
Q1) A) Fill in the Blanks (Attempt Any 5) : [5]
i) Green Marketing is also known as _______

(Environmentally marketing, Digital marketing, Social marketing,
Rural marketing)

ii) E-marketing requires ________
(Internet, Land, Marketing mix, Green marketing)

iii) E-mail marketing saves _____ and money
(Work, Time, Management, Interest)

iv) ______ is an example of business to business services.
(Yahoo, Youtube brand channel, Google, Chrome)

v) International marketing ensures ______ utilisation of resources.
(minimum, maximum, normal, proper)

vi) On - line advertisements are ______
(expensive, entertaining, time consuming, personal)

B) Match the following [5]
Group 'A' Group 'B'

i) Green marketing a) Increase in Export
ii) International Marketing b) Statistical Information
iii) Online marketing c) Use of Natural Resources
iv) Web Analytics d) Youtube
v) Small scale Industry e) Local Market

f) Huge marketing cost
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Q2) Write Short notes (Any 2) : [10]
a) Strategies of Green marketing.
b) Limitations of E-marketing.
c) Web Analytics
d) Forces influencing International marketing.

Q3) a) What is meant by Green marketing? Explain the importance of Green
marketing. [8]

b) What is On - Line and Off - Line marketing? Discuss the scope for
e - marketing in Indian scenario.  [7]

Q4) a) What is social media marketing? Explain its importance. [8]

b) Define International Marketing. Explain the objectives of International
marketing.  [7]

♦♦♦
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(_amR>r ê$nm§Va)
doi : 2½ Vmg ]                      [EHy$U JwU : 50
gyMZm : 1) gd© àíZ gmoS>{dUo Amdí`H$ AmhoV.

2) COdrH$S>rb A§H$ àíZm§Mo nyU© JwU Xe©{dVmV.

àíZ 1) A) [aH$må`m OmJm ^am. (H$moUVohr nmM) [5]
i) h[aV {dnUZ åhUOo .............

(n`m©daU {dnUZ, {S>{OQ>b {dnUZ, gm_m{OH$ àgma_mÜ`_o X²dmao {dnUZ,
J«m_rU {dnUZ)

ii) B©-{dnUZmgmR>r .......... Mr Amdí`H$Vm AgVo.
(B§Q>aZoQ>, O_rZ, {dnUZ {_l, h[aV {dnUZ)

iii) B-_ob {dnUZmX²dmao ............. d n¡em§Mr ~MV hmoVo.
(H$m_mMr, doioMr, ì`dñWmnZmMr, B§Q>aZoQ>Mr)

iv) ........... ho ì`dgm` Vo ì`dgm` godm§Mo CXmhaU Amho.
(`mhþ, ẁQ> ẁ~ ~«m°S> M°Zb, JwJb, H«$m°_)

v) Am§Vaamï´>r` {dnUZ g§gmYZm§Mm ........... dmna gw{ZpíMV H$aVmV.
({H$_mZ, H$_mb, gd©gmYmaU, `mo½`)

vi) Am°ZbmBZ Om{hamV ............ AgVmV.
(IMuH$, _Zmoa§OH$, doiImD$, d¡̀ {ŠVH$)

~) OmoS>`m bmdm. [5]
JQ> "A' JQ> "~'

i) h[aV {dnUZ A) {Z`m©V dmT>
ii) Am§Vaamï´>r` {dnUZ ~) gm§p»`H$s _m{hVr
iii) Am°ZbmB©Z {dnUZ H$) Z¡g{J©H$ ómoVm§Mm dmna
iv) do~ A°Z°bo{Q>Šg S>) ẁQ> ẁ~
v) bKw CXçmoJ B) ñWm{ZH$ ~mOmanoR>

B©) _moR>`m à_mUmV {dnUZ IM©
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àíZ 2) {Q>nm {bhm (H$moUVohr 2) [10]
A) h[aV {dnUZmMr ì ỳhaMZm.
~) B-{dnUZmÀ`m _`m©Xm.
H$) do~ A°Z°bo{Q>Šg.
S>) Am§Vaamï´>r` {dnUZmda n[aUm_ H$aUmao KQ>H$/àdmh.

àíZ 3) A) h[aV {dnUZ åhUOo H$m`? h[aV {dnUZmMo _hÎd gm§Jm. [8]
~) Am°ZbmB©Z Am{U Am°\$bmBZ {dnUZ åhUOo H$m`? B-{dnUZmMr ^maVmVrb ì`mßVr

gm§Jm. [7]

àíZ 4) A) gm_m{OH$ àgma_mÜ`_ {dnUZ åhUOo H$m`? gm_m{OH$ àmgma_mÜ`_ {dnUZmMo _hÎd
{bhm. [8]

~) Am§Vaamï´>r` {dnUZmÀ`m ì`m»`m gm§JyZ Am§Vaamï´>r` {dnUZmMo CpX²ï>ço {bhm. [7]

♦♦♦


