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Instructions to the candidates:

1) All question are compulsary.
2) Figures to the right indicate full marks.

Q1) A) Fillin the blanks with the most appropriate alternative (Any five) [S]

a)

b)

d)

Green Marketing is

1)  Seek to promote action

i)  Change styles

i) Thoughts for the benefits of the Environment
iv) Customer Satisfaction

1s the use of the internet, Mobile device, social media, search
engine and other channels to reach customers.

1)  Social Media Marketing i) International Marketing
i) Green Marketing iv) marketing

is to attract visitors to your website when they search for
products or services related to your business.

1) - Search Engine Optimization

i)  Web Design

i) Affiliated marketing

iv) Email Marketing

The Limitations of E - Marketingis
1)  The inability to touch and feel

i) Instant cash payment

i) Touch and fees

1v) Immediate delivery

PTO.



e) Extension of marketing activities across the globle is called as
1)  Universal Marketing 1) International Marketing
i) International Business  1v) Universal business

f)  The term green marketing in international marketing is related
to

1)  marketing of natural marketing

i)  Environmental Concern and Protection
i) Green house Effects

1v) Green colour of marketing decision

B) Match the following. [5]
Group A Group B
i)  E-Marketing a) = Pepsi
i)  Social Media Marketing b)  OLX
i) Green Marketing ¢)  Video
iv) Content Marketing d) Facebook Marketplace
v) International Marketing e) Environmental Marketing
02) Write a Short Notes (Any two) [10]
a) Role of Marketing Manager in Green Marketing
b)  Online Marketing
c) Email Marketing
d) Limitation of International Marketing
03) a) Whatis Green Marketing? Explain The Objective of Green Marketing.[8]
b) Explainthe Various Challenges before E - Marketing [7]
04) a) Explain the various Digital Marketing Channels. [8]
b) What is International Marketing? What are the benefits of International
Marketing? [7]
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