
Q1) A) Fill in the Blanks (any 5) : [5]

i) The tools used to provide complete information give customers
about your goods and services are ______.

a) Advertising work

b) The nature of the advertising

c) Scope of adverting

d) Media of advertising

ii) Hunger, thirst, rest, sleep are included in ______ motivation.

a) Social b) Primary

c) Physical d) Psychological

iii) E-advertisement are more ______ than all other types of
advertisement.

a) Beneficial b) Expensive

c) Fastor d) Broad

iv) The head office of standard council of advertising in India is in
_______

a) Delhi b) Mumbai

c) Pune d) Kolkatta
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v) Television is ________ medium of advertisement.

a) Printed b) Visual

c) Audiovisual d) External

vi) Kirloskar, Godrej & Tata are example of _____ brand.

a) Corporate brand b) Multi brand

c) Personal brand d) Range brand

B) Match the following : [5]

i) F.M. Centre a) Negative Emotional Approach

ii) Pop under Advertising b) Brand Development Index

iii) Appeals of fear and anger c) Telecast media

iv) Love, Security, greed d) E-advertising

v) BDI e) Positive emotional Approach

Q2) Write short notes (Any 2) : [10]

a) Procedure of E-Commerce

b) Positive emotional Approach.

c) Advertising standards council of India.

d) Brand Extension.

Q3) a) Explain the functions of advertising in detail. [8]

b) How to create message of advertising? Explain in detail. [7]

Q4) a) Explain the causes of Waste in Advertising. [8]

b) Explain the types of Brand & it's Importance. [7]
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àíZ àíZ àíZ àíZ àíZ 1) A) [aH$må`m OmJm ^am. (H$moUË`mhr nmM) [5]

i) J«mhH$m§Zm Amnë`m dñVy Am{U godm ̀ m§Mr n[anwU© _m{hVr XoÊ`mgmR>r dmnabr OmUmar
gmYZo åhUOoM ........ hmò .

A) Om{hamV H$m ©̀ ~) Om{hamVrMo ñdê$n

H$) Om{hamVrMr ì`már S>) Om{hamV _mÜ`_o

ii) ŷH$ VhmZ, {dlm§Vr, Pmon `m§Mm .......... àoaUm§_Ü ò A§V^m©d hmoVmo.

A) gm_m{OH$ ~) àmW{_H$

H$) ^m¡{VH$ S>) _mZgemór`

iii) BVa gd© àH$maÀ`m Om{hamVtÀ`m VwbZoV B©-Om{hamVr OmñV ......... AgVmV.

A) \$m`X²̀ mÀ`m ~) I{M©H$

H$) doJdmZ S>) ì`mnH$

iv) ^maVr` Om{hamV à_mUH$ n[afXoMo _w»` H$m`m©b` .......... òWo Amho.

A) {Xëbr ~) _w§~B©

H$) nwUo S>) H$mobH$Îmm
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v) XÿaXe©Z ho Om{hamVrMo ............... _mÜ`_ Amho.

A) N>mnrb ~) ÑH$

H$) ÑH$lmì` S>) ~mø

vi) {H$bm}ñH$a, JmoXaoO, Am{U Q>mQ>m ho ............ `m ~«±S>Mo CXmhaU Amho.

A) H$mnm}aoQ> ~±«S> ~) _ëQ>r ~«±S>

H$) d¡̀ {º$H$ ~«±S> S>) aoO ~±«S>

~) OmoS>çm Owidm … [5]

i) E\$.E_. H|$Ð A) ZH$mamË_H$ ^md{ZH$ Ñï>rH$moZ

ii) nm°n A§S>a Om{hamV ~) ~«±S> {dH${gV {ZX}em§H$

iii) {^Vr d amJmMr AmìhmZo H$) àjonU _mÜ`_

iv) ào_, g§ajU, _moh (bmô ) S>) B© - Om{hamV

v) ~r.S>r. Am`. B) gH$mamË_H$ ^md{ZH$ AmìhmZ

àíZ àíZ àíZ àíZ àíZ 2) {Q>nm {bhm. (H$moUË`mhr XmoZ) [10]

A) B©-H$m°_g©Mr H$m ©̀nX²YVr

~) gH$mamË_H$ ^md{ZH$ Ñï>rH$moZ

H$) ^maVr` Om{hamV à_mUH$ n[afX

S>) _wÐm {dñVma

àíZ àíZ àíZ àíZ àíZ 3) A) Om{hamVrMr H$m }̀ g{dñVa ñnï> H$am. [8]

~) Om{hamV g§Xoe H$gm V`ma H$amd`mMm `m~X²Xb _m{hVr {bhm. [7]

àíZ àíZ àíZ àíZ àíZ 4) A) Om{hamVrVrb Anì``mMr H$maUo ñnï> H$am. [8]

~) ~«±S>Mo àH$ma Am{U Ë`m§Mo _hËd ñnï> H$am. [7]




