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Instructions to the candidates:

1) Question No. 1 is compulsory.

2) Attempt any two questions from Q.2 to Q.4.
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Q1) Multiple choice questions: [5]
a) E-Marketing is also known as _________.

i) Digital Marketing ii) Traditional Marketing
iii) Offline Marketing iv) Print Marketing

b) ________ marketing is the promotion of products or services based on
environmental benefits.
i) E-Marketing ii) Green Marketing
iii) Social Media Marketing iv) Content Marketing

c) _________ is the major advantage of e-marketing over traditional
marketing.
i) Lower Product Quality
ii) Reduced Personalization
iii) Wider reach at lower cost
iv) Increased distribution costs

d) ________ is the use of digital technologies to market and sell goods and
services.
i) Digital Marketing ii) Green Marketing
iii) Social Media Marketing iv) Offline Marketing

e) The process of optimizing website elements to improve search engine
rankings is known as ________.
i) Search Engine Marketing
ii) Search Engine Optimization
iii) Social Media Optimization
iv) On Page Optimization
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Q2) What is E-Marketing? Explain advantages and disadvantages of
E-Marketing. [15]

Q3) What is Social Media Marketing? Explain the Facebook and Instagram
Marketing. [15]

Q4) Short Notes on all Units (Any 3 out of 4). [15]

a) Scope for E-Marketing in Indian Scenario

b) Importance of Green Marketing

c) Digital Marketing

d) Video Promotion
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gyMZm …- 1) àý H«$‘m§H$ 1 gmoS>{dUo A{Zdm¶© Amho.
2) àý H«$‘m§H$ 2 Vo àý H«$‘m§H$ 4 ‘Yrb H$moUVohr XmoZ àý gmoS>dm.

à.à.à.à.à.1) [aH$må¶m OmJr ¶mo½¶ n¶m©¶ {bhm. [5]

A) B©-{dnUZmbm ............... Agohr åhUVmV.

i) {S>{OQ>b {dnUZ ii) nma§n[aH$ {dnUZ

iii) Am°’$bmB©Z {dnUZ iv) qàQ> {dnUZ

~) ............... {dnUZ åhUOo n¶m©daUr¶ ’$m¶Úm§da AmYm[aV CËnmXZ qH$dm godm§Mr Om{hamV.

i) B©-{dnUZ ii) J«rZ {dnUZ

iii) gmoeb {‘{S>¶m {dnUZ iv) gm‘J«r {dnUZ

H$) nma§n[aH$ {dnUZmÀ¶m VwbZoV-B©-{dnUZmMm à‘wI ’$m¶Xm åhUOo ..............

i) CËnmXZmMr H$‘r JwUdÎmm ii) d¡¶{º$H$aUmV KQ>

iii) H$‘r {H$‘VrV ì¶mnH$ nmohmoM iv) {dVaU IMm©V dmT>

S>) dñVy Am{U godm {dH«$sgmR>r {S>{OQ>b V§ÌkmZmMm dmna ¶mbm ............... åhUVmV.

i) {S>{OQ>b {dnUZ ii) J«rZ {dnUZ

iii) gmoeb {‘{S>¶m {dnUZ iv) Am°’$bmB©Z {dnUZ

B) do~gmBQ> KQ>H$m§Mm Agm {dH$mg H$aUo Á¶m‘wio emoY B§{OZdarb a±qH$J gwYmaVo, ¶m à{H«$¶og
............... åhUVmV.

i) gM© B§{OZ {dnUZ ii) gM© B§{OZ Am°pßQ>‘m¶PoeZ

iii) gmoeb {‘{S>¶m Am°pßQ>‘m¶PoeZ iv) Am°Z noO Am°pßQ>‘m¶PoeZ
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à.à.à.à.à.2) B©-{dnUZ åhUOo H$m¶? B©-{dnUZMo ’$m¶Xo Am{U VmoQ>o ñnï> H$am. [15]

à.à.à.à.à.3) gmoeb ‘r{S>¶m ‘mH}$qQ>J åhUOo H$m¶? ’o$g~wH$ Am{U B§ñQ>mJ«m‘ ‘mHo}$qQ>J ñnîQ> H$am. [15]

à.à.à.à.à.4) {Q>nm {bhm. (4 n¡H$s H$moUVohr 3) [15]

A) ^maVr¶ n[apñWVrV B©-‘mH}$qQ>JMr ì¶már

~) J«rZ {dnUZMo ‘hÎd

H$>) {S>{OQ>b ‘mH}$qQ>J

S>) pìh{S>Amo nXmoÞVr




