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Q1) A) Fill in the blanks with the most appropriate alternative (Any five) [5]
a) Green Marketing is  ______ .

i) Seek to promote action
ii) Change styles
iii) Thoughts for the benefits of the Environment
iv) Customer Satisfaction

b) ______ is the use of the internet, Mobile device, social media, search
engine and other channels to reach customers.
i) Social Media Marketing ii) International Marketing
iii) Green Marketing iv) marketing

c) _____ is to attract visitors to your website when they search for
products or services related to your business.
i) Search Engine Optimization
ii) Web Design
iii) Affiliated marketing
iv) Email Marketing

d) The Limitations of E - Marketing is  ____
i) The inability to touch and feel
ii) Instant cash payment
iii) Touch and fees
iv) Immediate delivery
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e) Extension of marketing activities across the globle is called as _____.
i) Universal Marketing ii) International Marketing
iii) International Business iv) Universal business

f) The term green marketing in international marketing is related
to ______.
i) marketing of natural marketing
ii) Environmental Concern and Protection
iii) Green house Effects
iv) Green colour of marketing decision

B) Match the following. [5]
Group A Group B

i) E- Marketing a) Pepsi
ii) Social Media Marketing b) OLX
iii) Green Marketing c) Video
iv) Content Marketing d) Facebook Marketplace
v) International Marketing e) Environmental Marketing

Q2) Write a Short Notes (Any two) [10]
a) Role of Marketing Manager in Green Marketing
b) Online Marketing
c) Email Marketing
d) Limitation of International Marketing

Q3) a) What is Green Marketing? Explain The Objective of Green Marketing.[8]
b) Explain the Various Challenges before E - Marketing [7]

Q4) a) Explain the various Digital Marketing Channels. [8]
b) What is International Marketing? What are the benefits of International

Marketing? [7]
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2) COdrH$S>rb AmH$S>o nyU© JwU Xe©{dVmV.
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à.à.à.à.à.1) A) [aH$må¶m OmJm ^am. (H$moUË¶mhr nmM) [5]

i) h[aV {dnUZ ho .............. Amho.

A) H¥$Vrbm àmoËgmhZ XoÊ¶mMm à¶ËZ H$aUo

~) e¡br ~XbUo

H$) n¶m©daUmÀ¶m ’$m¶ÚmgmR>r {dMma H$aUo

S>) J«mhH$ g‘mYmZ

ii) J«mhH$m§n¶ªV nmohmoMÊ¶mgmR>r B§Q>aZoQ>, ‘mo~mBb {S>ìhmBg, gmoeb ‘r{S>¶m, emoY B§{OZ Am{U
BVa M°ZobMm dmna H$aUo åhUOo ................ hmo¶.

A) gmoeb ‘r{S>¶m {dnUZ ~) Am§Vaamï´>r¶ {dnUZ

H$) h[aV {dnUZ S>) {dnUZ

iii) Ooìhm Vo Vw‘À¶m ì¶dgm¶mer g§~§{YV CËnmXZo qH$dm godm emoYVmV Voìhm Vw‘À¶m do~gmBQ>da
Aä¶mJVm§Zm AmH${f©V H$aUo åhUOo .............. hmo¶.

A) emoY B§{OZ Am°pßQ>‘m¶PoeZ ~) do~ {S>PmBZ

H$) g§b¾ {dnUZ S>) B©-‘ob {dnUZ

iv) .............. B©-{dnUZmÀ¶m ‘¶m©Xm AmhoV.

A) ñne© Am{U AZŵ dÊ¶mg Ag‘W©Vm

~) Ëd[aV amoI no‘§oQ>

H$) ñne© Am{U ewëH$

S>) VmËH$mi {dVaU
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v) OJ^amVrb {dnUZ {H«$¶mH$bmnm§À¶m {dñVmambm .............. Ago åhUVmV.
A) OmJ{VH$ {dnUZ
~) Am§Vaamï´>r¶ {dnUZ
H$) Am§Vaamï´>r¶ ì¶mnma
S>) gmd©{ÌH$ ì¶dgm¶

vi) Am§Vaamï´>r¶ {dnUZmVrb h[aV {dnUZ hm eãX ................ er g§~§{YV Amho.
A) Z¡g{J©H$ {dnUZmMo {dnUZ ~) n¶m©daUr¶ qMVm Am{U g§ajU
H$) J«rZ hmD$g B’o$³Q²>g S>) {dnUZ {ZU©¶mMm {hadm a§J

~) ¶mo½¶ OmoS²>¶m Owidm. [5]
aH$mZm A aH$mZm ~

i) B-{dnUZ A) noßgr
ii) gm‘m{OH$ àgma‘mÜ¶‘ {dnUmZ ~) Amob³g
iii) h[aV {dnUZ H$) pìh{S>Amo
iv) gm‘J«r {dnUZ S>) ’o$g~wH$ ~mOmanoR>
v) Am§Vaamï´>r¶ {dnUZ B) n¶m©daU {dnUZ

à.à.à.à.à.2) WmoS>³¶mV {Q>nm {bhm. (H$moUË¶mhr XmoZ) [10]
A) h[aV {dnUZm‘Ü¶o {dnUZ ì¶dñWmnH$mMr ŷ{‘H$m
~) Am°ZbmBZ {dnUZ
H$) B©-‘ob {dnUZ
S>) Am§Vaamï´>r¶ {dnUZmÀ¶m ‘¶m©Xm

à.à.à.à.à.3) A) h[aV {dnUZ åhUOo H$m¶? h[aV {dnUZmMo C{Ôï>o ñnï> H$am. [8]
~) B©-{dnUZmg‘moarb {d{dY AmìhmZo ñnï> H$am. [7]

à.à.à.à.à.4) A) {S>{OQ>b {dnUZ M°ZobMr ‘m{hVr {bhm. [8]
~) Am§Vaamï´>r¶ {dnUZ åhUOo H$m¶? Am§Vaamï´>r¶ {dnUZmMo ’$m¶Xo H$m¶ AmhoV? [7]




