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I nstructions to the candidates:

All questions are compulsory.

Figures to the right indicate full marks.

1)
2)

Ql) A)

B)

Fill intheBlanks (Attempt Any 5) : [9]

)

Green Marketing is also known as

(Environmentally marketing, Digital marketing, Social marketing,
Rura marketing)

i)  E-marketing requires
(Internet, Land, Marketing mix, Green marketing)
i)  E-mail marketingsaves  and money
(Work, Time, Management, I nterest)
V) is an example of business to business services.
(Yahoo, Youtube brand channel, Google, Chrome)
V) International marketingensures _ utilisation of resources.
(minimum, maximum, normal, proper)
vi) On - line advertisements are
(expensive, entertaining, time consuming, personal)
Match the following [9]
Group ‘A’ Group 'B’
)  Greenmarketing ad Increasein Export
i) International Marketing b) Statistical Information
i) Onlinemarketing c) Useof Natural Resources
Iv)  WebAnalytics d) Youtube
v)  Small scale Industry €e) Loca Market

f)  Hugemarketing cost
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Q2) Write Short notes (Any 2) : [10]

a)
b)

C)
d)

Q3) 8

b)

Q4) g
b)

Strategies of Green marketing.
Limitationsof E-marketing.

Web Analytics

Forcesinfluencing International marketing.

What is meant by Green marketing? Explain the importance of Green

marketing. [8]
What is On - Line and Off - Line marketing? Discuss the scope for
e- marketing in Indian scenario. [7]
What is social mediamarketing? Explain itsimportance. [8]
Define International Marketing. Explain the objectives of International
marketing. [7]
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