
Q1) A) Fill in the blank with the most appropriate alternative (any Five) : [5]

i) Green Marketing is a part of ________.

a) Service Marketing b) Relationship Marketing

c) Social Marketing d) Customer Satisfaction

ii) What is the full form of SEO

a) Social Engine Optimization

b) Search Engine Optimization

c) Social Engine Optimal

d) Search Engine Optimal

iii) There are ___________ main pillars in digital Marketing.

a) Four b) One

c) Two d) Three

iv) The limitations of E- Marketing is __________.

a) The inability to touch and feel

b) Instant cash payment

c) Touch and fees

d) Immediate delivery
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v) Extension of Marketing activities across the globe is called as
________.
a) Universal Marketing b) International Marketing
c) International Business d) Universal business

vi) ________ is the use of the internet, Mobile device, social media,
search engine and other channels to reach customers.
a) Social Media Marketing b) International Marketing
c) Green Marketing d) Marketing

B) Match the following : [5]
Column - A Column - B

i) Online Marketing a) 24 × 7
ii) Plastic ban b) E- Marketing
iii) Facebook c) Green Marketing
iv) Increasing Import-Export d) Social Media Marketing
v) Digital Marketing e) International Marketing

Q2) Write a short note (any two): [10]
a) Strategies of Green Marketing
b) Online and Offline Marketing
c) Affiliate Marketing
d) Benefits of International Marketing.

Q3) a) What is Green Marketing? Explain the importance of Green Marketing.
[8]

b) Explain utility of E-Marketing in India. [7]

Q4) a) Explain difference between Traditional Marketing and Digital Marketing.
[8]

b) What is International Marketing? Explain the forces restraining of
International Marketing? [7]
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àíZ àíZ àíZ àíZ àíZ 1) A)A)A)A)A) [aH$må`m OmJm ^am. (H$m oUË`mhr nmM) …[aH$må`m OmJm ^am. (H$m oUË`mhr nmM) …[aH$må`m OmJm ^am. (H$m oUË`mhr nmM) …[aH$må`m OmJm ^am. (H$m oUË`mhr nmM) …[aH$må`m OmJm ^am. (H$m oUË`mhr nmM) … [5]

i) h[aV {dnUZ hm ............. Mm EH$ ^mJ Amho.

A) godm {dnUZ ~) aoboeZ{en {dnUZ/g§~§{YV {dnUZ

H$) gm_m{OH$ {dnUZ S>) J«mhH$ g_mYmZ

ii) SEO Mo nyU© ê$n .......... ho Amho.

A) gmoeb B§{OZ Am°pßQ>_m`PoeZ

~) emoY B§{OZ Am°pßQ>_m`PoeZ

H$) gmoeb B§{OZ BîQ>V_

S>) emoY B§{OZ BîQ>V_

iii) {S>{OQ>b {dnUm§Zm_Ü ò ................ _w»` ñV§̂  AmhoV.

A) Mma ~) EH$

H$) XmoZ S>) VrZ

iv) ................ B©-{dnUZmÀ`m _`m©Xm AmhoV.

A) ñne© Am{U AZŵ dÊ`mg Ag_W©Vm

~) Ëd[aV amoI no_|Q>

H$) ñne© Am{U ewëH$

S>) VmËH$mi {dVaU

P.T.O.
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v) OJ^amVrb {dnUZ {H«$`mH$bmnm§À`m {dñVmambm ............. Ago åhUVmV.

A) OmJ{VH$ {dnUZ ~) Am§Vaamï´>r` {dnUZ

H$) Am§Vaamï´>r` ì`mnma S>) gmd©{ÌH$ ì`dgm`

vi) J«mhH$m§n ª̀V nmohmoMÊ`mgmR>r B§Q>aZoQ>, _mo~mBb {S>ìhmBg, gmoeb _r{S>`m, emoY B§{OZ
Am{U BVa M°ZobMm dmna H$maUo åhUOo .............. hmò .

A) gmoeb _r{S>`m {dnUZ ~) Am§Vaamï´>r` {dnUZ

H$) h[aV {dnUZ S>) {dnUZ

~)~)~)~)~) `mo½` OmoS>çm bmdm …`mo½` OmoS>çm bmdm …`mo½` OmoS>çm bmdm …`mo½` OmoS>çm bmdm …`mo½` OmoS>çm bmdm … [5]
aH$mZm A> aH$mZm ~

i) Am°ZbmBZ {dnUZ A) 24 × 7
ii) ßb°pñQ>H$ ~§Xr ~) B-{dnUZ
iii) \o$g~yH$ H$) h[aV {dnUZ
iv) Am`mV {Z`m©V dmT> S>) gm_m{OH$ àgma_mÜ` {dnUZ
v) {S>{OQ>b {dnUZ B©) Am§Vaamï´>r` {dnUZ

àíZ àíZ àíZ àíZ àíZ 2) WmoS>Š`mV {Q>nm {bhm. (H$moUË`mhr XmoZ)WmoS>Š`mV {Q>nm {bhm. (H$moUË`mhr XmoZ)WmoS>Š`mV {Q>nm {bhm. (H$moUË`mhr XmoZ)WmoS>Š`mV {Q>nm {bhm. (H$moUË`mhr XmoZ)WmoS>Š`mV {Q>nm {bhm. (H$moUË`mhr XmoZ) [10]

A) h[aV {dnUZmMo ì ẁhaMZm

~) Am°ZbmBZ Am{U Am°\$bmBZ {dnUZ

H$) g§b¾ {dnUZ

S>) Am§Vaamï´>r` {dnUZmMo \$m`Xo

àíZ àíZ àíZ àíZ àíZ 3) A) h[aV {dnUZ åhUOo H$m`? h[aV {dnUZmMo _hËd g_OmdyZ gm§Jm. [8]

~) ^maVmVrb B©-{dnUZmMr Cn ẁº$Vm ñnîQ> H$am. [7]

àíZ àíZ àíZ àíZ àíZ 4) A) nma§nm[aH$ {dnUZ Am{U {S>{OQ>b {dnUZ_Yrb \$aH$ ñnï> H$am. [8]

~) Am§Vaamï´>r` {dnUZ åhUOo H$m`? Am§Vaamï´>r` {dnUZmda n[aUm_ H$aUmao KQ>H$ gm§Jm.
[7]




