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I nstructions to the candidates:

1) All questions are compulsory.

2) Figures to the right indicate full marks.

Q1) A) Fill in the blank with the most appropriate alternative (any Five):
[S]
1)  The purpose of non-profit organizations is to
(provide services, earning income, making a profit)

1)) IS the demand created in the minds of consumers for a
product not available in the market.

(Decliningdemand, L atent demand, Negative demand)

i) Isthe process of estimating acompany’s sales revenue
for.a specific time period, commonly a month, quarter, or year.

(Market demand, Salesforecasting, Marketing)

V) Isone of the external factorsthat affect the marketing
organi zation.

(Distributors, Production process, Top management)

V) are concerned with creating alasting impression among
consumers, improving product sales and market share.

(Brand Manager, Consumer, Manufacturer)

vi) All the try to impress the brand of their product in the
mind of the consumer.

(Manufacturer, Purchaser, Customer)
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B)

Match the following :

[5]

Column A Column B
) A dedrebacked by economic |@ RatioAnaysis
power
i)  Non-profit Organization b) Two companies come together
to promote each other
i)  Geographical Marketing c) Averylargemarket
Organizations
Iv) Double Brand Strategy d) CharitableTrust
v) SaesForecastingMethod |(e€) Demand

(02) Write a short note (any two) :

a)
b)
c)
d)

03) &)
b)

04) 8
b)

Delphi Technique

Features of Non-Profit Organization

[10]

Customer Oriented Marketing Organization

Brand Strategy

Explain the types of demandsin Marketing.
Explain the problemsof the Non-Profit Organization.

Explain thefactors affecting on Marketing Organization.
Explaintheimportance of Building aBrand Strategy.
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