH«$s
Am{U ~mOmamVrb {hñgm gwYmaUo er g§~§{YV Amho.

(~«±S> _°ZoOa, J«mhH$, CËnmXH$)

vi) gd© ............. Amnë`m CËnmXZmMm ~«±S> J«mhH$mÀ`m _ZmV R>gdÊ`mMm à`ËZ H$aVmV.

(CËnmXH$, IaoXrXma, J«mhH$)
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~) `mo½` OmoSçm Owidm. [5]

aH$mZm A         aH$mZm ~

i) Am{W©H$ eŠVrMo nmR>~i bm^bobr A) JwUmoÎma {dûcofU
BÀN>m

ii) {dZm Z\$m g§KQ>Zm ~) EH$_oH$m§Zm à_moQ> H$aÊ`mgmR>r XmoZ
H§$nÝ`m EH$Ì

iii) ^m¡Jmo{bH$ AmYmamda {dnUZ g§KQ>Zm H$) Iyn _moR>r ~mOmanoR>

iv) òmoV {MÝhm§H$Z ì ẁhaMZm S>) Y_m©Xm` g§ñWm

v) {dH«$s A§XmO nÕV B) _mJUr

àíZ àíZ àíZ àíZ àíZ 2) WmoS>Š`mV {Q>nm {bhm. (H$moUË`mhr XmoZ) [10]

A) S>oë\$s V§Ì

~) {dZm Z\$m g§KQ>ZoMr d¡{eï>ço

H$) J«mhH$m{^_wI {dnUZ g§KQ>Zm

S>) {MÝhm§H$Z ì ỳhaMZm

àíZ àíZ àíZ àíZ àíZ 3) A) {dnUZm_Yrb _mJÊ`m§Mo àH$ma ñnï> H$am. [8]

~) {dZm Z\$m g§KQ>ZoÀ`m g_ñ`m ñnï> H$am. [7]

àíZ àíZ àíZ àíZ àíZ 4) A) {dnUZ g§ñWoda n[aUm_ H$aUmao KQ>H$ ñnï> H$am. [8]

~) {MÝhm§H$Z ì ỳhaMZm V`ma H$aÊ`mMo _hÎd ñnï> H$am. [7]




