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Instructions to the candidises: -

1) Al questions gre compulsory.

2} Figures to the right indicate full marks.

Q1) A) Fillin the blank with the most appropriate alternative (any Five) [5]
) Green Marketing is a part of
a)  Service Marketing b)  Relationship Marketing
¢) Social Marketing ‘ dj- Customer Satisfaction

it) is the use of the internet. Mobile device, social media,
search engine and other.¢hannels to reach customers.

a)  Social Media Marketing b) - International Marketing
c) GreenMarketiﬁgl d) Marketing

i) Thereare = main pillars in'digital Marketing.
a) Four v b) One
¢) Two d) Three

iv)  The limitations of E- Marketing 1§

a)  The inability to touch and feel
b) Instant cash payment

¢) Touch and fees

d) Immediate delivery

v)  Extension of Marketing activities across the globe is called as -

a)  Universal Marketing b} International Marketing
¢) International Business d)  Universal business
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vi) The term green marketing in international marketing is related to

a)  Marketing of natural mayketing

b) Environmental Congern and Protection

¢) Green house Effects

d) Greemgox‘ouriofmarkeﬁng decision

B) Match the following:
Column . A
i) Online Marketing
i) “Plasticban
ui) ~ Facebook
1v) . Increasing Import-Export

v)+ Digital Marketing

02) Write a short note (Any 2)
a)  Objective of Green Marketing:
b)  Online and Offline Marketig

¢) Mobile App Marketing

d) Benefits of International Marketing

2
b)
¢)
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€
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Column ‘B”
24 %7
E- Marketing
Green Marketing
Social Ev’;édia Marketing

Interaational Marketing

[10]

Q3) a) Whatis Green Marketing? Explain the importance of Gregn Markgting |8]

b) Explain the present status of E-Marketing in India. (7

04) a)  Explain difference between Traditional Marketing and Digital Marketing (8]

b) Whatis International Marketing? Explain the’Objective of International

Marketing”
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